S c H A W K THIS GUIDELINE DOES NOT PRINT © €GGcu=>
]
2 5

2 5 25 50 75 95 100 2 5 25 50 75 95 100 25 50 75 95 100

‘ ’ FEEPEE . . EE. - e 25 7
No Repro Blue Cyan Magenta Black T - 7 R
JOB NO. IMAGES REV TIME DATE oP SCREEN OUTPUT

17605 CIENTS 1 ot1o s wy g5 porey MR

gERES NOT ENOUGH ART IN our SCHooy,
T s.

WD

NO WONDER PEOPLE THINK

MARTHA GRAHAM

IS A SNACK CRACKER.

ART. ASK FOR MORE.

©Barbara Morgan, from “Martha Graham: Sixteen Dances in Photographs” by Barbara Morgan

m For more information about the importance of arts education, please contact ﬁ
i www.AmericansForTheArts.org.
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Americans for the Arts - Newspaper 4 1/4 x 7 B&W AFAWV1-N-05217-K “Martha Graham” , localizable 85 line screen
(ad contains non-repro blue copy indicating where localization info can be placed)
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