
Resolution 
The Honorable Carolyn G. Goodman 
Mayor of Las Vegas 
 
 
ENACT LEGISLATION THIS YEAR TO REAUTHORIZE BRAND USA 
 

1. WHEREAS, the United States has always been one of the most attractive destinations in the world for 
leisure and business travel, garnering a 17 percent share of the international travel market until 2001; and 
 

2. WHEREAS, the inbound market is highly lucrative, with international visitors spending on average $4,500 
per trip to the United States; and 
 

3. WHEREAS, America’s historic share plummeted during the decade after the September 11, 2001 attacks, 
even as the global travel market expanded; and 
 

4. WHEREAS, this decline was due to inefficiencies in the U.S. visa and entry process and the lack of any 
promotional activity to market the brand of the United States; and 
 

5. WHEREAS, many cities worked during this period to persuade the federal government to focus on these 
deficiencies so the United States could compete effectively in the booming world travel market; and 
 

6. WHEREAS, the Congress in 2010 enacted the Travel Promotion Act, creating what became known as 
Brand USA to promote the United States as a world-wide destination; and 
 

7. WHEREAS, two years later, the President launched the National Travel and Tourism Strategy to attract 
100 million international visitors to the United States by 2021; and 
 

8. WHEREAS, the work of Brand USA is now critical to achieving the goals of the National Travel and 
Tourism Strategy; and 
 

9. WHEREAS, Brand USA is financed by a modest fee on foreign visitors from Visa Waiver Program 
nations, matched by cash and in-kind contributions from the U.S. private sector; and 
 

10. WHEREAS,  Brand USA works closely with local travel and tourism officials in all 50 states and six 
territories and the District of Columbia –both in metropolitan gateways and smaller heartland 
communities–to leverage their marketing needs in an inclusive and cost-efficient manner; and 
 

11. WHEREAS, Brand USA increased international travel to the U.S. in 2013 by 2.3 percent, resulting in 1.1 
million additional trips; and 
 

12. WHEREAS, the additional visitation spurred by Brand USA in 2013 generated $3.4 billion in new visitor 
spending and $7.4 billion in increased economic output, supporting more than 53,000 U.S. jobs; and 
 

13. WHEREAS, the additional visitors spending created by Brand USA generated $972 million in federal, 
state and local tax revenues; and  
 

14. WHEREAS, Brand USA returns an astonishing $47 in direct economic benefits for every one dollar 
invested in travel promotion; and 
 

15. WHEREAS, in 2013, a record 70 million international travelers visited the United States; and 
 

16. WHEREAS, travel is now America’s top services export and one in nine U.S. jobs depends on travel and 
tourism; and 



 
17. WHEREAS , based on this success to date, the global market offers enormous opportunities for further 

growth in inbound international travel; and 
 

18. WHEREAS, studies also show that foreign nationals who visit the United States return home far friendlier 
to the U.S. and sympathetic to U.S. policies; and 

19.  
20. WHEREAS, increased travel to the United States thus also significantly enhances U.S. public diplomacy 

around the world; and 
 

21. WHEREAS, by attracting more visitors, Brand US increases U.S. economic growth, spurs job creation and 
generates new tax revenue for communities across America; and 
 

22. WHEREAS, the current statutory authorization for Brand USA expires at the end of FY 2015; and 
 

23. WHEREAS, it is essential to sustain the important work of Brand USA to achieve the objectives of the 
National Travel and Tourism Strategy and to spur job growth across our nation; and 
 

24. WHEREAS, congressional legislation known as the Travel Promotion, Enhancement, and Modernization 
Act of 2014 (S. 2250/H.R. 4450) is now pending to reauthorize the work of Brand USA for an additional 
five years; and 
 

25. WHEREAS, this legislation was introduced recently with strong bipartisan support in both the House and 
Senate, 
 

26. NOW, THEREFORE, BE IT RESOLVED, that The U.S. Conference of Mayors urges the U.S. Congress 
to enact the Travel Promotion, Enhancement, and Modernization Act of 2014 into law this year. 

 
 
Projected Cost: Unknown 
 


