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IN THIS REGION, - SUMMARY
CREATIVITY IS A PART Y .
OF EVERYTHING WE DO,
EVERYTHING WE ARE.

We wander in words and in old growth forests, immerse in lakes and symphonies.
Bank walls are a canvas of mixed media, and children learn to crawl on art mu-
seum floors and stomp through puddles in handmade shoes. The arts are not a
luxury here, but an integral part of our everyday lives.

Decades of work by talented artists and diverse arts organizations have attract-
ed other creative businesses and individuals, helping position the region as one
of the country’s leading centers of creativity. But we cannot rest on our laurels
— especially in this economy. Difficult decisions are being made about where to
invest, and where to cut. We know that if we want to fully realize the true creative
capacity of our region, and reap more extraordinary benefits for years to come, we
must be proactive and we must get organized.

Over the past 22 months, more than 1,500 citizens participated in the “Re-
gional Creative Capacity Project,” an assessment of the region’s strengths and
weaknesses when it comes to culture, creativity and the arts. This task-oriented
Action Plan is the culmination of that effort.

You won't get too far into this report before you realize there is a significant
focus on the need to secure $15-$20 million annually in dedicated public fund-
ing for the arts in the region. Public opinion research suggests that it recently
has become feasible to ask voters to approve such a thing. Citizens in all three
counties are making it very clear that they value creativity, art, culture and arts
education — and that requires intentional, sustained investment.

We don’t know for certain what the future will bring, and the specific strategies
suggested today may have to change over time, but we are committed to meeting
the overarching goals stated in this Action Plan. Over the next five years, scores
of organizations and individuals will help us achieve our vision, and they will be
shepherded all the while by a new Regional Steering Committee that we have
agreed to co-chair.

We'd like to extend our appreciation to everyone who has informed this work
to date by serving on a committee, participating in an online survey, attending a
Town Hall, or offering other input over the past two years. Now we are ready to roll
up our sleeves and get to work. Please join us if you haven't already.

IMPROVE PUBLIC FUNDING

Implement a dedicated, sustainable public funding mechanism for arts and

STR E N GTH E N . culture that will yield $15-$20 million per year.
OUR CULTU RAL INCREASE PRIVATE SECTOR GIVING
Leverage public funds to stimulate more giving from the private sector.
Support public and private efforts that make our region’s performance and ex-
hibition venues, rehearsal and office spaces, studios, and live/work sites more

p.G . exciting, more affordable and more accessible.
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HELP ARTS SPACES FLOURISH

SUPPORT ARTISTS

Eliminate barriers and support the basic needs of artists and other creative

INVEST IN :
CREATIVE : NETWORK

. Create opportunities for artists to network with other creatives, supporters, and
TAI_E NT : consumers - locally, nationally and internationally.

Mayor Sam Adams,

City of Portland BUY LOCAL

Councilor Carlotta Collette, : Increase the purchase of locally produced art and create more cultural consum-

Metro p l 0 : ers. Support collaborations that help the entire creative services sector thrive.
c c

Commissioner Dick Schouten,
Washington County

APPENDIX & CREDITS
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Who’s Who

ARTS PLAN 2000

The nation’s first regional cultural planning process
was initiated by Bill Bulick (Executive Director of the
Metropolitan Arts Commission or MAC, a bureau of
the City of Portland). Among the accomplishments

of this plan: MAC became RACC, an autonomous
non-profit arts services organization serving the entire
tri-county region; a portion of hotel/motel tax revenues
were set aside to support the PCPA and Multnomah
County's cultural tourism efforts; and strategies were
implemented to increase both public and private
sector giving.

Regional Arts and Culture Council
RACC provides grants, workshops, and other services
for artists and arts organizations in Clackamas,
Multnomah, and Washington Counties. www.racc.org.

CAN

The Creative Advocacy Network was established in
the fall of 2008 to lead advocacy efforts that will be
necessary to establish sustainable dedicated funding

for arts and culture in the region. www.theartscan.org.

NW/BCA

Northwest Business for Culture & The Arts provides
programs and services that connect businesses and
the arts, and works to stimulate public and private
support for arts and culture. www.nwbca.org.

MERC

The Metropolitan Exposition Recreation Commission
manages the three buildings that compose the
Portland Center for the Performing Arts (PCPA) along
with the Oregon Convention Center at the Portland
Expo Center. www.merc-facilities.org

PDC

The Portland Development Commission is the
development planning agency for the City of Portland,
working to ensure a diverse, sustainable community
with healthy neighborhoods, a vibrant central city, a
strong regional economy, and quality jobs and housing
for all. www.pdc.us

Creative Services Sector

This plan focuses primarily on the not-for-profit

arts and culture community — including heritage,
humanities, culture and the arts — but links directly to
the broader Creative Services Sector, which includes
small businesses and large corporations including
design firms, advertising agencies, architects, and
other arts-related businesses.

Regional Creative Capacity Project
One hundred individuals served on two committees
from Spring, 2007 through Fall, 2008 to investigate
the broad creative needs of the region. Over 1500
people participated in several surveys, town hall
meetings, and scientific focus groups. This Action Plan
is the result of that effort. www.creativecapacity.org

Regional Steering Committee

A new committee of civic leaders is being established
now (spring, 2009) to oversee all aspects of this plan
moving forward. The Steering Committee may appoint
special task forces and commission research studies
as needed. The Committee welcomes more community
input between now and when this plan is revisited in
the Fall of 2010.

THE PORTLAND METROPOLITAN REGION’S
LAST BIG MASTER PLAN FOR THE ARTS
WAS ARTS PLAN 2000, WRITTEN IN 1992.

Much progress has been made since then, and
we certainly have a strong and vibrant arts com-
munity to show for our efforts. But there remains
a persistent, systemic problem of inadequate
public funding for the arts in our region — a con-
dition that has undermined our creative capacity
for far too long. Today’s economic crisis has only
exacerbated the situation.

Even in this challenging environment — or per-
haps because of it — artists and arts organiza-
tions are being proactive and creative in serving
the community. Confronted with major shifts
in audience and donor behavior, most organi-
zations are making prudent budget cuts where
they can while engaging their most loyal sup-
porters to meet them half way. Artists are forging
collaborations and sharing resources with each
other more than ever before — you can attend
the symphony one night and they will encourage
you to use your ticket stub to get a discount at
the theatre the next. We applaud the arts com-
munity’s commitment to serving the citizens of
our region even in difficult times. Perhaps this
iIs when we need them the most.

We know that the arts feed our souls, whatever
the economic environment. We know our children
must continue to learn creative skills. We know
that innovation is critical to the success of our
businesses. For these reasons and many more,
government bodies throughout the Portland met-
ropolitan region have a vested interest in the suc-
cess of our local arts community.

In June of 2007, Portland City Commissioner
(now Mayor) Sam Adams worked with the Re-
gional Arts & Culture Council to assemble 100
arts, business and education leaders and elected
officials from throughout the tri-county region
(including Clackamas, Multnomah, and Washing-
ton Counties) to be part of the Regional Creative
Capacity Project. Working in committees facili-
tated by Kathleen Cosgrove of Skyline Consulting
Group, participants identified the broad creative
needs of the region and helped quantify the ex-
tent to which citizens value arts and culture.

The Creative Capacity committees collected
input from local artists, business leaders, edu-
cators and creative professionals to identify the
broad creative needs of the region, and ulti-
mately developed a series of recommendations

for moving forward. Through town hall meet-
ings, on-line surveys, and roundtable discussion
groups, more than 1500 individuals participated
in the vetting of the recommendations that are
outlined in this report.

In addition, scientific focus groups and tele-
phone surveys in the Spring of 2008 revealed
strong and consistent support for arts and cul-
ture across the tri-county area.

Now work is underway to identify the organiza-
tions and structures that will have an important
role to play in achieving the goals set forth in The
Action Plan. A new Regional Steering Committee
of civic leaders from throughout the tri-county

ARTS AND
CULTURE ARE
SIGNIFICANTLY
UNDERFUNDED
HERE

region will oversee its implementation and revisit
the strategies as needed.

Recently, anew nonprofit organization, Creative
Advocacy Network (CAN), was formed to en-
sure that the local arts community does not
lose the gains of the past few years; to expand
grassroots outreach and advocacy efforts; and
to mobilize the arts community as needed. CAN
Is also conducting additional research on the
viability of various dedicated funding options;
the final objective of securing public support
(either on the ballot or through other legislative
action) is expected to be achieved within three
to five years.

Although much of our progress will depend on
the speed of the economic recovery and other
factors that are beyond our control, many civ-
ic leaders are committed to moving this plan
forward. These goals and strategies will be re-
evaluated at the 18-month benchmark (in the
fall of 2010). In the meantime, additional com-
ments and suggestions can be made by visit-
ing www.creativecapacity.org or by writing to the
Regional Arts & Culture Council.

Average arts
organization
funding

FUNDING NEED

UMMARY ===

Corporations
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lion

Public funding to support the
region’s $318 million nonprofit
arts and culture industry.
(Current'amount is 4.2 million.)

PUBLIC INTEREST

Local Gvt.

PORTLAND

REGION

SOURCE: Regional Arts and Culture Council

Corporations

Earned Income

46%

Federal Gvt.
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State Gvt.

1%
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< Foundations

14%

Individuals

309

2%

Percentage of people polled
stating that opportunities to
enjoy thearts and creative
learning is essential to
themselves and their family.

% e

Percentage of those polled that
would be willing to pay $1 per
monthto support additional

dedicated funding for the arts.

SOURCE: Fairbank, Maslin, Maullin & Associates n a spring 2008 telephone survey of 600

likely voters in the tri-county region

ARTS BUSINESSES

number of arts-centric businesses* in the regionin 2008,

employing more than 18,000 people.

*Arts-centric businesses as calculated by Americansforthe Arts and Dun & Bradstreet:
museums, galleries, theatre companies, symphony orchestras, cinemas and -movie theatres;
architecture, advertising, and creative design firms; film, radio, andtelevision production

companies; art'supply stores; and art schools:



WHERE WE ARE:

A REGIONAL STEERING COMMITTEE of civic leaders in
Clackamas, Multnomah, and Washington Counties is being es-
tablished to monitor the progress of The Action Plan over the
next five years. Portland Mayor Sam Adams, Metro Councilor
Carlotta Collette and Washington County Commissioner Dick
Schouten will co-chair. The Regional Arts & Culture Council
(RACC] will lend administrative support.

THE CREATIVE ADVOCACY NETWORK (CAN] has been formed
to protect current levels of funding for the arts, and to build
the grassroots effort and legislative research necessary to ul-
timately help secure dedicated funding.

CAN, RACC AND NW/BCA are collaborating with arts organi-
zations to align strategies, achieve efficiencies, cross-promote
each other’s efforts, and develop stronger advocacy messages
to meet our short-term funding challenges as well as the long-
term dedicated funding objective.

THE REGION is becoming increasingly well known for its galler-
ies and music scene, art festivals and creativitiy conferences.

RACC AND GOVERNMENTAL AGENCIES are developing an
inventory of performance and exhibition venues in the tri-
county area.

ARTISTS AND ARTS ORGANIZATIONS report a dearth of ven-
ues that seat 100-250 people, and several have identified the
need for an 1800-seat venue. Several of the region’s venues
are not ADA accessible.

SOME ARTS ORGANIZATIONS cannot afford the Portland Cen-
ter for the Arts (PCPA] because both they and the buildings are
undercapitalized. The significant ongoing costs of maintaining
these public facilities are being passed on to tenants.

SEVERAL CITY CENTERS including Gresham, Milwaukie and
Hillsboro have established or are in the process of establishing
cultural facilities, performance spaces, galleries and studios.

RACC LEVERAGED $4.2 million of public support with an ad-
ditional $2.8 million in earned and contributed income for a
total $7 million budget to support arts and culture in the region
in FY09.

WORK FOR ART, RACC’s workplace giving program, will
raise $650,000 in the annual campaign ending June 30, 2009.

©

OUR VISION

To link creativity,
innovation, and a vibrant
economy by supporting

diverse cultural offerings in
all disciplines throughout
the tri-county region.

IMPROVE

PUBLIC
FUNDING
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INCREASE

PRIVATE
SECTOR GIVING
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HELP

ARTS SPACES
FLOURISH

ACTION by fall 2010

Get Organized. Support the Regional
Steering Committee and Creative
Advocacy Network to ensure this
plan succeeds.

RACC, CAN and regional cities
and counties Host quarterly
meetings of the Steering Com-
mittee to monitor and review all
progress on this plan.

Arts organizations and individu-
als Get involved by joining the
Creative Advocacy Network.

Maintain or increase current public
investments in the arts

RACC Secure more federal

e e e 0000 e 00000 000000000000

Increase total private sector giving
to the arts by 5%. Increase Work for
Art campaign to $750,000.

CAN and RACC Work with Port-
land City Council and other local
governments to make Work for
Art matching challenge fund in-
vestments annual and permanent.

RACC and NW/BCA Measure total
private sector giving each year.

RACC Expand Work for Art an-
nual campaign to $750,000.

e e 000 cc000 000000000000

Complete inventory and assessment

of arts venues. Develop public incen-
tives for private development of arts
spaces.

RACC and governmental agen-
cies Assess public and private
venues in the region. Develop
recommendations on using public
funds (such as urban renewal
funds and/or a dedicated funding
mechanism) to improve afford-
ability of publicly owned venues.
Develop incentives for private de-
velopers to build more arts spaces.
Conduct a venue needs assess-

investments for the local arts
community, including economic
stimulus funds. Help arts organi-
zations secure more grants from
the National Endowment for the
Arts and other federal programs.
Support arts advocacy efforts at
the state level.

CAN Conduct a grassroots cam-
paign to maintain or increase the
arts budget (RACC) among local
governments in FY10 and FY11.

Identify preferred dedicated funding
mechanism(s)

CAN Conduct additional public
opinion research and facilitate

Expand national fundraising
efforts. Help local arts organiza-
tions secure more support from
national foundations. Secure
national foundation support for
The Right Brain Initiative (see
strategy 2.A).

RACC, NW/BCA and CAN Posi-
tion the arts as an important
benefactor of more philanthropic
contributions. Advocate for more
corporate and foundation giving
to the arts. Recruit more business
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ment and develop a complete
inventory of performance and
exhibition venues in the tri-county
area. ldentify the ADA status of
each facility and facilitate educa-
tion and planning for future ADA
accessibility.

Post the venue inventory online
as a searchable database for art-
ists and arts organizations.

Develop a plan for updating the
accessibility of non-ADA compli-
ant venues with federal economic
stimulus dollars and work with
PDC to explore other funding
sources.

region-wide discussions on arts
funding. Increase public aware-
ness of the need for dedicated
funding. Draft and help pass state
legislation that may be necessary
to form a Cultural District for the
Portland metropolitan region.
Engage the public in determining
the most viable dedicated fund-
ing option, and the best method
of equitable distribution of dedi-
cated funds.

Steering Committee Actasa
resource for CAN for review and
recommendations of specific,
viable funding mechanisms and
other technical details for secur-
ing dedicated fund.

© © 0 0 000000000000 0000000000000000000000000000000000000000

and civic leaders to be strong
voices for arts giving.

Steering Committee, RACC and
arts organizations ldentify col-
laborative fundraising solutions
that could be helpful. For ex-
ample, explore the feasibility of a
comprehensive, combined capital
campaign or a shared planned
giving program for the arts.

Regional Cities and Counties
Develop incentives for more pri-
vate development of artists com-
munities and live/work spaces.

Steering Committee Determine
the amount of public funds that
should be spent on the con-
struction, maintenance, and
improvement of arts venues and
facilities.

Prioritize wish list of venues,
including the feasibility of a new
1800 seat venue.

Establish a
dedicated, sustain-
able public funding

mechanism that
generates $15-20
million per year

Increase total
private sector
giving to the arts
by 10-25%

Generate $1
million or more
annually through
Work for Art

Finalize
recommendations
for investing public

dollars in venues
and facilities

Though the demand for creative excellence in the Portland area is
great, the majority of the financial support comes from a relatively
small base of private supporters. Public funding is insufficient.

GOVT. SUPPORT

Amount local governments
invest per person in each
metropolitan region

$15.62

$7.52

$2.47"

Portland Seattle

* RACC currently receives $4.2 million in public support
fromthe City of Portland, Multnomah County;,
Clackamas County, Washington County, and Metro.

Denver

SOURCE: Americans for the Arts

PUBLIC FUNDING

Percentage of the average arts organization budget
that is received from local government sources:

>D %
OUR REGION

=%
NATIONAL

SOURCE: Regional Arts and Culture Council,
National Endowment for the Arts

$4,902,000 fosn ooy
$4,695,000, $560,000_
$4,379,000, caat o™
$3,241,000 000
$3,094,000 .
$35,000 $45,000,

04-05 05-06 06-07 07-08 0809
Local public funding growth

04-05 05-06 06-07 07-08  08-09
Work for Art growth

* City of Portland established $200,000 match-
ing challenge fund in 06-07



IMPROVE ACCGESS
TO THE ARTS AND

ACCESS

TO THE
PUBLIC

ARTS EDUCATION

ACTION by fall 2010

Identify and promote affordable arts
opportunities to the public and ex-
plore opportunities to expand public
art programs in the region.

RACC Conduct an ongoing inven-
tory of free and reduced-cost arts
events, and promote those events
on the RACC website and event

calendars throughout the region.

RACC Convene arts organizations
to establish the arts community’s
goals and strategies for improving
access to the arts. Support col-
laborative marketing efforts that
support these goals.

RACC and The Right Brain Initia-
tive Promote affordable family
arts experiences in the region to
families and students participat-
ing in The Right Brain Initiative.

RACC and Parks and Recreation
Compile comprehensive listing of
free and low cost arts events and
arts learning experiences. Evalu-
ate cost and benefits of current

partnerships (eg., Free Oregon

Symphony concerts in the Parks).

RACC Develop and implement a
marketing campaign to promote
the Work for Art “Arts Card.”
Explore the feasibility of an “Arts
Sampler Weekend” to further
brand Work for Art while pro-
moting new audiences for arts
organizations.

Steering Committee Identify
extent to which additional public
funding will create more access
for the citizens of the region.

RACC Complete online database
of public art collections with de-
scriptions, images and map links.

Other jurisdictions Collaborate
with RACC to create a centralized
master database of all public art
in the region.

RACC Establish best practices
document for other local jurisdic-
tions considering percent-for-art
ordinances.

RACC and City of Portland
Explore additional incentives for
private developers to participate
in the percent for art program.

RACC and Government Entities
Streamline processes for commu-
nity murals, create a larger roster
of lead muralists and artists with
mural experience and encourage
hiring of local artists first.

RACC Secure more grants to fund
the deferred maintenance and
repairs that are still needed for
much artwork in the collection.

Increase
in free and reduced
cost arts experi-

ences and cultural
activities.

Integrate arts learning into the
education of every K-8 student in
the region, and support arts learning
throughout the community.

RACC and The Right Brain Initia-
tive Launch grassroots campaign
and develop comprehensive web-
site for sharing best practices in
art education. Secure more sup-

ventory and promote all existing
arts education programs being
offered in the region and identify
additional stipend opportunities
for arts businesses to provide

Dedicate more

port from national foundations.

Support arts learning throughout
the community.

The Right Brain Initiative
Expand program to 40 schools.

The Right Brain Initiative

education.

RACC and CAN Enhance arts
education advocacy messages.

public funds to

support proven arts

OUR VISION

To enrich the quality of life for
our community and inspire in-
novation by integrating the arts
into our schools and the daily
lives of all who live and visit
the Portland region.

EXPAND

ARTS
EDUCATION

BUILD

THE BRAND

Report on evaluation findings.

Establish the Portland metropolitan
region as a center of excellence for
art and design, and promote this
status broadly.

Institutions of higher learning
and economic development orga-
nizations Explore opportunities
for more collaboration in design
education. Focus on outreach into
the area’s high schools, greater
connections with the business
community and links to local
economic development strategies.

Steering Committee Identify
links between this goal and the

education
programs.

RACC and Young Audiences Work
with local arts organizations to in-

region’s emergence as a center of
environmental sustainability.

Travel Portland Continue to
identify single-hotel and conven-
tion center design and arts-
related meeting business that are
a good match for Portland’s con-
vention product (hotels, meeting
space, air service, etc.). Continue
to promote the region as an ideal
location to these groups.

Regional tourism agencies and
RACC Evaluate current cultural
tourism investments and goals.
Working within mission of en-

hanced economic development

via increased visitor spending,
promote existing programs, fes-
tivals and other cultural events
through communication and
marketing efforts whose goal
is to attract cultural tourists for
overnight, multi-day stays.

All Government Entities Inte-
grate arts and culture, creativity
and innovation as key elements
of the jurisdictions’s brand.
When exchanging gifts with
dignitaries from other regions,
include tokens of our diverse
arts community.

Increase in
national and
international media

visibility and
cultural tourism.

STATUS

Making arts and culture accessible to all is a top priority. Acces-
sibility can be addressed in many ways, but it begins with ensuring
that every child has access to a complete education that includes
arts learning experiences.

ART IN SCHOOLS

S concerned
ijon pro-
ools are

SOURCE: Fairbank, Maslin, Maullin & Associ-
ates in‘a Spring 2008 telephone survey of 600
likely voters in'the tri-county region

PUBLIC ART

Amount of-all publicly-funded capital construction projects that must be set
aside for the creation and maintenance of public art through City of Portland

2.0%

and Multnomah County’s percent-for-art ordinances

1.33%

1.0%

I
1980s  1990s

SOURCE: Regional Arts-and Culture Council

TODAY
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WHERE WE ARE:

THE PORTLAND REGION continues to experience one of the
country’s highest rates of in-migration among young cre-
atives.

PORTLAND HAS BEEN WORKING to encourage private devel-
opment of live/work space and other affordable housing solu-
tions for artists.

ARTISTS STRUGGLE WITH many of the same challenges that
affect other citizens in our community - finding affordable
health insurance, being priced out of their residence, under-
standing safety codes and navigating permitting procedures.

ARTISTS report that it is not always easy to find consumers or
each other.

ART SPARK was established in the summer of 2008 as an op-
portunity for artists to meet and mingle on the third Thursday
of each month.

MANY ARTISTS AND ARTS ORGANIZATIONS have migrated
their calendars and online box offices to a comprehensive, col-
laborative online calendar system, pdxcc.net.

SUPPORT

ARTISTS

© © 0 00 0000000000000 000000000000000000000000000000

ARTISTS have identified the need for additional technology so-
lutions to help share information and promote their products
and services. RACC and the City of Portland are developing a
scope of work for this additional technology.

CITIES THROUGHOUT the region have flourishing gallery
scenes, although many artists still cannot secure spaces to
display and sell their work.

THROUGH ITS NEWSLETTER and website, RACC serves as a
conduit and clearinghouse for technical assistance opportuni-
ties that help artists learn to make and market their products
and services and run sustainable businesses.

NETWORK

© © ¢ 00 0060000000000 0000000000000000000000000000000

OUR VISION

To have public policies that
encourage creative expression
and contribute to the Portland
region as a destination where

consumers visit from all
over the globe, both physically
and virtually, to access top
designers and creative talent.

BUY

LOCAL

ACTION by fall 2010

Eliminate barriers and support the
hasic needs of artists and other
creative professionals in the region.

RACC, CAN and Creative In-
dustries Sector Collaborate to
survey artists and creative pro-
fessionals to learn barriers and
unmet basic needs.

Help the creative services sector
thrive by creating opportunities for
artists to network with other cre-
atives, supporters, and consumers.

RACC and City of Portland Launch
additional online networking and
promotion solutions.

RACC Evaluate feasibility of a
travel fund for local artists.

Create more cultural consumers and
help increase the purchase of locally
produced art.

RACC and City of Portland
Include creative businesses and
creative professionals in tech-
nology solutions discussed in
strategy 3.B.

Collaborative Effort With ad-
ditional funding, launch public

RACC and Steering Committee
Identify and prioritize the chal-
lenges facing creative individuals.

City of Portland Establish col-
laborations between housing or-
ganizations and the arts portfolio
to identify opportunities for more
live/work spaces and to address
other artist housing needs.

© © ¢ 0 0 0 0 0 0 0000000 000000000000 000000000000 000000000 0000000000000 000 000

RACC and other organizations
Provide more technical assistance
to artists and creative professionals.

RACC Expand artist workshop
series and promote more techni-
cal assistance opportunities in the
region. Evaluate feasibility of a
scholarship program.

© © 0 0 0 0 0 0 00000000 000000000000 0000000000 0000000000 0000000000000 00c000 0000

awareness campaign to promote
local artists and encourage the
purchase of their work.

RACC and local tourism agencies
Increase funding for cultural tour-
ism and public relations efforts.
Pitch op-eds to national media.
Explore feasibility of establishing
a “suitcase fund.”

CONTACT:

Regional Creative Capacity Project
c/o The Regional Arts & Culture Council
108 NW 9th Avenue, Suite 300
Portland, Oregon 97209
creativecapacity@racc.org
www.creativecapacity.org

New strategies
for helping artists
achieve savings on
housing and other

basic living
expenses.

Comprehen-
sive technology
solution(s) to help
facilitate artist

networking

Measurable

increase in earned
revenues for

artists and arts
organizations

Statewide, Local
and Regional

Arts & Economic Prosperity Ill, an
economic impact report of arts and
culture in the Portland metropolitan
region. http://www.racc.org/resourc-
es/research/aep3.php

Creative Services Strategy developed
by PDC and ECO Northwest
http://www.pdc.us/programs/ed/
strategy/PDFs/creative_services-

appendix.pdf

Creative Vitality Index, measuring
for-profit and non-profit activities in
Oregon. http://www.oregonartscom-

mission.org

Hillsboro 2020

http://www.hillsboro2020.0rg

Oregon Business Plan: Innovation
http://www.oregonbusinessplan.org/

innovation.html

Regional Business Plan, A plan for
long-term economic prosperity and
global competitiveness.
http://www.regionalbusinessplan.

com/

VisionPDX, the community’s vision for
Portland for the next 20 years. http://

visionpdx.com/

The Young and the Restless: How Port-
land Competes for Talent by Joseph
Cortright.
http://www.pdc.us/pdf/bus_serv/
pubs/young_and_restless.pdf

Oregon Arts Commission,
www.oregonartscommission.org

Oregon Cultural Trust
http://www.culturaltrust.org

The Cultural Advocacy Coalition
http://www.oregonculture.org

Oregon artPAC
http://www.oregonartpac.com

Work for Art
http://www.workforart.org

The Right Brain Initiative
http://www.theRightBrainlInitiative.org

Art Spark
http://www.portlandartspark.com

Portland Cultural Calendar
http://www.pdxcc.net

National and
International

Arts and Culture in the Metropolis:
Strategies for Sustainability
http://www.rand.org/pubs/mono-
graphs/2007/RAND_MG477.pdf

City Vitals by Joseph Cortright
http://www.ceosforcities.
org/newsroom/news/files/
CityVitals_%28visual%29_final.pdf

Creative Capacity+
(Victoria, Australia)
http://www.arts.vic.gov.au

Crossover: How Artists Build Careers
Across Commercial, Nonprofit and
Community Work
http://www.hhh.umn.edu/img/as-
sets/6158/crossover.pdf

Gifts of the Muse: Reframing the
Debate About the Benefits of the Arts
http://www.rand.org/pubs/mono-
graphs/MG218/

The Rise of the Creative Class
and Who's Your City, by
Richard Florida,
http://www.creativeclass.com

A Whole New Mind, by
Daniel H. Pink
http://www.danpink.com

Being a Player: A Guide to the

IRS Lobbying Regulations for
Advocacy Charities
http://www.afj.org/for-nonprof-
its-foundations/resources-and-
publications/?resource_type=book-
booklet

Americans for the Arts
http://www.artsusa.org

Regional Creative Capacity Project Committee Members

Sam Adams

Jennifer
Armbrust

Dave Allen
Robert Austin

Sarah
Bailen-Smith

Shane Bemis
James Bernard
Jacques Boyreau
Rex Burkholder
Chandra Brown
Eva Calcagno
Elaine Calder
Brad Cloepfil
David Cohen
Chris Coleman
Kelly Coller
Carlotta Collette
KC Cowan

Eloise Damrosch

MaryAnn
Deffenbaugh

Sunshine Dixon
Geoff Dorn

Rob Drake

Tim DuRoche
Bart Eberwein
Mark Edlen
Chris Erickson
Daniel Etra

Brian Ferriso
Bruce Fife
Harrell Fletcher
Victoria Frey
Paul Fujita
Brian Gard
Darrell Grant
Chris Haberman

Judie
Hammerstad

Justin Hocking
Kimberly Howard
Tom Hughes
Tom Imeson
Walter Jaffe
Norman King

Bernie
Kronberger

Ilan Laks
Phyllis Laners
Elizabeth Leach
Gloria Lee

Lori Leyba
Kramer

Andy
MacRitchie
Tom Manley
Jonathan Maus
Debbie

McCabe

Mary McDonald-
Lewis

Andrew McGough  Karen Stein
Sandra Kathe Swaback

McDonough George Thorn
Martin Medeiros Simon

Wendy Miller Tomkinson
Ken Mitchell- Minh Tran
Phillips Jeremy Tucker
Carole Morse Jon Ulsh
Judith Mowry Cara Ungar-
Greg Netzer Guiterrez

Alice Norris Laurie Waissman
Levi Patterson Virginia Willard
Judy Peppler

Lillian Pitt

Lisa Radon

Jesse Reklaw
Jeremy Rogers

Maria Rojo de
Steffey

Don Rood

Tad Savinar
Gavin Shettler
Arlene Schnitzer
Dick Schouten
Martha Schrader
Christine Singer
Cheryl Snow
Stephanie Snyder
Nancy Stueber
Bwana Spoons
Marna Stalcup

Robyn Williams DESIGNED BY
Linda Womack Davison/
Wanda Wright Blackheart
Mark Wubbold
David Wynde CAN POSTER
ART BY
WRITTEN BY North and
Kathleen Curtis Makelike
Cosgrove

Jeff Hawthorne
Jennifer Yocom

NEXT STEP
Get involved:

visit us at
www.theartscan.org
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THE ARTS ARE NOT A LUXURY.

The arts are a necessity for Portland o keep creating, inspiring,
innovating and thriving. The arts can, and must, happen here.

Find out what you cah do now. theartscan.erg

Creative Advocacy Network



