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Source: Americans for the Arts, Arts & Economic Prosperity IV, 2012.
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AVERAGE PER PERSON AUDIENCE EXPENDITURES: $24.60
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LOCAL VS. NONLOCAL AUDIENCES
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SURVEY: HOW FAR WILL YOU GO FOR A CULTURAL EXPERIENCE?

(“If this event or exhibit were not happening, would you have traveled to another community to attend a similar cultural experience?”)
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ECONOMIC IMPACT orF THE NONPROFIT ARTS & CULTURE INDUSTRY (2010)
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IMPACT OF NONPROFIT ARTS & CULTURE ORGANIZATIONS

(Expenditures by organizations only)

TOTAL DIRECT EXPENDITURES
FULL-TIME EQUIVALENT JOBS
RESIDENT HOUSEHOLD INCOME $47.53
LOCAL GOVERNMENT REVENUE $2.24
STATE GOVERNMENT REVENUE $2.75

FEDERAL INCOME TAX REVENUE $5.26
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AVERAGE EVENT-RELATED SPENDING

(Expenditures made specifically as a result of attending a cultural event—excludes admission cost*)

EVENT-RELATED SPENDING LOCAL ATTENDEES NONLOCAL ATTENDEES AVERAGE ATTENDEES
MEALS, SNACKS, & REFRESHMENTS $13.14
LODGING (ONE NIGHT ONLY) $3.51
GIFTS/SOUVENIRS $2.74
GROUND TRANSPORTATION $2.65
CLOTHING & ACCESSORIES $1.31
CHILD CARE $0.36
OTHER/MISCELLANEOUS $0.89

TOTAL (PER PERSON, PER EVENT) $24.60

‘Why exclude the cost of admission? The admissions paid by attendees are excluded from this analysis because those dollars are captured in the operating budgets of the
nonprofit arts and culture organizations, and, in turn, are spent by the organization. This methodology avoids “double-counting” those dollars in the study analysis
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NONLOCAL CULTURAL AUDIENCES WITH OVERNIGHT LODGING EXPENSES (28.5 percent) SPEND THE MOST

(Expenditures made specifically as a result of attending a cultural event)
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ECONOMIC IMPACT OF THE NONPROFIT ARTS & CULTURE INDUSTRY
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EVENT-RELATED SPENDING BY
LOCAL VS. NONLOCAL AUDIENCES
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EXPENDITURES BY NONPROFIT
ARTS & CULTURE ORGANIZATIONS
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