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CORPORATION FOR PUBLIC BROADCASTING 
SUPPORTING PUBLIC BROADCASTING AS PART OF OUR  

NATIONAL ARTS INFRASTRUCTURE 

 

ACTION NEEDED 

 

We urge Congress to: 

 Maintain public broadcasting funding at the current level of $445 million through the Corporation for 

Public Broadcasting (CPB). 

 
BACKGROUND  

Local public radio and television stations have relied on funds provided by the Corporation for Public Broadcasting 

(CPB) which, by congressional mandate, is advance-funded for two years in order to protect station editorial 

independence and allow for long-term program planning 

Public Broadcasting System (PBS), with its nearly 360 member stations, is the nation’s largest stage for the arts 

with 480 hours of PBS arts and culture programming watched by 104 million people in 2013. The critical 

percentage of public broadcasting’s overall budget that comes from the federal appropriation is the foundation of 

PBS’ capacity to serve all Americans with content and services they rely on. 

 

 

TALKING POINTS 

 In creating America’s unique public broadcasting system in 1967, Congress acknowledged public 

broadcasting’s role in transmitting arts and culture: “It is in the public interest to encourage the growth and 

development of public radio and television broadcasting, including the use of such media for instructional, 

educational, and cultural purposes.” And the Corporation for Public Broadcasting is the vehicle through which 

Congress has chosen to promote noncommercial public telecommunications. 

 CPB does not produce or broadcast programs. The vast majority of funding through CPB goes directly to local 

public broadcast stations in the form of Community Service Grants. In addition, CPB provides support to 

National Public Radio (NPR), Public Broadcasting System (PBS), American Public Media, Independent 

Television Service (ITVS), National Minority Consortia and Public Radio International (PRI). 

 The federal portion of the average public station’s revenue is approximately 10–15 percent. Stations leverage 

this seed money to attract investments from state and local governments, universities, businesses, and their 

local viewers and listeners. For every federal dollar invested through CPB, stations raise more than $6.00 on 

their own. The cost of funding this unique public-private partnership is only $1.37 per American per year. 

 All public broadcasting stations, large and small, urban and rural, are distinctive voices in their community. 

Small and rural stations—which are often the only sources of broadcast arts programming in their 

communities—are more heavily dependent on a federal investment through CPB funding. Numerous rural 

public radio stations rely on CPB funding for more than 30 percent of their annual budgets because they simply 

lack the large listenership and network of public supporters that urban stations naturally possess. Without these 

federal funds, many of these smaller stations could disappear. 

 In FY 2012, public broadcasting funding was cut by a total of $56 million. Public broadcasting absorbed further 

cuts of approximately 5 percent, or $22 million, as part of the 2013 sequestration. These cuts have a direct 

impact on communities across the nation. 

 Local public stations air music and arts programming that is not available on commercial radio and television. 

Notably, public radio broadcasts numerous music genres that are no longer found on commercial stations, 

including classical, folk, jazz, and blues. Public radio stations are also often the first to air emerging, 

independent artists before they rise to fame. Local public stations also have longstanding partnerships with 

local music venues and performing arts societies, helping to extend the reach of artists in communities 

throughout the country. Essentially, local stations have become part of the “cultural infrastructure” that 

supports the music economy in America today. 

 


