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AN OPENING NOTE

The National Assembly of Local Arts Agencies (NALAA) is pleased to present this final report of its
Arts in the Local Economy study. This report demonstrates that the nonprofit arts are a significant
industry in this country — one that supports jobs, provides personal income, and generates revenue

to local and state government.

To our knowledge, this is the largest economic impact study of the nonprofit arts undertaken to
date: we collected data from 789 arts organizations in 33 communities in 22 states, analyzed three
consecutive fiscal years, and rigorously executed a sound methodology to derive reliable economic

impact results.

This is the third and final report of this study; it supersedes the previous two interim reports. It
includes the data and analyses for fiscal years 1990, 1991 and 1992 for each of the 33 communities.
In addition, we have extrapolated the data to determine national estimates of the economic impact
of the nonprofit arts industry.

We have endeavored to make this report reader-friendly by minimizing the use of jargon and
including a Question & Answer and Explanations of Frequently Used Terms section. It is our belief
that, the better you understand the methods and results of this study, the more successful you will be
at applying them in your own community. While we have summarized our results in the Report
Summary, we recommend that you read the entire report for complete understanding and context.

We hope you find our work useful.

Randy Isaac Cohen
Arts in the Local Economy Project Manager
NALAA Director of Research and Information
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INTRODUCTION

8Y ROBERT L. LyNcH, Presipent & CEO
NATIONAL ASSEMBLY OF LocaL ARTS AGENCIES

THE ARTS MEAN BUSINESS

This economic impact study documents, in unprecedented scope and detail, the key role played by
the nonprofit arts in community economic development. The research was undertaken by the
National Assembly of Local Arts Agencies (NALAA) to clarify these contributions and to encourage

communities to seize the economic benefits offered by the arts.

Most Americans recognize the inherent values of the arts and the vibrancy and beauty they bring to
community life across a broad spectrum of expression — in highly visible symphony orchestras,

ballet companies, museums and theaters, and also in small and mid-sized endeavors such as ethnic
dance ensembles, chamber orchestras, small presses, experimental and community theater groups,

and alternative galleries and performance spaces.

Arts organizations are also engaged in our common struggle against the urgent problems of crime,
homelessness, unemployment, disease and turmoil that are in the news daily. In communities of all
sizes, local arts agencies contribute to neighborhood development programs and provide assistance

to people who are disabled and disadvantaged.

Challenges and opportunities such as these — not to mention those in education, health and other
vital areas — are forcing our nation to make difficult choices about how to spend our limited
resources. But this report has a critical message for those making such choices: When our commu-
nities invest in the arts, they are not opting for cultural benefits at the expense of economic benefits.
Careful research shows that in addition to being a vital means of social enrichment, the arts are also
an economically sound investment for communities of all sizes. Quite simply, the arts are an

industry that generates jobs.

This economic dimension of the arts can sometimes be overlooked, perhaps because they are
mistakenly perceived solely as a charitable cause or the province of a few major cultural institutions

and their patrons. Yet that perception seriously underestimates their value and potential.
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NATIONAL IMPACT OF THE NONPROFIT ARTS INDUSTRY

EcoNOMIC IMPACT OF NONPROFIT ARTS INDUSTRY IN THE U.S.:

<4< 4 4 4 4 <« 4

Total expenditures

Total full-time jobs

Arts full-time jobs
Personal income

Local government revenue
State government revenue

Federal income tax revenue

$36.8 billion

1.3 million

908,800 (0.94% of U.S. workforce)
$25.2 billion

$790 million

$1.2 billion

$3.4 billion

AVERAGE ECONOMIC IMPACT OF 33 COMMUNITIES INNALAA sTUDY:

(POPULATION RANGE: 8,500 TO 2,500,000)

<« € 4 € € <

Total expenditures

Total full-time jobs

Arts full-time jobs
Personal income

Local government revenue

State government revenue

$75.3 million
2,385

1,613

$61.8 million
$2.5 million
$3.2 million

EcoNoMIC IMPACT PER $100,000 OF LOCAL SPENDING BY NONPROFIT ARTS

ORGANIZATIONS:

4 4 4 4«

Source: National Assembly of Local Arts Agencies, Arts in the Local Economy, 1994.

Full-time jobs
Personal income
Local government revenue

State government revenue

4.0
$90,780
$3,385
$4,544
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The arts have a positive impact not only on a community’s quality of life, but also on the entire
social and business fabric. Arts districts attract business investment, reverse urban decay, revitalize
struggling neighborhoods, and draw tourists. Attendance at arts events generates related commerce
for hotels, restaurants, parking garages, galleries, and more. Arts organizations themselves are

responsible businesses, employers, and consumers.

Despite their place in the local economy, however, the arts are repeatedly overlooked as a legitimate
tool for economic and social improvement. This omission occurs in both public and private settings
— especially when new leaders arrive who are unschooled in the real economic benefits of the arts.
Even if the positive social values of the arts are recognized, they are often shortsightedly dismissed as

“unaffordable.”

U.S. Labor Secretary Robert Reich has spoken of the changing American work force and how
improved industry productivity often ends up dislocating workers. He speaks of the need to retrain
and relocate those workers. This is all true. It is equally important to pay serious attention to an
industry such as the arts, which is undervalued and under appreciated to start, and yet, is sizeable
and productive today and is also a major growth industry. The U.S. Department of Labor itself cites
musicians as one of the fastest growing job areas, predicting a 25 percent increase over the next 13

years. And all these jobs are right here at home.

A 1993 survey of elected municipal officials, by the National League of Cities, revealed that their two
leading concerns were, (1) declining overall economic conditions and (2) unemployment. Yet
NALAA studies show that, because of the strong economic and job potential of the arts, these same
city officials facing tremendous local financial hardship have consistently increased aggregate

support for the arts by approximately seven percent annually.

The National Assembly of Local Arts Agencies is also encouraged by the many recent signs that the
current administration of our federal government values the arts as an instrument of economic and
social development. We see it as our responsibility to provide strong, coherent information to
reinforce resolve at national, state, and local levels to implement a positive change and to ensure that
the arts are a core part of that agenda. Our leaders need visible proof of the economic benefits of the
arts, so that arts funding can be strengthened and made less susceptible to public and political whim.
Communities of all sizes deserve solid evidence that by investing in their local arts resources, they

are not only generating social and aesthetic benefits, but also promoting economic well-being.

This report provides that proof.
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The prime agents for gathering and disseminating information for this study were local arts agencies,
which have a key role in ensuring that the case for the arts can be clearly articulated to policy
makers. These agencies — 3,800 in all in the United States — are known by a variety of names: arts
councils, arts commissions, departments of cultural affairs, offices of arts and humanities, and so
forth. Operating either as city or county government agencies or as private nonprofit organizations,
they provide grantmaking, facility management, cultural planning, arts programming, and other

programns and services in support of arts organizations, artists, and the community as a whole.

Local arts agencies are important because they support not just one discipline or style of art, buta
wide and inclusive range. They help weave art and culture into the fabric of daily life for everyone in
the community. By providing technical and financial support as well as information, advocacy, and
education, they facilitate the responsible growth of the arts as an industry. The tapestry created by
this threading of arts and culture throughout neighborhoods is in large part what brings residents,

businesses, conventions, and tourism to a city.

The mission of the National Assembly of Local Arts Agencies (NALAA) is to help its local constitu-
ents make the arts an integral part of their communities’ development. An independent, nonprofit
organization founded in 1978 and based in Washington, D.C., NALAA carries out its role through
seven program areas: research, information, and publications; leadership and professional develop-
ment; resource development for local arts agencies; national arts policy development; visibility;

advocacy; and special projects.

 For this study, NALAA received generous support from the Charles Stewart Mott Foundation, the
National Endowment for the Arts, and the 33 participating local arts agencies. We extend our
sincere thanks to all of the funders and study participants for making possible this invaluable and
timely work. The study results reinforce our firm belief that the arts are fundamental to the vitality
of our nation’s communities and a sound investment in their future. We hope that our research will
strengthen the efforts of all local arts supporters for the betterment of all our communities and our

nation.
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REPORT SUMMARY

The findings from NALAA's Arts in the Local Economy study bring compelling new evidence that
the nonprofit arts are a significant industry in the United States, supporting jobs and stimulating
local economies. They show that nationally, nonprofit arts organizations alone — a fraction of the
total arts industry — generate more than $36 billion of business within their communities, resulting
in $25 billion in personal income to local residents. This study provides a strong signal to commu-
nities that when they invest in the arts, they not only enhance the quality of community life, but also

contribute to its local economic well-being.

This is the final report of a three-year study that analyzed the economic impact of spending by
nonprofit arts organizations in 33 local economies across the country. The most comprehensive of
its kind ever conducted, the study examined data from 789 nonprofit arts organizations in 33
communities in 22 states for fiscal years 1990, 1991 and 1992. Its objective was to document the
experience of a cross-section of American communities and demonstrate what they gain from

investing in the arts.
NATIONAL ECONOMIC IMPACT

This study has striking national implications. Because of the variety of communities surveyed and
the rigor with which the study was conducted, estimates of the national economic impact of non-
profit arts organizations can bé extrapolated. For example, the nonprofit arts industry supported an
average of 1.3 million jobs in the United States during each of the three years studied. As the table
below shows, spending by local arts organizations generates billions of dollars in personal income

and significant revenue to local, state and federal governments.!

Economic ImpacT oF U.S. NONPROFIT ARTS INDUSTRY

v Expenditures of nonprofit arts organizations $36.8 billion
v Full-time jobs 1.3 million
¥ Personal income $25.2 billion
¥ Local government revenue $790 million
¥ State government revenue $1.2 billion
¥ Federal income tax revenue $3.4 billion
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Jobs Supported in U.S. by Of the 1.3 million full-time-equivalent (FTE) jobs

Nonprofit Arts Industry: supported by the nonprofit arts industry, 908,800
.3 Million . . .
1.3 Millio were in the arts sector, a direct result of expendi-
Direct Impact: tures by nonprofit arts organizations and repre-
908,800 Jobs in
the Arts senting nearly one percent of all FTE jobs in the
Industry

United States.? This number gains significance

when compared to the size of other work forces in

Indirect Impact: this country. U.S. Department of Labor data for
391,200 jobs

Outside of the 1992, for example, show the following percentages
Arts Industry

for other industries:

Percentage of U.S. Workforce

////// ////

////////// 77 ///

///// /////

////////// //// //

Professional Athletes 0.06

f T T 1 T f {
0 0.2 0.4 0.6 08 i 12 t4 1.6

Sources: U.S. Department of Labor, Department of Defense, NALAA, 1993,



Local:
$63.5 million

Average Expenditures of
Nonprofit Arts Organizations
in 33 Participating Communities:

$75.3 Million

$11.8 million

Locatr Economic ImpacT oF NONPROFEIT
ARTS ORGANIZATIONS

The estimated expenditures by nonprofit arts organi-

zations in each of the 33 participating communities

averaged $75,326,502 during the three years studied.

Of this amount, $63,502,708 was spent locally {within

the community) and $11,823,794 was spent outside of

the community. The local economic impact is based

only on local expenditures; non-local expenditures

have no local economic impact. The following table

shows the direct economic impact of local expenditures — that is, the initial econemic effect of local

expenditures by nonprofit arts organizations.

Direct Economic Impact Per Community

(Average of 1990, 1991 and 1992)

FTE Personal Local Gov't State Gov't | Estimated Total | Estimated Locai
Population Group Jobs Income Revenue Revenue Expenditures Expenditures
Less than 100,000 34 $637.589 $6.261 $16.167 $1.299.188 $1015,123
100.000 to 499,999 1,185| $31.009.404 $259.238 $754.968 $53.007.345 $44,772,949
500.000 to 999,999 2476] $72.932.8%0 $735.214 $1.887.425 $118,805.022 $102,803.258
| million or more 2377]  $62.563.122 $830.420 $1.626,246 $110.829.535 $91,038,119
Avg. of 33 Communities 1613 $44.256,084 $484.407 $1.132.797 $75.326,502 $63.502.708

The 33 participating
communities were divided
into four population groups.
The fcllowing tables display
the average economic impact
results of each population
group and the 33 communi-
ties together. (Note that the
average of the 33 communi-
ties is nor the same as the
average of the four
population groups. This is
because the 33 communities
are not evenly divided
among the population
groups.)

These direct economic impacts create an additional indirect economic impact on the iocal economy.

Consider this example:

A theatre company purchases a gallon of paint from the local hardware

store for ten dollars (that is the “direct economic impact”). The

hardware store then uses a portion of the ten dollars to pay the sales
clerk’s salary; the sales clerk re-spends some of the money for groceries;

the grocery store in turn uses some of the money to pay its cashier; the

cashier spends some for the utility bill; and so on (these are the “indirect

economic impacts”).
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Thus, the original ten dollars from the theatre has been "re-spent” several times. The local expendi-
tures will continue to have an economic impact on the local economy untii the money eventually
“leaks out” of the community (i.e,, is spent non-locally). The total economic impact is the combina-
tion of the direct impact and the indirect impact. The following table shows the total economic

impact of local spending by nonprofit arts organizations.

Total Economic Impact Per Community
(Average of 1990, [991 and 1992)

FTE Personal Local Gov't State Govt | Estimated Total | Estimated Local
Population Group Jobs Income Revenue Revenue Expenditures Expenditures
Less than 100,000 46 $805.700 $22.872 $37.039 $1.299.188 $1.015.123
100.000 o 499.959 1773]  $42.935.63!1 $1.483.073 $2,154.749 $53.007,345 $44.772.949
500,000 to 999.999 3673 $103.523.823 $4.019431 $5.325.304 $118,805.022 $102,803.258
| million or more 3478]  $86.273.760 $3.808.344 $4.622.944 $110.829.535 $91,038.119
Avg. of 33 Communities 2385  $61.783,180 $2.466.621 $3.211,474 $75.326.502 $63.502.708

To make it easier to compare the economic impacts of different communities, researchers calculated
the economic impact per $100,000 of local spending by nonprofit arts organizations. Thus, for every
$100,000 spent locally by a local nonprofit arts organization, there was the following total economic
impact on its community:

Total Economic Impact Per $100,000 of Local Spending Per Community
(Average of 1990, 1991 and 1992)

FTE Personal Local Gov't State Gov't
Popularion Group Jobs Income Revenue Revenue
Less than 100,000 4.55 $82.142 $2,293 $3618
100,000 to 499.999 4.05 $88.972 $3.133 $4.440
500.000 to 999.999 3.67 $63.204 $3.675 $4.812
| million or more 3.87 $95.010 $4.135 $5.038
Avg. of 33 Communities  4.00 $90.780 $3.38% $4.544

The following is an example of how to use this table:
An administrator from a dance company that spends $1 millien in a
community with a population of 250,000 wants to determine the
company's economic impact on full-time-equivalent employment
within the community. The administrator would, (1) find the appropri-
ate population grouping; (2) divide the local expenditures by 100,000;

and (3) multiply that figure by the economic impact results from the
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"100,000 to 499,000 population grouping. Thus, $1,000,000 divided by
100,000 equals 10; ten times 4.05 (from the data table) equals a total of

40.5 full-time-equivalent jobs supported within the community.

ARTSs VOLUNTARISM : AN EcoNnoMIc IMPACT BEYOND DOLLARS

The NALAA study revealed a significant in-kind contribution to local arts organizations as a result of
voluntarism. An estimated 10,873 volunteers donated 385,778 hours per year to nonprofit arts
organizations in each of the 33 participating communities. In 1992, this represented a donation of
time valued at $4,575,323 per community.> Volunteers for the arts include members of boards of

directors, docents, ushers, and others.

While the thousands of arts volunteers in this country may not have an economic impact in the
strict way it is defined in this study, they clearly have an enormous economic impact on the commu-

nity by assisting in keeping arts organizations functioning as a viable industry.

COMMUNITIES STUDIED

Three characteristics of the study contribute to the usefulness and validity of its findings. First, the
33 communities were selected to represent a cross-section of the nation, thus strengthening the

reliability of generalizations based on their data. The aspects of their diversity include,

¥ geography (stretching from Florida to Alaska);
¥ population (ranging from 8,500 to 2,500,000); and

Vv type of community (encompassing rural to large urban).

Second, for purposes of analysis and national extrapolations, the communities were stratified into

four groups based on their population. The four population groups are as follows:

Group Population Number of Communities Studied
I Less than 100,000 6
I 100,000 to 499,999 10
I 500,000 to 999,999 8
v 1,000,000 or more 9

10 NATIONAL ASSEMBLY OF LOCAL ARTS AGENCIES



Finally, several of the "big players” in the nonprofit arts world were purposely excluded — New York
City, Chicago, and Los Angeles, for example — to avoid inflating the averages. This study indicated
an average per community expenditure by nonprofit arts organizations of $75.3 million; the compa-
rable figure for New York City alone was $1.3 billion — 17 times NALAA’s per city average — based
on the 1993 study, The Arts as an Industry: Their Economic Importance to the New York-New Jersey

Metropolitan Region.

These three characteristics are strong indicators that the Population Group averages and national
estimates based on the 33-community sample are conservative and may, actually, understate the

economic impact of nonprofit arts activity.

ARTS ORGANIZATIONS SURVEYED

In each of the 33 cities and counties, up to 35 randomly-selected nonprofit arts organizations and
their local arts agencies were extensively surveyed for three successive years — a total of 1,093 arts
organizations each year. Like their communities, these organizations varied widely, ranging from
grand opera companies, public radio stations, and historical museums to weaving societies, choral
groups, and arts service organizations. The responding organizations had annual budgets ranging
from $0 to $45,000,000. The number of surveys returned (the response rates) were impressive: 643
(59 percent), 728 (67 percent), and 789 (72 percent) during fiscal years 1990, 1991 and 1992,
respectively. The study yielded consistent data over the three years, providing further validation of

the results.
StupyinG EcoNnomiIc ImpacT UsING INPUT/QUTPUT ANALYSIS

In this study, the economic impact is defined as the employment (full-time-equivalent jobs),
personal income (salary, wages, and proprietary income), and government revenue generated by the
dollars spent in the community by its nonprofit arts organizations. The impact of this spending is
far-reaching: arts organizations pay their employees, purchase supplies, contract for services, and
acquire assets within the local community. These actions, in turn, support local jobs, create per-

sonal income, and generate revenue to the local and state government.
This study focused solely on the economic impact of local spending by nonprofit arts organizations.

It did not include the related spending by individual artists, arts audiences (restaurants, hotels,

parking), or the for-profit arts sector (Broadway or the motion picture industry, for example).
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Econometricians used the method of input/output analysis to study the local economic impact of
the nonprofit arts. It is an ideal method for studying the nonprofit arts and their economic impact
because it is tailored to each individual community. This mathematical model traces how many
times a dollar is re-spent within a community, and the economic impact of each rourid of spending.
Each community's model was customized based on the local dollar flow between 533 finely detailed
industries within that community. Additional wage, labor and commerce data were collected from
the community’s local and state government and from the federal government to complete the

input/output model.
NATIONAL ESTIMATES

The national estimates of the nonprofit arts industry were derived by determining the population of
the 19,296 cities in the United States and then assigning them to one of the four population groups
listed on page 10. Each city was then assigned the average economic impact results for that popula-
tion group. The economic impact values of the 19,296 cities were then added together to determine
the national economic impact. Not included in the calculation of the national estimates were the
16,666 towns and townships or the 47,687 other local governments in the United States.* Also
excluded was the economic impact of non-local expenditures by nonprofit arts organizations (about
20 percent of the total expenditures, or $7 billion). These results, therefore, are conservative

estimates of the national economic impact of the nonprofit arts industry.

CONCLUSION

The nonprofit arts are 2 $36.8 billion industry in the United States. NALAA's three-year study
revealed that spending by nonprofit arts organizations creates jobs, generates income to individuals
and revenue to local, state, and federal

governments. By demonstrating that

investing in the arts yields economic
benefits, the Arts in the Local Economy

study lays to rest a common misconcep-

Bitlions

tion: that communities support the arts at

the expense of local economic develop-

ment. This report shows conclusively that

locally as well as nationally, the arts mean Nonprofit Arts Industry

business.
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THE 33 PARTICIPATING COMMUNITIES

Ketchikan, AK

Phoenix, AZ

Humboldt County (Eureka), CA
Oakland, CA

San Diego, CA

San Francisco, CA

San Jose, CA

Santa Clara County, CA
Broward County (Ft. Lauderdale), FL
Dade County (Miami), FL
Fulton County (Atlanta), GA
Honolulu, HI

St. Paul, MN

St. Louis, MO
Miles City, MT
Missoula, MT
Reno, NV
Monroe County (Rochester), NY
Columbus, OH
Portland, OR
Philadelphia, PA
Pittsburgh, PA
Aberdeen, SD
Houston, TX

New Orleans, LA Cache County (Logan), UT
Boston, MA Salt Lake City, UT
Ann Arbor, MI Burlington, VT
Flint, MI Rutland, VT
Tacoma, WA
FoOoTNOTEs

! This figure includes only income tax paid on the $25.2 billion in personal income at the rate of 13.4
percent, the average percentage of adjustable gross income paid to the Internal Revenue Service in 1991
(latest data available).

2The U.S. Department of Labor reports that there were 97,026,000 full-time-equivalent jobs in the United
States in 1992.

3In Giving and Volunteering 1992, by the Independent Sector, the value of the average 1992 volunteer
hour is placed at $11.86.

4 Source: U.S. Bureau of the Census, 1992 Census of Governments, Government Units in 1992.
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STRUCTURE OF THIs REPORT

This Report Summary is followed by a
review of the development of the three-
year study and a description of its method-
ology. The report then offers answers to
commonly-asked questions about the
study, and a helpful explanation of terms.
These narrative sections are followed by
detailed tables of data for each of the three
years studied. The final section contains

the survey instruments.
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ABouTt THIS STUDY

The goal of this study is to provide a multiyear perspective on the nonprofit arts and the local
economy, one that can be used by local arts agencies, municipal leaders (mayors, city managers, city
council members), arts organizations, funders, and others to demonstrate the positive economic
impact of the arts on communities across the country. This section of the report describes the
methods used to achieve this goal.

StePs To DEVELOP THIS REPORT

1. A sample of 33 communities was studied, representing all regions of the country and a
population range from 8,500 to 2,500,000.

2. Alist of tax-exempt arts organizations was generated by each community, from which a
random sample of 35 arts organizations was taken. If fewer than 35 organizations were on the

list, then all arts organizations in the community were surveyed.

3. Surveys were distributed to each of the 35 randomly selected arts organizations, the local
arts agency, and the local government in each community.

4. The survey data were used to create detailed estimates of total expenditures by all local
nonprofit arts organizations in each community. In all, a total of 1,093 nonprofit arts
organizations and local arts agencies were surveyed each year. Responses were received from
643 (59 percent), 728 (67 percent), and 789 (72 percent) of the randomly selected arts
organizations and 33 local arts agencies during fiscal years 1990, 1991 and 1992, respectively.
The responding organizations ranged from grand opera companies, public radio stations, and
historical museums, to weaving societies, choral groups, and arts service organizations, and
had annual budgets ranging from $0 to $45,000,000.

5. An input/output model was developed for each of the 33 communities to determine the
economic impact of local spending by nonprofit local arts organizations on jobs, personal
income, and revenue to local and state government. Wage, labor, and commerce data were
collected from each community’s local and state government and from the federal govern-

ment for use in the input/output model.
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For purposes of data comparisons, communities were stratified into four groups according to their

population:
Group Population Number of Communities Studied
I Less than 100,000 6
II 100,000 to 499,999 ' 10
I 500,000 to 999,999 8
v 1,000,000 or more 9

In the Arts in the Local Economy study, economic impact of the arts is defined as the employment
(full-time-equivalent jobs), personal income (salary, wages, and proprietary income), and govern-
ment revenue created by the dollars spent in the local community by its nonprofit arts organiza-
tions. This study takes a conservative approach to assessing economic impact, as it is limited to
measuring the effect of the expenditures of the arts organizations themselves (labor, operations,
materials, facilities, and asset acquisition). In essence, arts organizations pay their employees,
purchase supplies, contract for services, and acquire assets within the local community; these
actions, in turn, support local jobs, create personal income, and generate government revenue. This
study does not take into consideration the significant contribution of ancillary spending by audi-
ences (hotels, restaurants, parking), for-profit arts organizations {e.g., Broadway or the motion
picture industry), or individual artists.

To assess the local economic impact of expenditures by local nonprofit arts organizations, an
estimate of the arts organizations’ local expenses had to be calculated. Approximately 35 arts
organizations in each community were surveyed by NALAA. The selection of these organizations
was random and included a cross-section of organizational types and sizes. To generate the sample
of organizations to be surveyed, a list of all nonprofit arts organizations in each community was
provided by the local sponsoring organization. Each organization on the list was consecutively
numbered and a random number table was used to generate the 35 organizations. Seven of the
communities had fewer than 35 arts organizations. In those cases, all of the arts organizations in the
community were surveyed regardless of whether the organization was nonprofit or for-profit. For all
communities, an average expenditure was developed by category of expenses: labor, operations,
materials, facilities, asset acquisition, and the total dollars spent locally (see Survey Instruments, page
73). These “per-organization” averages were then multiplied by the total number of nonprofit arts
organizations in the community. The resulting figures represent the estimate of the total dollars
spent in the community by all local nonprofit arts organizations.

Each community had a “point person” who was responsible for the distribution and collection of the
surveys. As the sponsoring organization, all technical assistance calls were referred to the National
Assembly of Local Arts Agencies (NALAA). The returned surveys were refined and followed-up on
by NALAA, as needed, and entered into a computer database, tabulated, and analyzed. In those
communities where there was a low percentage of compliance and a majority of respondents were
from larger organizations, supplemental telephone follow-up was attempted to determine the
budgets of nonrespondents, and the community data were weighted accordingly.
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TrE CHOICE OF ECONOMIC ANALYSIS

A common theory of community growth is that an area must export goods and services if it is to
prosper economically. This is called economic-based theory, and it depends on dividing the
economy into two sectors: (1) the export sector and (2) the local sector. Exporters, such as automo-
bile manufacturers, hotels, and department stores, obtain income from custormers outside of the
community. This “export income” then enters the local economy — in the form of salaries,

purchases of materials, dividends, etc. — and becomes income to local residents. When people and
businesses receive this money, they re-spend much of it locally; some of the money, however, is
spent non-locally for goods imported from outside of the community. The dollars re-spent locally
have a positive economic impact as they continue to circulate through the local economy. The
money re-spent non-locally is an example of “leakage” and has no local economic impact. The
following is an example of how a dollar can be re-spent: a theatre company purchases a gallon of
paint from the local hardware store for ten dollars; the hardware store uses a portion of the ten
dollars to pay the sales clerk’s salary; the sales clerk then re-spends the money locally for groceries;
the grocery store uses some of the money to pay its cashier; the cashier then re-spends the money to
pay the utility bill; and the process continues. Thus, the original ten dollars from the theatre has
been “re-spent” several times.

INPUT/OUTPUT ANALYSIS

To reliably measure the economic impact of each round of spending, input/output analysis was
selected as the method of economic analysis. Economists use input/output analysis to measure how
many times a dollar is re-spent in 2 community before it leaks out, and the economic impact of each
round of spending. It is an ideal method to study the nonprofit arts at the local level, because it is
tailored to each individual community. The analysis is a mathematical model that combines
statistical methods and econormic theory in an area of economic study called econometrics. While
input/output analysis requires more research, relies on trained econometricians, and is more
expensive, the process provides current and reliable data.

The following is a somewhat simplified description of the input/output modeling process. If it
sounds complicated, take heart that one generally doesn’t study this type of analysis before entering
a graduate school program in economics and being well-versed in calculus.

The input/output model is based on a table of 533 finely detailed industries showing local sales and
purchases. The local and state economy of each community is researched so the table can be
customized for each community. The basic purchase patterns for local industries are derived from a
similar table for the U.S. economy for 1987 (the latest detailed data available from the U.S. Depart-
ment of Commerce). The table is first reduced to reflect the unique size and industry mix of the
local economy. Itis then adjusted so that only transactions with local businesses are recorded in the
interindustry part of the table (this technique compares local supply and demand, and estimates the
additional imports or exports required to make total supply equal total demand). The resulting
table shows the detailed local sales and purchase patterns of the local industries. The 533-industry
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table is then aggregated to reflect the general local activities of 32 industries plus local households (a
total of 33 industries). To trace changes in the economy, each column is converted to show the
direct requirements per dollar of gross output for each sector.

The economic impact figures for the study were computed using what is called an “iterative”
procedure. This process uses the sum of an infinite series to approximate the solution to the
economic model. Thisis what the process looks like in matrix algebra:

T=IX+AX + A2X + A3X + ... + A™X

T is the solution, a column vector of changes in each industry’s outputs caused by the changes
represented in the column vector X. A is the 33 by 33 direct-requirements matrix. This equation is
used to trace the direct expenditures attributable to nonprofit local arts organizations. A “multiplier
effect table” is produced that displays the results of this equation. The total column (column 13) is
T. The initial expenditure to be traced is IX (I is the identity matrix, which is operationally equiva-
lent to the number 1 in ordinary algebra). Round 1 is AX, the result of multiplying the matrix A by
the vector X (the outputs required of each supplier to produce the goods and services purchased in
the initial change under study). Round 2 is A2X, which is the result of multiplying the matrix A by
Round 1 (it answers the same question applied to Round 1: what are the outputs required of each
supplier to produce the goods and services purchased in Round 1 of this chain of events?). Each of
columns 1 through 12 in the multiplier effects table represents one of the elements in the continuing
but diminishing chain of expenditures on the right side of the equation.

Calculation of the total impact of the nonprofit arts industry within a community on the outputs of
other industries (T) can now be converted to impacts on final income to the owners of resources by
multiplying the outputs produced by ratios of arts income and employment to output. Thus,
column 14 is an estimate of the employment impact of changes in outputs due to arts expenditures,
and is calculated by multiplying elements in column 13 (T) by the ratio of employment to output
for the 32 industries in the region (recorded in column 20). Columns 15 through 17 convert the
changes in outputs due to arts expenditures to changes in household incomes, local government
revenues, and state government revenues in the same way. Columns 22 through 24 are calculations
of the direct impact on incomes and revenues associated with the direct impact vector (X) and are
also calculated similarly.
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(QUESTIONS ¢~ ANSWERS

1. W HY UNDERTAKE AN ECONOMIC IMPACT STUDY ON THE ARTS?

An economic impact study can be a compelling argument in support of the arts to people who may
not appreciate the intrinsic, cultural, and economic values of the arts. In undertaking this study, it
was NALAA’s intention to give local arts agencies and others a tool with which to provide mayors,
city/county managers, and other municipal officials, as well as key policymakers and funders,
economic rationales for support of the arts in their community. In a time of limited resources, it is
vital that arts leaders be able to make cogent and persuasive cases for the benefit that the arts bring to
the local economy. The case for government and private sector support of the arts is enhanced
immensely when arts managers can point to that investment and cite the economic impact that this
generates. Economic impact studies demonstrate that community support for the arts does not

come at the expense of local economic development.

2. How 1s THE ARTS IN THE Local. ECONOMY STUDY DIFFERENT FROM THE
MORE THAN 200 ECONOMIC IMPACT STUDIES ON THE ARTS THAT PRECEDED IT?

There are four major differences in this study compared to those that have preceded it:

1} Itis the first study of this magnitude. Thirty-three communities in 22 states participated in this
project; surveys were received from 789 arts organizations with budgets ranging from $0 to
$45,000,000; the sample of 33 communities represent a diversity of geography (from Florida to
Alaska), population (from 8,500 to 2,500,000), and type (from rural to large urban).

2) To provide the most precise results, an input/output model was created for each participating
community. Input/output analysis is a highly credible form of economic analysis that enables
researchers to determine the economic impact of nonprofit arts organizations in each community.
These economic models provide measures of how the arts impact jobs, personal income, and

revenue to local and state government.

3) All of the participating communities are using the same methodology. This affords an opportu-
nity to make comparisons between the communities and their population groupings. Additionally,
it provides an opportunity to make extrapolations about the national economic impact of the
nonprofit arts industry. While there have been many good studies done in the past, they usually
employ varying methodologies which preclude comparisons.

4) The Arts in the Local Economy study examines three consecutive fiscal years (1990, 1991, 1992).

ARTS IN THE LocAaL ECONOMY



20

It is important to remember that, for purposes of this study, the economic impact of the arts is
defined as the employment (full-time-equivalent jobs), personal income (salary, wages, and propri-
etary income), and government revenue created by the dollars spent in the local community by its
nonprofit arts organizations. These impacts are measured by the input/output models designed for
each of the 33 participating communities. The Arts in the Local Economy study takes a very
conservative approach to assessing economic impact, as it is limited to measuring the economic
effect of the financial activity of the arts organizations themselves. It does not take into consider-
ation the significant contribution of ancillary spending by audiences, for-profit arts organizations, or
individual artists.

3. HOw WERE THE 33 COMMUNITIES SELECTED 2

In 1990, a call for participants was published and advertised in NALAA’s monthly and quarterly
publications. A minimum of 30 communities was necessary to provide a comprehensive cross-
section of communities for analysis.

4. How WERE THE 35 ARTS ORGANIZATIONS IN EACH COMMUNITY SELECTED ?

In order to select the 35 local arts organizations to be surveyed, random sampling technique (see
Explanations of Frequently Used Terms) was used. Random sampling is a method commonly used by
researchers when it is impractical to survey an entire universe of research subjects. In this study,
each sponsoring organization generated a list of all nonprofit arts organizations in their community.
The organizations were consecutively numbered (1, 2, 3 . .. ), and a random number chart was used
to select the 35 organizations in each community. In communities having fewer than 35 nonprofit
arts organizations, all arts organizations were included (both for-profit and nonprofit). The same 35
arts organizations were surveyed for each of the three years of the study.

5. WHAT TYPE OF ECONOMIC ANALYSIS WAS DONE TO DETERMINE THE RESULTS ?

Input/output analysis was used to determine the economic impact of local expenditures by the
nonprofit arts organizations within each community. The input/output model is a mathematical
equation which combines economic theory and statistics to determine how the arts impact jobs,
personal income, and government revenue. It is based on a matrix which tracks the dollar flows
between 533 finely detailed industries within each community. For this study, an input/output
model was customized for each of the 33 communities to reflect their unique economies. NALAA
contracted with a professional economics firm to design the input/output models and perform the
economic analyses for this study. (See About This Study and Explanations of Frequently Used Terms
for more detail about input/output analysis.)

6. W HAT OTHER INFORMATION IS COLLECTED IN ADDITION TO THE SURVEYS OF
ARTS ORGANIZATIONS ¢

In addition to detailed breakdowns of revenues and expenditures provided by the surveyed arts
organizations, wage, labor, and commerce data were collected from each community’s local and
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state government and from the federal government for use in the input/output model.
7. W HERE IS THE “MULTIPLIER ~?

When many people hear about an economic impact study, they expect the result to be quantified in
what is often called a multiplier or an economic activity multiplier. The economic activity multiplier is
an estimate of the number of times a dollar changes hands within the community (e.g., the theatre
pays the actor, the actor spends money at the grocery store, the grocery store pays the cashier, and so
on). Itis quantified as one number by which expenditures are multiplied. For example, if the arts
are a $1,000,000 industry and a multiplier of three is used, then the arts have an economic impact of
$3,000,000. It’s convenience is that it is one simple number. However, users rarely note that the
economic activity multiplier is developed by making gross estimates of the industries within the
local economy and it does not allow for differences in the characteristics of those industries. This
usually results in an overestimation of the economic impact, and therefore lacks reliability. In
contrast, the input/output model employed in this study is a type of economic analysis that is
tailored specifically to each participating community. The results derived from input/output
analysis are more specific and more credible than those derived from an economic activity

multiplier.

8. How 1S THE ECONOMIC IMPACT OF THE ARTS DIFFERENT FROM OTHER
INDUSTRIES?

Any time money changes hands there is a measurable economic impact. Social service organiza-
tions, libraries, and all other funded entities have an economic impact on their community. What
makes the economic impact of the arts unique is that, unlike most other industries, the arts induce
large amounts of related spending by its audiences. For example, when patrons attend a performing
arts event, they may park their car in a toll garage, purchase dinner at a restaurant, eat dessert after
the show, and return home and pay the babysitter. All of these expenditures have a positive eco-
nomic impact on the community. (This substantial amount of related spending is not included in
this study. A separate study of attendees at arts events is required to determine audience spending
and its economic impact.)

9. WILL MY LOCAL LEGISLATORS BELIEVE THESE RESULTS ¢

Yes, this study makes a strong argument to legislators, but you may need to provide them with some
extra help. It will be up to the user of this report to educate the public about economic impact
studies: (1) the methodology used in this study; (2) that an input/output model was created for each
community in the study; and (3) the difference between input/output analysis and a “multiplier”
may need to be explained. The good news is that, as the number of economic impact studies
completed by arts organizations and other special interest areas increases, so does the sophistication
in economics of elected officials, city managers, and others whose influence these studies are meant
to impact. Today, most decision-makers want to know what methodology is being used, and how
and where the data were gathered.
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10. WILL MY LOCAL ECONOMISTS BELIEVE THESE NUMBERS ?

You can be confident that the random sampling technique and input/output analysis used in this
study are highly regarded measures in the field of economics. However, as in any field of profession-
als, there is disagreement about procedures, jargon, and the best way to determine results. Ask 12
artists to define art and you will get 24 answers; expect the same in the field of economics. You will
occasionally meet an economist who believes that these studies should be done differently (e.g., a
cost-benefit analysis of the arts).

11. WHY DO THE AVERAGE BUDGETS OF ORGANIZATIONS APPEAR SO HIGH ¢

It can be surprising to see how large some average budget sizes are in a community until one
considers how a single large organization can skew our perception. For example, if one organization
has an annual budget of $1,000,000 and nine others each have a $50 budget, then the average budget
of those 10 organizations is more than $100,000 per year.

12. H ow CAN THE AVERAGE ORGANIZATION IN A COMMUNITY HAVE A DEFICIT ¢

This question is similar to Question 11. For example, if one “major” organization is operating at a
$500,000 deficit, and 99 others have balanced budgets, there will be an average per-organization
deficit of $5,000 among those 100 organizations.

13. How CAN A COMMUNITY NOT PARTICIPATING IN THE ARTS IN THE LOCAL
ECONOMY STUDY APPLY THESE RESULTS TO THEIR COMMUNITY ¢

It is possible for a community not participating in this study to derive benefits from this report.
There are, however, several caveats that should always be considered. First, each community is very
different in how a dollar travels from industry to industry within it, even if they are neighboring
communities. Therefore, it is inappropriate to use Community A’s economic impact results to
describe Community B. In this report, the communities are divided into four population groups and
averages of those population groups have been computed. If 2 nonparticipating community used
the average results from its population group — especially the economic impact per $100,000 of
local spending results — there is a reasonable probability that its economic impact numbers will be
similar. When this is done, it must be explained that averages are being used from other similarly
populated communities. Additionally, a description of this study and its methodology should be
provided. A second, and more accurate, method in which nonparticipants can apply the results to
their community is to determine the total local expenditures of nonprofit arts organizations in their
community, and compare that total to communities in the study with similar total expenditures. In
either case, it is critical to the credibility of your presentation that you always provide a clear expla-
nation of what the numbers mean and how they were derived. These methods should not be consid-
ered effective substitutes for an economic impact study performed on the community.
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ExprANATIONS OF FREQUENTLY USED TERMS

Direct EcoNnoMicIMPACT

The direct economic impact is a measure of the economic effect of the direct local expenditures. It
is the first round of economic impact within the community. For example, when the symphony
pays its players, each musician’s salary, full-time-equivalent employment status, and taxes paid to

the government are measured to assess the direct economic impact.
DirecT EXPENDITURES

Direct expenditures are the first round of expenditures in the economic cycle. A paycheck from the
symphony to the violin player and a ballet company’s purchase of dance shoes are examples of direct

expenditures.

EcoNOMETRICS

Econometrics is the process of using statistical methods and economic theory to develop mathemati-
cal models which measure the flow of dollars between local industries. The input/output models
developed for each participating community in this study are examples of econometric models.
ECONOMETRICIAN

An econometrician is an economist who designs, builds, and maintains econometric models.

FuLL-TiME-EQUIVALENT (FTE) JoBs

Full-time-equivalent (FTE) jobs is a term which describes the total amount of labor employed.
Economists measure full-time-equivalent jobs — not the total number of employees — because it is
a manager’s discretion to hire either one full-time employee, two half-time employees, four quarter-
time employees, etc. Almost always, more people are affected than are reflected in the number of
full-time-equivalent jobs due to the abundance of part-time employment, especially in the arts.

INDIRECT IMPACT
Each time a dollar changes hands, there is a measurable economic impact. When people and

businesses receive money, they re-spend much of that money locally. The indirect impactisa
measurement of the effect of this local re-spending on jobs, personal income, and revenue to local
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and state government. It is often referred to as secondary spending, or the dollars “rippling” through
a community. The following is an example of how a dollar can be re-spent:

A theatre company purchases a gallon of paint from the local hardware
store for ten dollars (that is the “direct impact”). The hardware store
then uses a portion of the ten dollars to pay the sales clerk’s salary; the
sales clerk re-spends some of that money for groceries; the grocery store
then uses the money to pay its cashier; the cashier spends some for the
utility bill; and so on (these are the “indirect impacts”).

When the ten dollars are eventually spent non-locally, they are considered to have been leaked out
of the community and there ceases to be a local economic impact from the original transaction.

InPUT/QUTPUT ANALYSIS

Input/output analysis is the method of economic analysis being used in the Arts and the Local
Economy study. It is a mathematical equation which combines statistical methods and economic
theory in an area of economic study called econometrics. Econometricians use this input/output
model (occasionally called an inter-industry model) to measure how many times a dollar is re-spent
in, or “ripples” through, a community before it leaks out (see Leakage). The model is based on a
matrix which tracks the dollar flow between 533 finely detailed industries within each community.

It allows researchers to determine the economic impact of local spending by nonprofit arts organiza-
tions on full-time-equivalent jobs, personal income (salary, wages, and entrepreneurial income), and
revenue generated to local and state government. (See About This Study for more detailed informa-
tion about input/output analysis.)

LEAKAGE

Leakage describes the money expended outside of a community. When money is spent outside of
the community, it has no economic impact within the community. Conversely, money spent within
the community generates an additional round of spending, which increases the total economic
impact of the original expenditure. A theatre purchasing a can of paint from a non-local paint
manufacturer is an example of leakage. If the paint company were local, the theatre’s payment for
the paint would remain in the community and create another round of spending by the paint

company.
MULTIPLIER ( OFTEN CALLED EcONOMIC ACTIVITY M ULTIPLIER )

The economic activity multiplier is an estimate of the number of times that a dollar changes hands
within the community (e.g., the theatre pays the actor, the actor spends money at the grocery store,
the grocery store pays its cashier, and so on) before it leaks out of the community. This estimate is
quantified as one number by which all expenditures are multiplied. For example, if the arts are a
$1,000,000 industry and a muitiplier of three is used, then it is determined that the arts have an
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economic impact of $3,000,000. Its convenience is that it is one simple number. Its shortfall,
however, is its reliability. Users rarely note that the multiplier is developed by making gross esti-
mates of the industries within the local economy and that it does not allow for differences in the
characteristics of those industries. This usually results in an overestimation of the economic impact.

PERsSONAL INCOME ( OFTEN CALLED HOUSEHOLD INCOME)

Personal income includes salaries, wages, and entrepreneurial income. It is important to note that
personal income is not just salary. For example, when a business receives money, the owner usually
takes a percentage of the profit, resulting in income for the owner.

RANDOM SAMPLING

Random sampling is a statistical procedure commonly used by researchers to make reliable esti-
mates about a large population (the universe) by surveying only a portion (the sample) of that
population. Often, it is impractical to examine every member of a universe. Because of the laws of
probability, however, it is possible to examine a randomly selected set of the universe and make
statistical inferences about the entire universe. There are several complicated methods by which to
choose a random sample. However, the process is similar to drawing names out of a hat — each

member of the population group has an equal chance of being chosen.
REVENUE TO LocAL (GOVERNMENT

Revenue to local government includes funds to both city and county government. Government

revenues are not exclusively taxes, they also include license fees, user fees, filing fees, etc.
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INTRODUCTION TO THE DATA TABLES AND THEIR
EXPLANATIONS

Each data table in this report has an accom-
panying explanation page describing its
results. The data is on the right (odd
numbered pages); the explanation page is on
the left (even numbered pages).

Tables 1 through 22 summarize the collected
data and the analyzed results for each of the
33 participating communities. The data are
presented in four community groupings that
are stratified by population; “n” refers to the
number of communities within that popula-
tion group. Where appropriate, an average
and total have been calculated for each
population group (under each population
grouping) and for all 33 communities
{(bottom of the page).
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EXPILANATION OF TABLE 1:
SURVEY PARTICIPATION BY COMMUNITY

This table shows the rate of compliance of the surveyed arts organizations on a per-community
basis. An average has been calculated for each population group.

Column One:
The population of each community surveyed.

Column Two:
The percentage of local nonprofit arts organizations that returned surveys for fiscal 1992 (a percent-
age of the respondents divided by the number of organizations surveyed).

Column Three:
The percentage of local nonprofit arts organizations that returned surveys for fiscal 1991 (a percent-
age of the respondents divided by the number of organizations surveyed).

Column Four:
The percentage of local nonprofit arts organizations that returned surveys for fiscal 1990 (a percent-
age of the respondents divided by the number of organizations surveyed).

Column Five:

The number of arts organizations in the community eligible to be surveyed for this study, which is
the total number of nonprofit local arts organizations within that community (provided by the local
sponsor). If there were less than 35 nonprofit arts organizations in the community, all of the arts
organizations were included (both nonprofit and for-profit).

Column Six:

The number of nonprofit local arts organizations that received a survey. A random sample of 35
nonprofit arts organizations was selected from each community. If there were less than 35 nonprofit
arts organizations in the community, all of the arts organizations were surveyed (both nonprofit and

for-profit).
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TABLE 1: SURVEY PARTICIPATION BY COMMUNITY

Organizations Organizations

Rate of Survey Compliance Eligible to Be that Received
Community Population 1992 I 1991 ] 1990 Surveyed Surveys
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 45,000 67% 67% 56% 18 18
Cache Cry (Logan), UT 70,000 71% 62% 24% 21 21
Miles City, MT 8,461 79% 71% 57% 14 14
Missoula, MT 70,000 59% 55% 64% 22 22
Rutland, VT 62,142 52% 52% 20% 25 25
Southern SE Alaska (Ketchikan) 28,000 41% 47% 53% 17 17
Average 47,267 61% 59% 46% 20 20
Total - - - - 117 17
Group II: Population 100,000 to 499,999 (n=10)
Ann Arbor, Ml 110,000 54% 46% 46% 47 35
Burlington, VT 132,000 36% 30% 33% 33 33
Flintg, Ml 141,000 63% 63% 51% 36 35
Humboldt Cty (Eureka), CA 113,000 43% 37% 37% 48 35
Oakland, CA 375,000 77% 69% 69% 88 35
Pittsburgh, PA 400,000 66% 54% 57% 129 35
Reno, NV 250,000 66% 66% 49% 86 35
Salt Lake City, UT 160,000 83% 83% 77% 45 35
St. Paul, MN 272,000 80% 77% 77% 52 35
Tacoma, WA 179,000 71% 69% 63% 53 35
Average 213,200 64% 59% 56% 62 35
Total - - - - 617 348
Group llI: Population 500,000 to 999,999 (n=8)
Boston, MA 574,000 60% 46% 51% 284 35
Honolulu, HI 980,000 69% 60% 57% 106 35
Monroe Cty (Rochester), NY 700,000 100% 97% 100% i19 35
New Orleans, LA 500,000 66% 63% 60% 77 35
Phoenix, AZ 983,000 74% 66% 54% 122 35
Portland, OR 895,000 97% 91% 60% 65 35
San Francisco, CA 724,000 86% 80% 83% 192 35
San Jose, CA 782,000 69% 71% 54% 66 35
Average 767,250 78% 72% 65% 129 35
Total - - - - 1,031 280
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft Lauderdale), FL 1,300,000 94% 9% 51% 137 35
Columbus, OH 1,378,000 80% 83% 77% 51 35
Dade Cty (Miami), FL 1,940,000 60% 57% 51% 263 35
Fulton Cty (Atlanta), GA 2,500,000 83% 74% 77% 148 35
Houston, TX 1,630,000 57% 57% 63% 179 35
Philadelphia, PA 1,600,000 60% 43% 46% 123 35
San Diego, CA 1,100,000 100% 100% 51% 68 35
Santa Clara Cty, CA 1,400,000 74% 60% 40% 230 35
St. Louis, MO 2,000,000 9% 60% 66% 93 35
Average 1,649,778 78% 69% 58% 144 35
Total - - - - 1,292 315
Average of All Communities 709,139 71% 65% 57% 93 32
Total of All Communities - 756 695 610 3,057 1,060
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EXPLANATION OF TABLE 2:
Torar EcoNnoMmic ImpacT oF Locar ExXPENDITURES BY Locar NONPROFIT
ARTS ORGANIZATIONS IN Fiscar 1992

This table presents the total economic impact of local expenditures by local nonprofit arts organiza-
tions in fiscal 1992. The total impact is a measure of the effect of the expended dollar as it is spent
and re-spent within the community. It is derived from an input/output model designed for each
community. See About This Study and Explanations of Frequently Used Terms for more information
about direct and total economic impacts. An average has been calculated for each population group.

Column One:

The number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures {column five of this table). An FTE can be one full-time employee, two employees
who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal
income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that Jocal government receives (e.g, fees, taxes) as a result of the estimated
total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-

ditures.

Column Five:

The estimated total local expenditures by nonprofit local arts organizations in fiscal 1992. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 5). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TABLE 2: Totar EcoNoMIC IMPACT OF LOCAL EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN FIscar 1992

FTE Personal Government Revenue Estimated Total
Community Jobs Income Local ] State Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 22 $388,000 $10,900 $12,500 $429,804
Cache Cty (Logan), UT 98 $1,556,000 $33,000 $66,000 $2,022,720
Miles City, MT 12 $225,000 $4,000 $10,000 $242,886
Missoula, MT 105 $1,838,000 $54,000 $89,000 $2,159,058
Rutland, VT 36 $631,000 $24,000 $31,000 $737,625
Southern SE Alaska (Ketchikan) 13 $312,000 $11,000 $16,000 $501,109
Average 48 $825,000 $22,817 $37417 $1,015,534
Group lI: Population 100,000 to 499,999 (n=10)
Ann Arbor, Mi 417 $10,202,000 $439,000 $528,000 $14,852,846
Burlington, VT 374 $7.518,000 $267,000 $370,000 $8,392,692
Flint, Ml 329 $7,031,000 $221,000 $343,000 $8,765,496
Humboldt Cty (Eureka), CA 348 $6,406,000 $192,000 $301,000 $7,045,536
Oakland, CA 828 $21,861,000 $874,000 $1,092,000 $20,281,624
Pittsburgh, PA 8,580 $215,299,000 $7,284,000 $10,714,000 $196,275,693
Reno, NV 757 $17,217,000 $659,000 $919,000 $19,649,108
Salt Lake City, UT 1,692 $33,611,000 $1,041,000 $1,600,000 $36,826,695
St. Paul, MN 3.363 $86,556,000 $3,024,000 $4,495,000 $113,960,496
Tacoma, WA 567 $10,650,000 $377,000 $539,000 $12,151,893
Average 1.726 $41,639,100 $1,437,800 $2,090,100 $43,820,208
Group Hi: Population 500,000 to 999.999 (n=8)
Boston, MA 6,544 $212,474,000 $8,925,000 $11,173,000 $195,401,088
Honoluly, HI 2,798 $69,579,000 $2,880,000 $3,421,000 $67,858,974
Monroe Cty (Rochester), NY 3,943 $90,346,000 $3.384,000 $4,554,000 $107,831,969
New Orleans, LA 994 $25,409,000 $977,000 $1,346,000 $41,723,913
Phoenix, AZ 2,487 $55,863,000 $2,317,000 $2,862,000 $55,127,774
|Portiand, OR 2,012 $42,564,000 $1,272,000 $1,952,000 $42,410,030
San Francisco, CA 9,353 $303,463,000 $11,303,000 $15,863,000 $281,570,304
San Jose, CA 1,317 $37,512,000 $1,574,000 $1,967,000 $40,481,562
Average 3.681 $104,651,250 $4,079,000 $5,392,250 $104,050,702
Group IV: Population 1,000,000 or More (n=9)
Broward Cry (Fr. Lauderdale), FL 7,027 $160,067,000 $6,786,000 $8,237,000 $170,167,426
Columbus, OH 1,498 $34.299,000 $1,343,000 $1,772,000 $32,125,512
Dade Cty (Miami), FL 3,288 $78,910,000 $4,126,000 $4.367,000 $92,178,081
Fulton Cty (Atlanta), GA 2,990 $86,073,000 $3,795,000 $4,880,000 $90,943,040
Houston, TX 8,477 $222,467,000 $9,930,000 $12,329,000 $226,046,346
Philadelphia, PA 3,126 $69,273,000 $2,528,000 $3.454,000 $74,990,517
San Diego, CA 3,239 $77.499,000 $3,533,000 $3,991,000 $79,499,276
Santa Clara Cty, CA 1,849 $52,407,000 $2,388,000 $2,741,000 $55,980,160
St. Louis, MO 2,122 $49,837,000 $2,121,000 $2,652,000 $54,104,703
Average 3,735 $92,314,667 $4,061,111 $4,935,889 $97,337,229
[Average of All Communities 2,443 $63,314,636 $2536270 | $3,293530 | $65,234,423
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EXPIANATION OF TABLE 3:
DiIrect EcoNomic IMPACT OF Local EXPENDITURES BY LOCAL NONPROFIT
ARTS ORGANIZATIONS IN Fiscar 1992

This table presents the direct economic impact of the estimated total local expenditures by local
nonprofit arts organizations in fiscal 1992. The direct impact is the effect of the initial expenditure
and is derived from an economic input/output model (see Explanations of Frequently Used Terms
and About This Study) designed specifically for each community. The total impact is larger than the
direct impact, as the direct impact is just the first of several rounds of expenditure. An average has
been calculated for each population group.

Column One:
The total number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures (column five of this table). An FTE can be one full-time employee, two employees

who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal
income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that local government receives (e.g., fees, taxes) as a result of the estimated
total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-
ditures.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1992. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 5). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TaBLE 3: DIrRect EcoNoMIC IMPACT OF LOCAL EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN FIscar 1992

FTE Personal Government Revenue Estimated Total
Community Jobs Income Local l State Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 16 $304,000 $1,600 $3,100 $429,804
Cache Cty (Logan), UT 72 $1.289,000 $8,000 $31,000 $2,022,720
Miles Ciry, MT 8 $179,000 $1,000 $5.000 $242,886
Missoula, MT 75 $1,411,000 $14,000 $38,000 $2,159,058
Rutland, VT 27 $499,000 $6,000 $13,000 $737,625
Southern SE Alaska (Ketchikan) 10 $248,000 $5.000 $7,000 $501,109
Average 35 $655,000 $5,933 $16,183 $1,015,534
Group lI: Poputation 100,000 to 499,999 (n=10)
Ann Arbor, M| 286 $7,648,000 $131,000 $199,000 $14,852,846
Burlington, VT 258 $5,517,000 $83,000 $141,000 $8,392,692
Flint, MI 238 $5,457,000 $58,000 $147,000 $8,765,496
Humboldt Cty (Eureka), CA 253 $5,011,000 $42,000 $125,000 $7,045,536
Qakland, CA 573 $15,972,000 $148,000 $378,000 $20,281,624
Pittsburgh, PA 5,627 $153,970,000 $1,086,000 $3,655,000 $196,275,693
Reno, NV 539 $12,686,000 $127,000 $355,000 $19,649,108
Salt Lake City, UT 1,277 $26,355,000 $181,000 $677.000 $36,826,695
St. Paul, MN 2,098 $60,285,000 $583,000 $1,441,000 $113,960,496
Tacoma, WA 405 $8,084,000 $89,000 $218,000 $12,151,893
Average 1,155 $30,098,500 $252.800 $733,600 $43,820,208
Group lil: Population 500,000 to 999,999 (n=8)
Boston, MA 4,295 $143,780,000 $1,753,000 $3,789,000 $195,401,088
Honolulu, HI 1,995 $51,808,000 $396,000 $1.194,000 $67,858,974
Monroe Cty (Rochester), NY 2,688 $66,229,000 $783,000 $1,662,000 $107,831,969
New Orleans, LA 650 $18,324,000 $180,000 $476,000 $41,723,913
Phoenix, AZ 1,730 $40,820,000 $420,000 $1.021,000 $55.127,774
Portland, OR 1,451 $32,372,000 $222,000 $743,000 $42,410,030
San Francisco, CA 6,093 $207,410,000 $1,865,000 $5.608,000 $281,570.304
San jose, CA 91l $28,005,000 $365,000 $771,000 $40.481,562
Average 2477 $73,593,500 $748,000 $1,908,000 $104,050,702
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL 5,029 $122,357,000 $1,667,000 $3.316,000 $170,167,426
Columbus, OH 1,013 $24,063,000 $216,000 $577,000 $32,125,512
Dade Cty (Miami), FL 2,172 $55,087,000 $1,176,000 $1,523,000 $92,178,081
Fulton Cty (Atlanta), GA 1,936 $56,945,000 $775,000 $1,679,000 $90,943,040
Houston, TX 5721 $161,887,000 $1,660,000 $3.845,000 $226,046,346
Philadelphia, PA 2222 $52,802,000 $605,000 $1,345,000 $74,990,517
San Diego, CA 2,300 $58,580,000 $904,000 $1,573,000 $79,499,276
Santa Clara Cty, CA 1,282 $39,174,000 $686,000 $1,083,000 $55,980,160
St Louis, MO 1,397 $34,555,000 $329,000 $845,000 $54,104,703
Average 2,564 $67.272,222 $890,889 $1,754,000 $97.337,229
[Average of All Communities | 1,656 $45,427,667 | $501,988 |  $1,166,155 | $65,234,423 |
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EXPLANATION OF TABLE 4:
Economic InpacT PER $100,000 oF LoCAL SPENDING BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN Fiscar 1992

This table summarizes the direct and total economic impacts in the form of ratios for fiscal 1992.
Using this chart, a determination can be made of the economic impacts per $100,000 of local
spending by local nonprofit arts organizations. The ratio is derived by dividing the total and direct
economic impact figures (Tables 2 and 3) by the estimated total local expenditures (column five of
Table 5), and then multiplying by 100,000. An average has been calculated for each population

group.
Columns one through four are ratios for direct impacts in fiscal 1992.

Columns five through eight are ratios for the total impacts in fiscal 1992.
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TaBLE 4: EcoNomic ImpacT PER $100,000 oF LOCAL SPENDING BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN Fiscar 1992

Direct Impact Per $100,000 of Local Spending Total Impact Per $100,000 of Local Spending

FTE Personal Government Revenue FTE Personal Government Revenue

Community Jobs Income Local State Jobs Income Local [ State

Group |: Population Less Than 100,000 (n=6)
Aberdeen, SD 3.72 $70,730 $372 $721 5.12 $90,274 $2,536 $2.908
Cache Cry (Logan), UT 3.56 $63.726 $396 $1,533 4.84 $76,926 $1,631 $3,263
Miles City, MT 3.29 $73,697 $412 $2.059 4.94 $92,636 $1.647 $4.117
[Missoula, MT 3.47 $65,353 $648 $1,760 4.86 $85,130 $2.501 $4,122
Rutland, VT 3.66 $67,650 $813 $1,762 4.88 $85.545 $3,254 $4,203
Southern SE Alaska (Ketchikan) 2.00 $49.4950 $998 $1,397 2.59 $62,262 $2,195 $3,193
Average 3.28 $65,108 $607 $1,53¢9 454 $82,129 $2,294 $3,634
Group li: Population 100,000 to 499,999 (n=10)
Ann Arbor, M 193 $51,492 $882 $1,340 2.81 $68,687 $2.956 $3,555
Burlington, VT 3.07 $65,736 $989 $1,680 4.46 $89,578 $3.181 $4,409
Fling, M! 272 $62,255 $662 $1,677 3.75 $80,212 $2,521 $3.913
Humboldt Cty (Eureka), CA 359 $71,123 $596 $1,774 4.94 $90.923 $2,725 $4,272
QOakland, CA 2.83 $78,751 $730 $1,864 4.08 $107,787 $4,309 $5.384
Pittsburgh, PA 2.87 $78,446 $553 $1,862 4.37 $109,692 $3.711 $5,459
Reno, NV 2.74 $64.,563 $646 $1,807 3.85 $87,622 $3.354 $4,677
Salt Lake City, UT 347 $71,565 $491 $1,838 459 $91,268 $2,827 $4,345
St. Paul, MN 1.84 $52,900 $512 $1,264 295 $75,953 $2.654 $3,944
Tacoma, WA 3.33 $66,525 $732 $1,794 4.67 $87,970 $3,102 $4,436
Average 284 $66,336 $679 $1,690 4.05 $88,969 $3.134 $4,439
Group lil: Population 500,000 to 999,999 (n=8)
lBoswn. MA ) 2.20 $73,582 $897 $1.939 3.35 $108,737 $4,568 $5,718
Honolulu, HI 2.94 $76,347 $584 $1,760 4.12 $102,535 $4.244 $5,041
Monroe Cty (Rochester), NY 2.49 $61,419 $726 $1,541 3.66 $83,784 $3,138 $4,223
New Orleans, LA 1.56 $43,917 $431 $1,141 2.38 $60,898 $2,342 $3.226
Phoenix, AZ 3.14 $74,046 $762 $1,852 451 $101,334 $4,203 $5,192
Portand, OR 3.42 $76.331 $523 $1,752 4.74 $100,363 $2.999 $4,603
San Francisco, CA 2.16 $73,662 $662 $1,992 3.32 $107,775 $4.014 $5,634
San jose, CA 2.25 $69,180 $902 $1,905 3.25 $92,664 $3,888 $4,859
Average 252 $68,560 $686 $1.735 367 $94,761 $3.675 $4,812
Group IV: Population 1,000,000 or More (n=9)

Broward Cty (Ft. Lauderdale), FL 2.96 $71,904 $980 $1.949 4.13 $94,064 $3,988 $4.841
Columbus, OH 3.15 $74,903 $672 $1,796 4.66 $106,766 $4.180 $5.516
Dade Cty (Miami), FL 2.36 $59,761 $1,276 $1.652 3.57 $85,606 $4,476 $4,738
Fulton Cty (Atanta), GA 2.13 $62,616 $852 $1,846 3.29 $94,645 $4,173 $5.366
Houston, TX 2.53 $71.617 $734 $1.701 3.75 $98.417 $4.393 $5,454
Philadelphia, PA 2.96 $70,412 $807 $1.794 4.17 $92,376 $3.371 $4,606
San Diego, CA 2.89 $73,686 $1,137 $1,979 4.07 $97.484 $4,444 $5.020
Santa Clara Cty, CA 229 $69.978 $1,225 $1,935 3.30 $93.617 $4,266 $4,896
St Louis, MO 2.58 $63.867 $608 $1,562 3.92 $92,112 $3,920 $4,902
Average 265 $68,749 $921 $1,801 3.87 $95,010 $4,135 $5,038
{Average of All Communities [ 279 $67310 | $734 si706| | 400 [ sso7mr]  s33ms $4.546
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EXPLANATION OF TABLE 5:
EstiMATED TOTAL REVENUES AND EXPENDITURES IN FISCAL 1992

This table summarizes the estimated total revenues, expenditures, and surplus or deficit in fiscal
1992 for all nonprofit arts organizations in each community. These figures are derived by multiply-
ing the average per-organization data in Table 6, by the total number of nonprofit arts organizations
in that community (column one of this table). Also included in this table are the estimated total
local expenditures for each community. An average has been calculated for each population group.

Column One:

The total number of nonprofit arts organizations in the community.

Column Two:
The estimated total revenues of these nonprofit arts organizations in fiscal 1992.

Column Three:
The estimated total expenditures of these nonprofit arts organizations in fiscal 1992.

Column Four:
The estimated surplus or (deficit) of these nonprofit arts organizations in fiscal 1992.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1992. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of this table). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local impact.

In several communities, the local expenditures appear to exceed the total expenditures. This is
because asset acquisition is added only to the local impact.
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TABLE 5: ESTIMATED TOTAL REVENUES AND EXPENDITURES IN Fiscar 1992

Number of Estimated Total Estimated Total Surplus Estimated Total
Community Organizations Revenues Expenditures or (Deficit) Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 18 $495,360 $489,978 $5.382 $429,804
Cache Cry (Logan), UT 21 $2,648,037 $2,281,293 $366,744 $2,022,720
Miles City, MT 14 $318,934 $312,452 $6,482 $242,886
Missoula, MT 22 $2,868,712 $2,764,190 $104,522 $2,159,058
Rutland, VT 25 $1,389,050 $1,191,925 $197.125 $737,625
Southern SE Alaska (Ketchikan) 17 $648,499 $612,000 $36,499 $501,109
Average 20 $1,394,765 $1.275,306 $119,459 $1,015,534
Group il: Population 100,000 to 499,999 (n=10)
Ann Arbor, Ml 47 $23,206,908 $22,616,306 $590,602 $14,852,846
Burlington, VT 33 $15,422,913 $14,057,010 $1,365,503 $8.392,692
Flint, M! 36 $10,197,936 $10,670,472 ($472.536) $8,765,496
Humboldt Cty (Eureka), CA 48 $8,839,440 $8,533,392 $306,048 $7,045,536
Oakland, CA 88 $23,240,976 $23,099,208 $141,768 $20,281,624
Pittsburgh, PA 129 $230,623,362 $267,508,848 ($36.885.486) $196,275,693
Reno, NV 86 $27,645,732 $25417,128 $2,228,604 $19,649,108
Salt Lake City, UT* 45 $43,184,340 $35,645,445 $7.538,895 $36,826,695
St. Paul, MN* 52 $120,094,572 $81,996,928 $38,097,644 $113,960,496
Tacoma, WA 53 $14,680,258 $16,150,864 ($1,510,606) $12,151,893
Average 62 $51,713,644 $50,573,560 $1,140,084 $43,820,208
Group 1ll: Population 500,000 to 999,999 (n=8)
Boston, MA 284 $238,428,224 $218,779,400 $19,648,824 $195,401,088
Honoluly, HI 106 $82,416,696 $79.511,554 $2,905,142 $67,858,974
Monroe Cty (Rochester), NY 19 $142,035,782 $137,979,786 $4,055.996 $107,831,969
New Orleans, LA* 77 $33,800,459 $34,615,889 ($815,430) $41,723,913
Phoenix, AZ 122 $78,772,960 $75,343,784 $3.429,176 $55,127,774
Portland, OR 65 $55,129,880 $54,888,535 $241,345 $42,410,030
San Francisco, CA 192 $345,030,336 $345,022,656 $7,680 $281,570,304
San Jose, CA 66 $49,567,716 $52,898,340 ($3,330,624) $40,481,562
Average 129 $128,147,757 $124,879,993 $3,267,764 $104,050,702
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL* 137 $123.967,327 $161,803,165 ($37,835,838) $170,167,426
Columbus, OH 51 $44,459,352 $48,209,637 ($3.750,285) $32,125,512
Dade Cry (Miami), FL 263 $114,632,495 $116,356,986 ($1,724,491) $92,178,081
Fulton Cty (Atlanta), GA 148 $109,756,652 $113,569.428 ($3.812,776) $90,943,040
Houston, TX 179 $280,867,826 $294,814,074 ($13,946,248) $226,046,346
Philadelphia, PA 123 $105,267,213 $102,149,040 $3,118,173 $74.990,517
San Diego, CA 68 $98,015,200 $99.598.852 ($1,583,652) $79,499,276
Santa Clara Cty, CA 230 $75,494,050 $76,396,800 ($902,750) $55,980,160
St. Louis, MO 93 $65,004,675 $61,123,320 $3.881.355 $54,104,703
Average 144 $113,051,643 $119,335,700 ($6,284,057) $97,337,229
Average of All Communities [ 93 $77.822,784 | $78,377,233 | (§554.449)| $65,234,423

*The local expenditure is greater than the total expenditure due to a large amount of asset acquisition, which is not included in the expenditure budget

Asset acqui is idered an i

in capital, not an expense for operation.
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ExPraANaTION OF TABLE 6:
AVERAGE REVENUES AND EXPENDITURES OF REPORTING ORGANIZATIONS IN
Fiscar 1992

This table summarizes the average revenues, expenditures, and surplus or deficits of the nonprofit
arts organizations in each community that returned their fiscal 1992 survey. Each community has
columns indicating the number of local nonprofit arts organizations reporting surpluses or break-
even budgets and the number reporting deficits. An average has been calculated for each population

group.

Column One:
The average revenues per reporting local nonprofit arts organization.

Column Two:
The average expenditures per reporting local nonprofit arts organization.

Column Three:
The average surplus or (deficit) per reporting local nonprofit arts organization.

Column Four:
The number of local nonprofit arts organizations that finished fiscal year 1992 with a surplus or

break-even budget.

Column Five:
The number of local nonprofit arts organizations that finished fiscal year 1992 with a deficit.
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TABLE 6: AVERAGE REVENUES AND EXPENDITURES OF REPORTING

ORGANIZATIONS IN F1scar 1992

Average Per Reporting Organization

Reporting Org's

Community Revenues l Expenditures I Surplus/(Deficit) Surplus I (Deficit)
Group I: Population Less Than 100,000 (n=6)

Aberdeen, SD $27,520 $27,221 $299 1 1
Cache Cty (Logan), UT $126,057 $108,633 $17.464 12 3
Miles City, MT $22,781 $22,318 $463 10 1
Missoula, MT $130,396 $125,645 $4,751 9 4
Rutland, VT $55.562 $47,677 $7,885 11 2
Southern SE Alaska (Ketchikan) $38,147 $36,000 $2,147 7 0
Average $66,751 $61.249 $5,502 10 2
Group Il: Population 100,000 to 499,999 (n=10)

Ann Arbor, Mi $493,764 $481,198 $12.566 13 6
Burlington, VT $467,361 $425,970 $41,351 7 5
Fling, M! $283,276 $296,402 ($13,126) 15 7
Humboldt Cty (Eureka), CA $184,155 $177,779 $6,376 9 [
Qakland, CA $264,102 $262,491 $1.611 20 7
Pittsburgh, PA $1,787,778 $2,073,712 ($285,934) 12 I
Reno, NV $321,462 $295,548 $25,914 16 7
Salt Lake City, UT $959,652 $792,121 $167.531 19 10
St. Paul, MN $2,309,511 $1,576,864 $732.647 18 10
Tacoma, WA $276,986 $305,488 ($28,502) 12 13
Average $734,805 $668,757 $66.047 14 8
Group llI: Population 500,000 to 999,999 (n=8)

Boston, MA $839,536 $770,350 $69.186 13 8
Honoluly, HI $777,516 $750,109 $27,407 17 7
Monroe Cty (Rochester), NY $1,193,578 $1,159,494 $34,084 18 17
New Orleans, LA $438,967 $449,557 ($10,590) 19

Phoenix, AZ $645,680 $617,572 $28,108 18 8
Portland, OR $848,152 $844,439 $3,713 23 I
San Francisco, CA $1,797,033 $1,796,993 $40 18 12
San Jose, CA $751.026 $801,490 ($50.464) 11 13
Average $911,436 $898,751 $12,686 17 10
Group IV: Population 1,000,000 or More (n=9)

Broward Cty (Ft. Lauderdale), FL $504,871 $1,181,045 ($276,174) 2] 12
Columbus, OH $871,752 $945,287 ($73,535) 15 13
Dade Cry (Miami), FL $435,865 $442,422 ($6.557) 12 9
Fuiton Cty (Atlanta), GA $741,599 $767,361 ($25,762) 20 9
Houston, TX $1,569,094 $1,647,006 ($77.912) 13

Philadelphia, PA $855,831 $830,480 $25,351 13

San Diego, CA $1.441,400 $1,464,689 ($23,289) 23 12
Santa Clara Cry, CA $328,235 $332,160 ($3,925) 15 i)
St Louis, MO $698,975 $657,240 $41,735 21 il
Average $871,958 $918,632 ($46,674) 17 10
{Average of All Reporting Org's | $693,565 | $682,205 | s3] 15 | s
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EXPLANATION OF TABLE 7:
EstimMaTED ARTS VOLUNTARISM BY COMMUNITY IN Fiscar 1992

This table summarizes the estimated number of volunteers, volunteer hours donated, and dollar
value of volunteer time by community in fiscal 1992. These figures are derived by multiplying the
average per-organization volunteer data by the total number of nonprofit arts organizations in that

community. An average has been calculated for each population group.

Column One:
The estimated number of people who volunteered for local nonprofit arts organizations in fiscal
1992.

Column Two:
The estimated number of volunteer hours donated to local nonprofit arts organizations in fiscal
1992.

Column Three:
The estimated dollar value of volunteer hours donated to local nonprofit arts organizations in fiscal

1992.

The 1992 dollar value is based on Giving and Volunteering in the United States 1992, by the Indepen-
dent Sector, which places the dollar value of the average 1992 volunteer hour at $11.86. Volunteers
for the arts include members of the board of directors, docents, ticket takers, and others.

Column Four:

The estimated average number of volunteer hours donated, per volunteer, to local nonprofit arts

organizations in fiscal 1992.
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TABLE 7: ESTIMATED ARTS VOLUNTARISM BY COMMUNITY IN FIscar 1992

Number of Number of Doillar Value of Average Hours
Community Volunteers Hours Volunteer Hours Per Volunteer
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 1,583 43,280 $513,30! 27
Cache Cty (Logan), UT 1,092 20,378 $241,683 19
Miles City, MT 564 18,462 $218,959 33
Missoula, MT 3,097 67,442 $799.862 2
Rutland, VT 1,148 35,827 $424,908 31
Southern SE Alaska (Ketchikan)} 763 29,765 $353,013 39
Average 1,375 35,859 $425,288 28
Group II: Population 100,000 to 499,999 (n=10)
Ann Arbor, M| 15,270 216,420 $2,566,741 14
Burlington, VT 3,779 190,234 $2,256,175 50
Fling, Mi 6,804 140,020 $1,660,637 21
Humboldt Cry (Eureka), CA 13,238 257,622 $3,055,397 19
Qakland, CA 4,713 202,462 $2,401,199 43
Pitesburgh, PA 6,944 405,812 $4.812,930 58
Reno, NV 9,782 347,545 $4,121,884 36
Salt Lake City, UT 6,818 173,801 $2,061,280 25
St. Paul, MN 3,813 160,294 $1,901,087 42
Tacoma, WA 4,791 140,658 $1,668,204 29
Average 7,595 223,487 $2,650,553 34
Group lll: Population 500,000 t0 999,999 (n=8)
Boston, MA 16,864 468,992 $5,562,245 28
Honoluly, HI 12,913 538,733 $6,389,373 42
Monroe Cty (Rochester), NY 15,975 811,236 $9,621,259 51
New Orleans, LA 10,780 288,800 $3.425,168 27
Phoenix, AZ 14,907 988,322 $11,721,499 66
Portland, OR 12,027 248,589 $2.948,266 21
San Francisco, CA 28,947 949,088 $11,256,184 33
San Jose, CA 3,842 249,609 $2,960,363 65
Average 14,532 567.921 $6,735,545 41
Group [V: Population 1,000,000 or More (n=9)
Broward Cry (Ft. Lauderdale), FL 25,324 552,845 $6,556,742 22
Columbus, OH 9,242 241,162 $2,860,181 26
Dade Cry (Miami), FL 6,512 313,584 $3.719.106 48
Fulton Cty (Atlanta), GA 14,540 534,030 $6,333,596 37
Houston, TX 34,923 1,693,823 $20,088,741 49
Philadelphia, PA 21,964 480,344 $5,696,880 22
San Diego, CA 12,790 710,577 $8,427,443 56
Santa Clara Cry, CA 14,269 910,853 $10,802,717 64
St. Louis, MO 7,054 267,451 $3,171,969 38
Average 16,291 633,852 $7,517.486 40
Average of All Communities | 10517 384,790} $4,563,606 | 36
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EXPLANATION OF TABLE 8:
COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION IN THE FOUR
Popuration GRouUPs FOR Fiscar 1992

This table summarizes — by population category — the average revenues, expenditures, and other
finance-related information for the 756 nonprofit arts organizations that returned their fiscal 1992
survey. An average of the 756 responding organizations is calculated for each line item (column
five).

Column One:
The fiscal 1992 average for nonprofit arts organizations that reported from population group I
(communities having a population of less than 100,000).

Column Two:
The fiscal 1992 average for nonprofit organizations that reported from population group II (commu-
nities having a population of 100,000 to 499,999).

Column Three:
The fiscal 1992 average for nonprofit arts organizations that reported from population group III
(communities having a population of 500,000 to 999,999).

Column Four:
The fiscal 1992 average for nonprofit arts organizations that reported from population group IV

(communities having a population of 1,000,000 or more).

Column Five:
The fiscal 1992 average for all 756 nonprofit arts organizations.
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TABLE 8: COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION IN
THE FOUR PopULATION GROUPS FOR FIscar 1992

Average Per Reporting Organization

Group'| Group Il Group Il Group IV All Organizations
Fiscal 1992 Fiscal 1992 Fiscal 1992 Fiscal 1992 Fiscal 1992
Number of Organizations 71 223 217 245 756 ]
Operating Revenues
Earned Revenue $41.527 57.2% | $332,206 41.4% $587,264 62.5% | $519.399 59.0% | $438,782 54.9%
Private Support $16437 22.6% | $221,719 27.6% $245,973 262% | $221,349 25.1% | $209.282 26.2%
Government Support $14,248 19.6% | $241,645 30.1% $82,945 8.8% $101,209 11.5% | $129.224 16.2%
Local Arts Agency Support $418 0.6% $7,338 0.9% $23,558 2.5% $38,182 4.3% $21,340 2.7%
Total Revenues $72,630 100%  $802,908 100% $939,739 100%  $880,139 100%  $798,628 100%
Operating Expenditures
Staff/Employee Expenses $29.170 44.0% | $296,941 41.4% $363.610 39.3% { $367.846 39.5% | $313.908 40.0%
Facilities Expenses $4,770 7.2% $31,708 4.4% $55.160 6.0% $56,668 6.1% $43.999 5.6%
Other Operating Expenses $22.551 - 34.0% | $280,007 39.1% $312,802 33.8% | $331,150 355% | $281.815 35.9%
Payment to Local Artists $4,673 7.0% $74.893 10.5% $131,666 142% | $105364 11.3% $94,469 12.0%
Payment to Non-Local Artists $5.130 7.7% $32,966 4.6% $62,200 6.7% $70,804 7.6% $51,005 6.5%
Total Payment to Artists $9.803 148% | $107,859 15.1% $193,867 209% | $176.168 18.9% | $145475 18.5%
Towal Expenditures $66,294 100%  $716515 100% $925.439 100%  $931,832 100%  $785,197 100%
Surplus/(Deficit) $6,336 $86,393 $14.301 ($51,693) $13.431
Net Financial Results
lBroke Even or Net Gain 60 84.5% 141 63.2% 137 63.1% 153 62.4% 491 64.9%
lNet Loss 1 15.5% 82 36.8% 80 36.9% 92 37.6% 265 35.1%
Other Highlights
Asset Acquisition $4,049 ) $160,164 $48,970 $69.436 $84,183
In-Kind Contributions $7.526 $41,779 $30,696 $37.874 $34,115
In-Kind/Total Expenses 11.4% 5.8% 3.3% 4.1% 4.3%
Number of Volunteers 71 134 126 134 126
Volunteer Hours 1812 3.654 4,805 5,009 4251
Hours Per Volunteer 26 27 38 37 34
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EXPLANATION OF TABLE 9:
Torar EconoMic IMPACT OF Locar EXPENDITURES BY Local NONPROEIT
ARTS ORGANIZATIONS IN Fiscar 1991

This table presents the total economic impact of local expenditures by local nonprofit arts organiza-
tions in fiscal 1991. The total impact is a measure of the effect of the expended dollar as it is spent
and re-spent within the community. It is derived from an input/output model designed for each
community. See About This Study and Explanations of Frequently Used Terms for more information
about direct and total economic impacts. An average has been calculated for each population group.

Column One:

The number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures (column five of this table). An FTE can be one full-time employee, two employees
who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal
income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that local government receives (e.g., fees, taxes) as a result of the estimated

total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-

ditures.

Column Five:

The estimated total local expenditures by nonprofit local arts organizations in fiscal 1991. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 12). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TABLE 9: Totar EconoMic IMpAcT OF Locarl EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN Fiscar 1991

FTE Personal Government Revenue Estimated Tortal
Community Jobs Income Local l State Local Expenditures
Group I: Popuiation Less Than 100,000 (n=6)
Aberdeen, SD 17 $298,000 $8,400 $9,600 $329,832
Cache Cry (Logan), UT 76 $1,208,000 $26,000 $51,000 $1,570,485
Miles City, MT 5 $98,600 $1,800 $4,300 $106,596
[Missoula, MT 124 $2,164,000 $63,000 $105,000 $2.541,440
Rutland, VT 35 $615,000 $23,000 $30,000 $719,050
Southern SE Alaska (Ketchikan) 21 $503,000 $18,000 $26,000 $807,398
Average 46 $814,433 $23367 $37,650 $1.012467
Group ll: Population 100,000 to 499,999 (n=10)
Ann Arbor, Mt 520 $12,737.000 $548,000 $659,000 $18,542,440
Burlington, VT 489 $9.833,000 $349,000 $484,000 $10,977,252
Flint, Ml 28 $4,874,000 $153,000 $238,000 $6,076,116
Humboldt Cty (Eureka), CA 325 $5,984,000 $179,000 $281,000 $6,580,896
Qakland, CA 617 $16,289,000 $651,000 $814,000 $15,111,800
Pittsburgh, PA 8,144 $204,365,070 $6.913,828 $10,169.885 $186,293,212
Reno, NV 732 $16,640,000 $637,000 $888,000 $18,990,778
Salt Lake City, UT 1,299 $25,801,000 $799.000 $1,228,000 $28,269,630
St. Paul, MN 3,339 $85,934,453 $3,001,909 $4,462,364 $113,141,082
Tacoma, WA 388 $7.313,000 $258,000 $369,000 $8.312,89!
Average 1,608 $38,977,052 $1,348,974 $1,959,325 $41,229610
Group lil: Population 500,000 to 999,999 (n=8)
Boston, MA 4,820 $156,515,688 $6,574,769 $8,230,769 $143,946,926
Honolulu, HI 2,754 $68,497,000 $2,835,000 $3,368,000 $66,800,352
Monroe Cty (Rochester), NY . 4,742 $108,654,000 $4,070,000 $5,477,000 $129,683,939
New Orleans, LA 929 $23,742,000 $913,000 $1,258,000 $38,986,717
Phoenix, AZ 2,797 $62,831,000 $2,606,000 $3,219,000 $62,006,866
Portland, OR 2,742 $58,005,000 $1,733,000 $2,660,000 $57,798,390
San Francisco, CA 9,963 $323,263,200 $12,040,800 $16,897,600 $299,941,478
San Jose, CA 1311 $37,337,000 $1,567,000 $1,958,000 $40,291,680
Average 3,757 $104,855,611 $4,042,446 $5,383,546 $104,932,044
Group IV: Population 1,000,000 or More (n=9)
Broward Cry (Ft. Lauderdale), FL 2,596 $59,133,000 $2,507,000 $3,043,000 $62,864,642
Columbus, OH 1,618 $37,040,000 $1,450,000 $1,914,000 $34,692,036
Dade Cty (Miami), FL 3,192 $76,612,000 $4,006,000 $4,240,000 $89.497,059
Fulton Cty (Atlanta), GA 2,969 $85,458,000 $3,768,000 $4,845,000 $90,290,212
Houston, TX 7,245 $190,134,262 $8.486,856 $10,537,142 $193,196,108
Philadeiphia, PA 1,953 $43,277,000 $1,575,000 $2,158,000 $46,849,716
San Diego, CA 3,169 $75,823,000 $3,457,000 $3.905,000 $77.777 448
Santa Clara Cty, CA 1,801 $51,049,000 $2,326,000 $2,670,000 $54,528,630
St. Louis, MO 3,043 $71,461,000 $3,042,000 $3,803,000 $77,578.554
Average 3,065 $76,665,251 $3.402,428 $4,123,905 $80,808,267
Average of All Communities [ 2243 $58287.554 |  $2320950 ]  $3,030384] $60,154,595 |
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EXxPrANATION OF TABLE 10:
DIrect EcoNnoMiIC IMPACT OF Locar EXPENDITURES BY Local NONPROEIT
ARTS ORGANIZATIONS IN Fiscar 1991

This table presents the direct economic impact of the estimated total local expenditures by local
nonprofit arts organizations in fiscal 1991. The direct impact is the effect of the initial expenditure
and is derived from an economic input/output model (see Explanations of Frequently Used Terms
and About This Study) designed specifically for each community. The total impact is larger than the
direct impact, as the direct impact is just the first of several rounds of expenditure. An average has
been calculated for each population group.

Column One:

The total number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures (column five of this table). An FTE can be one full-time employee, two employees
who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal

income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that local government receives (e.g., fees, taxes) as a result of the estimated
total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-
ditures.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1991. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 12). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TaBLE 10: DIRECT ECONOMIC IMPACT OF LOCAL EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN FIscar 1991

FTE Personal Government Revenue Estimated Total
Community Jobs Income Local I State Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 12 $233,000 $1,200 $2,400 $329,832
Cache Cry (Logan), UT 56 $1,001,000 $6,000 $24,000 $1,570,485
Miles City, MT 4 $78,600 $500 $2,000 $106,596
Missoula, MT 88 $1,661,000 $17,000 $45,000 $2,541,440
Rutland, VT 26 $486,000 $6,000 $13,000 $719,050
Southern SE Alaska (Ketchikan) 16 $399,000 $8,000 $12,000 $807,398
Average 34 $643,100 $6,450 $16,400 $1,012,467
Group li: Population 100,000 to 499,999 (n=10)
Ann Arbor, Ml 357 $9.548,000 $163,000 $249,000 $18,542,440
Burlington, VT 337 $7.216,000 $108,000 $184,000 $10,977,.252
Fling, M! 165 $3,783,000 $40,000 $102,000 $6.076,116
Humboldt Cty (Eureka), CA 236 $4,681,000 $39,000 $117,000 $6,580.896
Qakland, CA 427 $11,901,000 $110,000 $282,000 $15,111,800
Pittsburgh, PA 5,342 $146,151,246 $1,030,886 $3,469,400 $186,293,212
Reno, NV 521 $12,261,000 $123,000 $343,000 $18.990,778
Salt Lake City, UT 980 $20,231,000 $139,000 $520,000 $28,269,630
St. Paul, MN 2,083 $59,852,453 $579,273 $1,431,000 $113,141,082
Tacoma, WA 277 $5,530,000 $61,000 $149,000 $8,312,891
Average 1,072 $28,115,470 $239.316 $684,640 $41,229,610
Group lIl: Population 500,000 to 999,999 (n=8)
Boston, MA 3,164 $105,913,228 $1,291,077 $2,791,385 $143,946,926
Honolulu, HI 1,964 $51,002,000 $390,000 $1,175,000 $66,800,352
Monroe Cty (Rochester), NY 3,233 $79,650,000 $942,000 $1,999,000 $129,683,939
New Orleans, LA 607 $17,122,000 $168,000 $445,000 $38,986,717
Phoenix, AZ 1,946 $45,912,000 $472,000 $1,148,000 $62,006,866
Portland, OR 1,977 $44,116,000 $302,000 $1.012,000 $57,798,390
San Francisco, CA 6,490 $220,942,400 $1,986,400 $5,973,600 $299,941,478
San jose, CA 907 $27,874,000 $363,000 $767,000 $40,291,680
Average 2,536 $74,066,454 $739,310 $1,913,873 $104,932,044
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Fr. Lauderdale), FL 1,858 $45,202,000 $616,000 $1,225,000 $62,864,642
Columbus, OH 1,094 $25,986,000 $233,000 $623,000 $34,692,036
Dade Cty (Miami), FL 2,109 $53,483,000 $1,142,000 $1,479,000 $89,497,059
Fulton Cty (Atanta), GA 1,922 $56,538,000 $769.000 $1,667.000 $90,290,212
Houston, TX 4,890 $138,358,840 $1,418,857 $3,286,285 $193,196,108
Philadelphia, PA 1,388 $32,987,000 $378,000 $840,000 $46,849,716
San Diego, CA 2,250 $57,313,000 $884,000 $1,539,000 $77.777.448
Santa Clara Cty, CA 1,249 $38,159,000 $668,000 $1,055,000 $54,528,630
St. Louis, MO 2,003 $49,549,000 $472,000 $1,212,000 $77,578,554
Average 2,085 $55,286,204 $731,206 $1,436,254 $80,808,267
{Average of All Communities 1,514 $41,670,326 | $452339 | $1,066,123 | $60,154,595 |
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EXPLANATION OF TABLE 11:
Economic ImpacT PER $100,000 oF LOCAL SPENDING BY LOCAL
INONPROFIT ARTS ORGANIZATIONS IN Fiscar 1991

This table summarizes the direct and total economic impacts in the form of ratios for fiscal 1991.
Using this chart, a determination can be made of the economic impacts per $100,000 of local
spending by local nonprofit arts organizations. The ratio is derived by dividing the total and direct
economic impact figures (Tables 9 and 10) by the estimated total local expenditures (column five of
Table 12), and then multiplying by 100,000. An average has been calculated for each population

group.
Columns one through four are ratios for direct impacts in fiscal 1991.

Columns five through eight are ratios for the total impacts in fiscal 1991.

NATIONAL ASSEMBLY OF LOCAL ARTS AGENCIES



TaBLE 11: EcoNomic ImpacT PER $100,000 oF LOCAL SPENDING BY

Locar NoNPROFIT ARTS ORGANIZATIONS IN Fiscar 1991

Direct Impact Per $100,000 of Local Spending Total Impact Per $100,000 of Local Spending

FTE Personal Government Revenue FTE Personal Government Revenue

Community Jobs Income Local I State Jobs Income Local r State

Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 3.64 $70,642 $364 $728 5.15 $90,349 $2,547 $2,911
Cache Cty (Logan), UT 3.57 $63,738 $382 $1.528 4.84 $76,919 $1,656 $3.247
Miles City, MT 3.75 $73,736 $469 $1,876 4.69 $92,499 $1,689 $4.034
Missoula, MT 3.46 $65,357 $669 $1,771 4.88 $85,149 $2.479 $4,132
Rutland, VT 3.62 $67.589 $834 $1,808 4.87 $85.530 $3,199 $4.172
Southern SE Alaska (Ketchikan) 1.98 $49,418 $991 $1,486 2.60 $62,299 $2,229 $3,220
Average 3.34 $65,080 $618 $1,533 451 $82,124 $2,300 $3.619
Group l: Population 100,000 to 499,999 (n=10)
lAnn Arbor, Ml 1.93 $51.493 $879 $1,343 2.80 $68,691 $2,955 $3.554
Burdington, VT 3.07 $65,736 $984 $1.676 4.45 $89.576 $3,179 $4,409
Fint, M! 2.72 $62,260 $658 $1,679 3.75 $80,216 $2,518 $3.917
Humboldt Cty (Eureka), CA 3.59 $71.130 $593 $1,778 4.94 $90,930 $2,720 $4,270
Qakland, CA 2.83 $78,753 $728 $1,866 4.08 $107.790 $4,308 $5,387
Pittsburgh, PA 2.87 $78,452 $553 $1.862 4.37 $109,701 $3,7t1 $5,459
Reno, NV 2.74 $64.563 $648 $1,806 3.85 $87,621 $3,354 $4,676
Salt Lake City, UT 3.47 $71,564 $492 $1,839 4.60 $91.268 $2,826 $4.344
St Paul, MN 1.84 $52,901 $512 $1,265 2.95 $75.953 $2.653 $3,944
Tacoma, WA 3.33 $66,523 $734 $1,792 4.67 $87.972 $3,104 $4.439
Average 2.84 $66,338 $678 $1.691 4.05 $88,972 $3,133 $4,440
Group lil: Population 500,000 to 999,999 (n=8)
lBost.on. MA 2.20 $73,578 $897 $1,939 3.35 $108,732 $4.567 $5.718
Honolulu, HI 2.94 $76,350 $584 $1,759 4.12 $102,540 $4,244 $5,042
Monroe Cty {(Rochester), NY 249 $61,419 $726 $1.541 3.66 $83,784 $3,138 $4.223
New Orleans, LA 1.56 $43,918 $431 $1,14i 2.38 $60,898 $2,342 $3.227
Phoenix, AZ 3.14 $74,043 $76! $1,851 451 $101,329 $4,203 $5.191
Portand, OR 3.42 $76.327 $523 {. $1,751 4.74 $100,357 $2.998 $4,602
San Francisco, CA 2.16 $73.662 $662 $1.992 3.32 $107,775 $4,014 $5.634
San Jose, CA 2.25 $69,181 $901 $1,904 3.25 $92,667 $3,889 $4,860
Average 252 $68,560 $686 $1,735 3.67 $94,760 $3,675 $4.812
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL 2.96 $71,904 $980 $1,949 4.13 $94,064 $3,988 $4,841
Columbus, OH 3.15 $74,905 $672 $1,796 4.66 $106,768 $4,180 $5,517
Dade Cty (Miami), FL 2.36 $59,760 $1,276 $1,653 3.57 $85,603 $4,476 $4,738
Fulton Cty (Atanta), GA 2.13 $62,618 $852 $1,846 3.29 $94,648 $4,173 $5.366
Houston, TX 2.53 $71.616 $734 $1,701 3.75 $98,415 $4,393 $5,454
Philadelphia, PA 2.96 $70.410 $807 $1,793 4.17 $92,374 $3.370 $4,606
San Diego, CA 2.89 $73,688 $1.137 $1,979 4.07 $97.487 $4.,445 $5.021
Santa Clara Cty, CA 2.29 $69,980 $1,225 $1,935 3.30 $93.619 $4,266 $4,897
St. Louis, MO 2.58 $63,869 $608 $1,562 3.92 $92,114 $3.921 $4,902
Average 265 $68,750 $921 $1.801 3.87 $95,010 $4,135 $5.038
[Average of All Communities | 280 $67,306 s7s | siz03| | 399 $90777|  s3386|  sas544]
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EXPLANATION OF TABLE 12:
EstiMATED ToTAL REVENUES AND EXPENDITURES IN FIscar 199]

This table summarizes the estimated total revenues, expenditures, and surplus or deficit in fiscal
1991 for all nonprofit arts organizations in each community. These figures are derived by multiply-
ing the average per-organization data in Table 13, by the total number of nonprofit arts organiza-
tions in that community {column one of this table). Also included in this table are the estimated
total local expenditures for each community. An average has been calculated for each population

group.

Column One:
The total number of nonprofit arts organizations in the community.

Column Two:
The estimated total revenues of these nonprofit arts organizations in fiscal 1991.

Column Three:
The estimated total expenditures of these nonprofit arts organizations in fiscal 1991.

Column Four:
The estimated surplus or (deficit) of these nonprofit arts organizations in fiscal 1991.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1991. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of this table). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local impact.

In several communities, the local expenditures appear to exceed the fotal expenditures. This is
because asset acquisition is added only to the local impact.
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TABLE 12: ESTiMATED TOTAL REVENUES AND EXPENDITURES IN Fiscar 1991

Number of Estimated Total Estimated Total Surplus Estimated Total
Community Organizations Revenues Expenditures or (Deficit) Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 18 $440,964 $405,810 $35,154 $329,832
Cache Cty (Logan), UT 21 $1,654,527 $2,011,800 ($357,273) $1,570,485
Miles City, MT* 14 $158,522 $153,454 $5,068 $406,596
Missoula, MT 22 $4,005.320 $4,011,392 ($6,072) $2,541,440
Rutland, VT 25 $1,170,425 $941,725 $228,700 $719,050
Southern SE Alaska (Ketchikan) 17 $1,186,600 $1,139,799 $46,801 $807,398
Average 20 $1,436,060 $1,443,997 ($7.937) $1,062,467
Group lI: Population 100,000 to 499,999 (n=10)
Ann Arbor, Ml 47 $21,511,665 $21,330,621 $181,044 $18.542,440
Burlington, VT 33 $18,414,033 $17,574513 $839,520 $10,977.252
Flint, Ml 36 $7,150,248 $6,962,364 $187,884 $6,076,116
Humboldt Cty (Eureka), CA 48 $9.850,320 $9,237,552 $612,768 $6,580,896
Oakland, CA 88 $17.311,184 $16,984,264 $326,920 $15,111,800
Pitesburgh, PA 129 $268,891,135 $271,590,667 ($2,699,532) $186,293,212
Reno, NV 86 $26,666,106 $25,388,490 $1,277.616 $18,990,778
Salt Lake City, UT 45 $35,783,100 $35,135,235 $647,865 $28,269,630
St. Paul, MN 52 $125,953,390 $127,310,846 ($1,357,456) $113,141,082
Tacoma, WA 53 $11,989,978 $11,936,289 $53,689 $8,312,891
Average 62 $54,352,116 $54,345,084 $7,032 $41,229,610
Group lll: Population 500,000 to 999,999 (n=8)
Boston, MA 284 $163,321,667 $166,624,107 ($3,302,440) $143,946,926
Honolulu, Hi 106 $83,283,670 $84,163,682 ($880,012) $66,800,352
Monroe Cty (Rochester), NY* 19 $127,052,849 $122,108,756 $4.944,093 $129,683,939
New Orleans, LA* 77 $30,856,980 $29,524,495 $1,332,485 $38,986,717
Phoenix, AZ 122 $75,092,708 $77,597,124 ($2.504,416) $62,006,866
Portland, OR 65 $72,511,205 $73,213,790 ($702,585) $57,798.390
San Francisco, CA 192 $336,000,154 $338,000,179 ($2,000,025) $299,941.478
San Jose, CA 66 $47.493,930 $49,651,272 ($2,157,342) $40,291,680
Average 129 $116,951,645 $117,610426 ($658,780) $104,932,044
Group IV: Population [,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL 137 $73,150,465 $73,366,925 ($216,460) $62,864,642
Columbus, OH 51 $43,060,524 $45,980,019 ($2,919,495) $34,692,036
Dade Cry (Miami), FL 263 $130,540,839 $127,543,954 $2,996,885 $89,497,059
Fulton Cty (Atlanta), GA 148 $99.380,816 $99,147,420 $233,396 $90,250,212
Houston, TX 179 $285,086,718 $280,445,198 $4,641,520 $193,196,108
Philadelphia, PA 123 $64,600,215 $63,294,570 $1,305,645 $46,849,716
San Diego, CA 68 $96,215,036 $95,272,284 $942,752 $77,777.448
Santa Clara Cry, CA 230 $74,695,950 $70,038,680 $4,657,270 $54,528,630
St. Louis, MO 93 $88,352,697 $84,512,076 $3.840.621 $77,578,554
Average 144 $106,120,362 $104,400.125 $1,720,237 $80,808,267
Average of All Communities I 93 $74,025271 | $73.715,132 | $310,139 | $60,163,686 |
*The local expenditure is greater than the total expenditure due to 2 large amount of asset which s not included in the e budget.

Asset is dered an i

in capil, not an expense for operation.
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EXPLANATION OF TABLE 13:
AVERAGE REVENUES AND EXPENDITURES OF REPORTING ORGANIZATIONS IN
Frscar 1991

This table summarizes the average revenues, expenditures, and surplus or deficits of the nonprofit

arts organizations in each community that returned their fiscal 1991 survey. Each community has

columns illustrating the number of local nonprofit arts organizations reporting surpluses or break-
even budgets and the number reporting deficits. A total and average have been calculated for each
population category.

Column One:
The average revenues per reporting local nonprofit arts organization.

Column Two:
The average expenditures per reporting local nonprofit arts organization.

Column Three:
The average surplus or (deficit) per reporting local nonprofit arts organization.

Column Four:
The number of local nonprofit arts organizations that finished fiscal year 1991 with a surplus or

break-even budget.

Column Five:
The number of local nonprofit arts organizations that finished fiscal year 1991 with a deficit.

NATIONAL ASSEMBLY OF LOCAL ARTS AGENCIES



TABLE 13: AVERAGE REVENUES AND EXPENDITURES OF REPORTING
ORGANIZATIONS IN Fiscar 1991

Average Per Reporting Organization Reporting Org's
Community Revenues Expenditures [ Surplus/(Deficit) Surplus I (Deficit)
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD $24,498 $22,545 $1,953 I 1
Cache Cry (Logan), UT $78,787 $95,800 ($17,013) 9 4
Miles City, MT $i1,323 $10,961 $362 9 !
Missoula, MT $182,060 $182,336 ($276) 7 5
Rutland, VT $46,817 $37,669 $9,148 12 1
Southern SE Alaska (Ketchikan) $69,800 $67,048 $2,752 6 2
Average $68,881 $69,393 ($512) 2
Group Il: Population 100,000 to 499,999 (n=10)
Ann Arbor, M| $457,695 $453,843 $3,852 I3 3
Burlington, VT $558,001 $532,56! $25,440 6 4
Flint, Mi $198,618 $193,399 $5.219 12 10
Humboldt Cty (Eureka), CA $205,215 $192,449 $12,766 10 3
Qakland, CA $196,718 $193,003 $3,715 16 8
Pittsburgh, PA $2,084,427 $2,105,354 ($20,927) 14 5
Reno, NV $310,071 $295215 $14,856 19 4
Salt Lake City, UT $795,180 $780,783 $14,397 20 9
St. Paul, MN $2,422,18! $2,448,285 ($26,104) 18 9
Tacoma, WA $226,226 $225,213 $1.013 12 12
Average $745.433 $742,011 $3,423 14 7
Group [ll: Population 500,000 to 999,999 (n=8)
Boston, MA $575,076 $586,705 ($11,629) 8 8
Honolulu, HI $785,695 $793,997 ($8.302) 14 7
Monroe Cty (Rochester), NY $1,067,671 $1,026,124 $41,547 21 13
New Orleans, LA $400,740 $383,435 $17.305 18 4
Phoenix, AZ $615,514 $636,042 ($20,528) 13 10
Portland, OR $1,115,557 $1,126,366 ($10,809) 21 1L
San Francisco, CA $1,750,001 $1,760,418 ($10417) 12 16
San jose, CA $719,605 $752,292 ($32,687) H 14
Average $878,732 $883,172 ($4.440) 15 10
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL $533,945 $535,525 ($1,580) 20 12
Columbus, OH $844,324 $901,569 ($57,245) 13 16
Dade Cty (Miami), FL $496,353 $484,958 $11,395 I3 7
Fulton Cty (Adanta), GA $671,492 $669,915 $1,577 20 6
Houston, TX $1,592,663 $1,566,733 $25,930 15 5
Philadelphia, PA $525,205 $514,590 $10,615 8 7
San Diego, CA $1,414,927 $1,401,063 $13,864 25 10
Santa Clara Cry, CA $324,765 $304,516 $20,249 I5 6
St. Louis, MO $950,029 $908,732 $41,297 14 7
Average $817,078 $809,733 $7,345 16 8
Average of All Reporting Org's $674,278 $672,407—[ $1,871 I 14 7
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EXPLANATION OF TABLE 14:
ESTIMATED ARTS VOLUNTARISM BY COMMUNITY IN Fiscar 1991

This table summarizes the estimated number of volunteers, volunteer hours donated, and dollar
value of volunteer time by community in fiscal 1991. These figures are derived by multiplying the
average per-organization volunteer data by the total number of nonprofit arts organizations in that
community. An average has been calculated for each population group.

Column One:
The estimated number of people who volunteered for local nonprofit arts organizations in fiscal
1991.

Column Two:
The estimated number of volunteer hours donated to local nonprofit arts organizations in fiscal
1991.

Column Three:
The estimated dollar value of volunteer hours donated to local nonprofit arts organizations in fiscal
1991.

The 1991 dollar value is based on Giving and Volunteering in the United States 1992, by the Indepen-
dent Sector, which places the dollar value of the average 1991 volunteer hour at $11.58. Volunteers
for the arts include members of the board of directors, docents, ticket takers, and others.

Column Four:

The estimated average number of volunteer hours donated, per volunteer, to local nonprofit arts

organizations in fiscal 1991.
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TABLE 14: ESTIMATED ARTS VOLUNTARISM BY COMMUNITY IN FIScar 1991

Number of Number of Dollar Value of Average Hours
Community Volunteers Hours Volunteer Hours Per Volunteer
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 1,224 37,566 $435,014 31
Cache Cty (Logan), UT 756 21,315 $246,828 28
Miles City, MT 545 17,704 $205,012 32
Missoula, MT 32,802 745,844 $8,636,874 23
Rutland, VT 1,825 44,975 $520,811 25
Southern SE Alaska (Ketchikan) 1,258 45,696 $529,160 36
Average 6,402 152,183 $1,762,283 29
Group li: Population 100,000 to 499,999 (n=10)
Ann Arbor, M| 17,766 308,790 $3,575,788 17
Burlington, VT 4,521 186,384 $2,158,327 41
Flint, M1 6,012 129,060 $1,494,515 21
Humboldt Cry (Eureka), CA 6,720 169,728 $1,965,450 25
Oakland, CA 2,728 148,544 $1,720,140 54
Pittsburgh, PA 4,622 422,903 $4,897,217 9l
Reno, NV 11,610 313,040 $3,625,003 27
Salt Lake City, UT 5,895 164,475 $1,904,62! 28
St. Paul, MN 4,297 181,499 $2,101,758 42
Tacoma, WA 3,975 123,490 $1,430,014 31
Average 6,815 214,79) $2,487,283 38
Group ll: Population 500,000 to 999,999 (n=8)
Boston, MA 18,526 373,482 $4,324,922 20
Honolulu, Hi 13,356 770,514 $8,922,552 58
Monroe Cty (Rochester), NY 13,804 678,300 $7.854,714 49
New Orleans, LA 10,626 250,943 $2,905,920 24
Phoenix, AZ 21,716 784,582 $9,085,460 36
Portland, OR 13,455 233,155 $2,699,935 17
San Francisco, CA 34,560 1,094,861 $12,678,490 32
San Jose, CA 2,504 188,892 $2,187,369 65
Average 16,118 546,841 $6,332.420 38
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL 13,015 629,652 $7.291,370 48
Columbus, OH 12,291 387,600 $4,488,408 32
Dade Cty (Miami), FL 3,682 262,211 $3,036,403 71
Fuiton Cty (Atlanta), GA 12,580 634,328 $7.345,518 50
Houston, TX 29,970 1,349,762 $15,630,244 45
Philadelphia, PA 6,027 384,129 $4.448,214 64
San Diego, CA 13,192 631,244 $7,309,806 48
Santa Clara Cty, CA 8,740 363,630 $4,210,835 42
St. Louis, MO 7,998 257,610 $2,983,124 32
Average 11,944 544,463 $6,304,880 48
Average of All Communities 10,394 373,81 Sl $4,328,782 39
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ExPLANATION OF TABLE 15:
COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION IN THE FOUR
Poruration GRoUPS FOR Fiscar 1991

This table summarizes—by population category — the average revenues, expenditures, and other
finance-related information for the 695 nonprofit arts organizations that returned their fiscal 1991
survey. An average of the 695 responding organizations is calculated for each line item (column
five).

Column One:
The fiscal 1991 average for nonprofit arts organizations that reported from population group I
(communities having a population of less than 100,000).

Column Two:
The fiscal 1991 average for nonprofit arts organizations that reported from population group II
(communities having a population of 100,000 to 499,999).

Column Three:
The fiscal 1991 average for nonprofit arts organizations that reported from population group III
(communities having a population of 500,000 to 999,999).

Column Four:
The fiscal 1991 average for nonprofit arts organizations that reported from population group IV

(communities having a population of 1,000,000 or more).

Column Five:
The fiscal 1991 average for all 695 nonprofit arts organizations.

56 NATIONAL ASSEMBLY OF LOCAL ARTS AGENCIES



T4BLE 15: COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION
IN THE FOUR PoprULATION GROUPS FOR Fiscar 1991

Average Per Reporting Organization

Group | Group Ii Group i Group IV All Organizations
Fiscal 1991 Fiscal 1991 Fiscal 1991 Fiscal 1991 Fiscal 1991

Number of Organizations I 68 207 201 —I
Operating Revenues
Earned Revenue $45,922 65.3% | $334,071 41.8% | $568,070 60.8% | $508,015 60.1% | $428,364 54.9%
Private Support $12,183 17.3% | $201,591 25.2% | $248,0i8 26.6% | $197,014 23.3% | $195.044 25.0%
Government Support $12,095 17.2% | $254,067 31.8% $93,351 10.0% | $102,825 12.2% | $136,254 17.4%
Local Arts Agency Support $141 0.2% $8,755 1.1% $24,206 2.6% $36,812 4.4% $21,222 2.7%
Total Revenues $70,341 100%  $798,484 100% $933,645 100%  $844,666 100%  $780,884 100%
Operating Expenditures
Staff/Employee Expenses $25,578 35.9% | $265,636 33.3% | $339,386 36.3% | $285,258 34.0% | $269,660 34.6%
Facilities Expenses $3,955 5.6% $138,997 17.4% $56,565 6.0% $63,732 7.6% $78,228 10.0%
Other Operating Expenses $22,259 31.3% | $247,121 31.0% | $312,954 33.4% | $303,190 36.1% | $261,828 33.6%
Payment to Local Artists $6,108 8.6% $93,867 11.8% | $184,971 19.8% | $137,854 16.4% | $125,489 16.1%
Payment to Non-Local Artists $13.271 18.6% $51,089 6.4% $42,227 4.5% $50,003 6.0% $44,514 5.7%
Total Payment to Artists $19,379 27.2% | $144,956 18.2% | $227,198 243% | $187,857 224% | $170,003 21.8%
Total Expenditures $71,171 100%  $796,710 100%  $936,103 100%  $840,037 100%  $779,82! 100%
Surplus/(Deficit) ($830) $1,774 ($2.458) $4,629 $1,063
Net Financial Results
Broke Even or Net Gain 54 79.4% 140 67.6% 118 58.7% 143 65.3% 455 65.5%
Net Loss 14 20.6% 67 32.4% 83 41.3% 76 34.7% 240 34.5%
Other Highlights
Asset Acquisition $2,827 $138,062 $84,724 $51,260 $82,053
In-Kind Contributions $6,792 $48,604 $29.553 $39,774 $36.221
In-Kind/Total Expenses 9.5% 6.1% 3.2% 4.7% 4.6%
Number of Volunteers 565 122 137 119 169
Volunteer Hours 7.358 3,522 4,642 5,081 4,712
Hours Per Volunteer 13 29 34 43 28
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EXPLANATION OF TABLE 16:
Torar EconoMic ImpacT oF Locar EXPENDITURES BY Local NONPROFIT
ARTS ORGANIZATIONS IN FIscar 1990

This table presents the total economic impact of local expenditures by local nonprofit arts organiza-
tions in fiscal 1990. The total impact is a measure of the effect of the expended dollar as it is spent
and re-spent within the community. It is derived from an input/output model designed for each
community. See About This Study and the Explanations of Frequently Used Terms for more informa-
tion about direct and total economic impacts. An average has been calculated for each population

group.

Column One:

The number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures (column five of this table). An FTE can be one full-time employee, two employees
who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal

income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that local government receives {e.g., fees, taxes) as a result of the estimated
total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-
ditures.

Column Five:

The estimated total local expenditures by nonprofit local arts organizations in fiscal 1990. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 19). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TABLE 16: TotaL Economic IMpPACT OF Locar EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN Fi1scar 1990

FTE Personal Government Revenue Estimated Tozal
Community Jobs Income Local l State Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 15 $258,000 $7,300 $8.300 $285,552
Cache Cty (Logan), UT 71 $1,135,000 $24,000 $48,000 $1,475,775
Miles City, MT 4 $70,000 $1,300 $3,000 $75.432
Missoula, MT 110 $1,928,000 $56,000 $94,000 $2,264,548
Rutland, VT 45 $788,000 $29,000 $38,000 $921,725
Southern SE Alaska (Ketchikan) 20 $487,000 $17,000 $25,000 $781,184
Average 44 $777.667 $22,433 $36,050 $967,369
Group lI: Population 100,000 to 499,999 (n=10)
Ann Arbor, M 373 $9.129,000 $393,000 $472,000 $13,288,733
Burlington, VT 522 $10,498,000 $373,000 $517,000 $11,719,026
Fling, Ml 431 $9,210,000 $289,000 $450,000 $11,481,732
Humboldt Cty (Eureka), CA 363 $6,693,000 $200,000 $314,000 $7,360,368
Oakland, CA 1,032 $27,235,000 $1,088,000 $1.361,000 $25,266,912
Pittsburgh, PA 11,433 $286,885,678 $9,705,713 $14,276,570 $261,510,315
Reno, NV 1,037 $23,569,000 $902,000 $1,258,000 $26,898,220
Salt Lake City, UT 1,588 $31,537,000 $977,000 $1,501,000 $34,552,890
St. Paul, MN 2,789 $71,789,734 $2,507,728 $3,727,637 $94,518,225
Tacoma, WA 284 $5,361,000 $189,000 $271,000 $6,093,887
Average 1,985 $48,190,741 $1,662,444 $2,414,821 $49,269,031
Group lil: Population 500,000 to 999,999 (n=8)
Boston, MA 6,066 $196,954,893 $8.273,454 $10,357,090 $181,139,832
Honoluly, HI 2,743 $68,230,000 $2,824,000 $3,355,000 $66,541,712
Monroe Cty (Rochester), NY 3,636 $83,305,000 $3,120,000 $4,199,000 $99,433,782
New Orleans, LA 497 $12,702,000 $488,000 $673,000 $20,857,837
Phoenix, AZ 3,305 $74,247,000 $3,080,000 $3,804,000 $73,276,616
Portland, OR 2,171 $45,917,000 $1,372,000 $2,106,000 $45,755,450
San Francisco, CA 9,097 $295,166,961 $10,994,314 $15,428,828 $273,883,229
San jose, CA 1,123 $31,994,000 $1,343,000 $1,678,000 $34,527,768
Average 3,580 $101,064,607 $3,936,846 $5.200,115 $99.427,028
Group IV: Population 1,000,000 or More {(n=9)
Broward Cty (Ft Lauderdale), FL 2,978 $67,826,000 $2,876,000 $3,490,000 $72,108,854
Columbus, OH 2,126 $48,667,000 $1,905,000 $2,515,000 $45,581,454
Dade Cty (Miami), FL 4,501 $108,031,000 $5,649,000 $5,979.000 $126,199,235
Fulton Cry (Atlanta), GA 2,654 $76,391,000 $3,368,000 $4,331,000 $80,710,320
Houston, TX 8,178 $214,618,250 $9.579,625 $11,893,750 $218,078,195
Philadelphia, PA 4,498 $99,663,000 $3.636,000 $4,970,000 $107,891,787
San Diego, CA 3,368 $80,574,000 $3,673,800 $4,149,600 $82,652,354
Santa Clara Cty, CA 1,939 $54,954,000 $2,504,000 $2,874,000 $58,700,600
St. Louis, MO 2,463 $57,848,000 $2.462,000 $3,079.000 $62,796,948
Average 3,634 $89.,84(,361 $3.961,492 $4,809,039 $94,968,861
Average of All Communities 2.468| $63,747,349 l $2,542,643 $3.3 IO,SOBl $65,110,015
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ExprANATION OF TABLE 17:
Direct EcoNnoMmic IMPACT OF LocaL EXPENDITURES BY Local NONPROFIT
ARTS ORGANIZATIONS IN Fiscar 1990

This table presents the direct economic impact of the estimated total local expenditures by local
nonprofit arts organizations in fiscal 1990. The direct impact is the effect of the initial expenditure
and is derived from an economic input/output model (see Explanations of Frequently Used Terms
and About This Study) designed specifically for each community. The total impact is larger than the
direct impact, as the direct impact is just the first of several rounds of expenditure. An average has
been calculated for each population group.

Column One:

The total number of full-time-equivalent (FTE) jobs created as a result of the estimated total local
expenditures (column five of this table). An FTE can be one full-time employee, two employees
who work half-time, four employees who work quarter-time, etc.

Column Two:
The amount of personal income paid as a result of the estimated total local expenditures. Personal

income includes salaries, wages, and entrepreneurial income.

Column Three:
The amount of revenue that local government receives (e.g., fees, taxes) as a result of the estimated
total local expenditures.

Column Four:
The amount of revenue that state government receives as a result of the estimated total local expen-

ditures.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1990. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of Table 19). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local economic impact.
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TaBLE 17: DIRecT EcONOMIC IMPACT OF LOCAL EXPENDITURES BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN FIscar 1990

FTE Personal Government Revenue Estimated Total
Community Jobs Income Local I State Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 10 $202,000 $1,000 $2,100 $285,552
Cache Cty {Logan), UT 53 $541,000 $6,000 $23,000 $1,475,775
Miles City, MT 3 $56,000 $400 $1.400 $75.432
Missoula, MT 78 $1,480,000 $15,000 $40,000 $2,264,548
Rutland, VT 33 $623,000 $8,000 $17,000 $921,725
Southern SE Alaska (Ketchikan) 15 $386,000 $8,000 $12.000 $781,184
Average 32 $614,667 $6,400 $15917 $967,369
Group Il: Population 100,000 w0 499,999 (n=10)
Ann Arbor, MI 256 $6,843,000 $117,000 $178,000 $13,288,733
Burlington, VT 360 $7,704,000 $115,000 $196,000 $11,715,026
Flint, M! 312 $7.148,000 $76,000 $193,000 $11,481,732
Humboldt Cty (Eureka), CA 264 $5,235,000 $44,000 $131,000 $7,360,368
Oakland, CA 714 $19,898,000 $184,000 $472,000 $25,266,912
Pittsburgh, PA 7,499 $205,165,689 $1,447,428 $4,870,285 $261,510,310
Reno, NV 738 $17.366,000 $174,000 $486,000 $26,898,220
Salt Lake City, UT 1,198 $24,728,000 $170,000 $636,000 $34,552,890
St. Paul, MN 1,740 $50,000,732 $483,546 $1,195,364 $94,518,225
Tacoma, WA 203 $4,054,000 $45,000 $109,000 $6,093,887
Average 1,328 $34,814,242 $285,597 $846,665 $49,269,030
Group il: Population 500,000 to 999,999 (n=8)
Boston, MA 3,981 $133,277,989 $1,624,909 $3.512,727 $181,139,830
Honolulu, Hi 1,956 $50,803,000 $388,000 $1,170,000 $66,541,712
Monroe Cty (Rochester), NY 2,479 $61,068,000 $722,000 $1,533,000 $99,433,782
New Orleans, LA 325 $9,160,000 $90,000 $238,000 $20,857,837
Phoenix, AZ 2,300 $54,254,000 $558,000 $1,357,000 $73,276,616
Portland, OR 1,565 $34,922,000 $239,000 $801,000 $45,755,450
San Francisco, CA 5,926 $201,739,736 $1.813,743 $5,454,486 $273,883,229
San jose, CA 777 $23,885,000 $311,000 $657,000 $34.527,768
Average 2,414 $71,138,716 $718,331 $1,840,402 $99,427,028
Group IV: Population 1,000,000 or More (n=9)
Broward Cry (Ft. Lauderdale), FL 2,131 $51,847,000 $707,000 $1,405,000 $72,108,854
Columbus, OH 1,437, $34,143,000 $306,000 $819,000 $45,581,454
Dade Cty (Miami), FL 2,974 $75,416,000 $1,610,000 $2,086,000 $126,199,235
Fulton Cty (Atlanta), GA 1,718 $50,539,000 $687,000 $1,490,000 $80,710,320
Houston, TX 5519 $156,175,250 $1,601,875 $3,709,750 $218,078,190
Philadelphia, PA 3,196 $75,966,000 $870,000 $1,934,000 $107,891,787
San Diego, CA 2,391 $60,904,200 $939,600 $1,635,600 $82,652,354
Santa Clara Cty, CA 1,345 $41,078,000 $719,000 $1,136,000 $58,700,600
St. Louis, MO 1,621 $40,110,000 $382,000 $981,000 $62,796,948
Average 2,481 $65,130,939 $869,164 $1,688,483 $94,968,850
Average of All Communities 1,670| $45,670,260 | $498.894 |  $L.166,112 $65,110,015 |
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ExpraNnaTiON OF TABLE 18:
Economic ImpacT PER $100,000 oF LOCAL SPENDING BY LOCAL
NONPROFIT ARTS ORGANIZATIONS IN Fiscar 1990

This table summarizes the direct and total economic impacts in the form of ratios for fiscal 1990.
Using this chart, a determination can be made of the economic impacts per $100,000 of local
spending by local nonprofit arts organizations. The ratio is derived by dividing the total and direct
economic impact figures (Tables 16 and 17) by the estimated total local expenditures (column five
of Table 19), and then multiplying by 100,000. An average has been calculated for each population

group.
Columns one through four are ratios for direct impacts in fiscal 1990.

Columns five through eight are ratios for the total impacts in fiscal 1990.
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TaBLE 18: Economic IMPACT PER $100,000 oF LOCAL SPENDING BY
Locar NoNPROFIT ARTS ORGANIZATIONS IN Fiscar 1990

Direct impact Per $100,000 of Local Spending Total Impact Per $100,000 of Local Spending
FTE Personal Government Revenue FTE Personal Government Revenue
Community Jobs Income Local State Jobs Income Local J State

Group I: Population Less Than 100,000 (n=6)

Aberdeen, SD 3.50 $70,740 $350 $735 5.25 $90,351 $2,556 $2,907
Cache Cry (Logan), UT 3.59 $63,763 $407 $1,559 4.81 $76,909 $1,626 $3,253
Miles City, MT 3.98 $74,239 $530 $1.856 5.30 $92.799 $1,723 $3.977
Missoula, MT 3.44 $65,355 $662 $1,766 4.86 $85,138 $2,473 $4,151
Rutland, VT 3.58 $67.591 $868 $1,844 4.88 $85.492 $3,146 $4,123
|Southern SE Alaska (Ketchikan) 1.92 $49.412 $1,024 $1,536 256 $62,341 $2,176 $3.200
Average 3.34 $65,183 $640 $1.549 46! $82,172 $2,284 $3,602

Group II: Population 100,000 to 499,999 (n=10)

Ann Arbor, Ml 1.93 $51.495 $880 $1.339 281 $68,697 $2,957 $3,552
Burlington, VT 3.07 $65,739 $981 $1.672 4.45 $89,581 $3,183 $4,412
Flint, Ml 2.72 $62,255 $662 $1,681 3.75 $80,214 $2,517 $3.919
Humboldt Cry (Eureka), CA 3.59 $71,124 $598 $1,780 4.93 $90,933 $2,717 $4,266
Oakdand, CA . 2.83 $78,751 $728 $1,868 4.08 $107.789 $4.306 $5.386
| Pitesburgh, PA 2.87 $78,454 $553 $1.862 4.37 $109,703 $3.711 $5,459
Reno, NV 2.74 $64.562 $647 $1,807 3.86 $87.623 $3,353 $4.677
Salt Lake City, UT 3.47 $71,566 $492 $1,841 4.60 $91,272 $2,828 $4,344
St. Paul, MN 1.84 $52,901 $512 $1.265 2.95 $75,953 $2,653 $3,944
Tacoma, WA 3.33 $66.526 $738 $1,789 4.66 $87.973 $3,101 $4,447
Average 284 $66,337 $679 $1,690 4.05 $88,974 $3,133 $4.441

Group [Il: Population 500,000 to 999,999 (n=8)

|Boston, MA 2.20 $73,577 $857 $1,939 3.35 $108,731 $4,567 $5.718
Honolulu, HI 2.94 $76,348 $583 $1,758 4.12 $102,537 $4,244 $5,042
Monroe Cty (Rochester), NY 2.49 $61.416 $726 $1,542 3.66 $83,779 $3.138 $4,223
New Orleans, LA 1.56 $43.916 $431 $1,141 2.38 $60,898 $2,340 $3,227
Phoenix, AZ 3.14 $74,040 $761 $1.852 451 $101.324 $4,203 $5,191
[Portiand, OR 3.42 $76,323 $522 $1,751 4.74 $100,353 $2,999 $4,603
San Francisco, CA 2.16 $73,659 $662 $1,992 3.32 $107,771 $4,014 $5,633
San Jose, CA 2.25 $69,176 $901 $1,903 3.25 $92,662 $3,890 $4.860
Average 252 $68,557 $686 $1.735 3.67 $94,757 $3.674 $4,812

Group IV: Population 1,000,000 or'More (n=9)

Broward Cty (Ft. Lauderdale), FL 296 $71,901 $980 $1,948 4.13 $94,06!1 $3,988 $4.840
Columbus, OH 3.18 $74,905 $671 $1.757 466 $106,769 $4,179 $5.518
Dade Cty (Miami), FL 236 $59,759 $1.276 $1.653 357 $85,604 $4.476 $4.738
Fulton Cty (Atlanta), GA 213 $62.618 $851 $1,846 329 $94,648 $4,173 $5.366
Houston, TX 2.53 $71.614 $735 $1.701 375 $98413 $4393 $5.454
Philadeiphia, PA 2.96 $70,409 $806 $1,793 4.7 $92373 $3.370 $4.606
San Diego, CA 2.89 $73.687 $1,137 $1,979 407 $97.485 $4.445 $5.021
Santa Clara Cty, CA 229 $69.979 $1.225 $1.935 330 $93,617 $4.266 $4,896
St. Louis, MO - 258 $63,873 $608 $1,562 392 $92,119 $3,92! $4,903
Average 2.65 $68,750 $92! $1.802 387 $95,010 $4,135 $5.038
[Average of All Communities | 280 | seras sta0]  sizos] [ 40i | sv0ss $3.383 ]  sas41 )
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ExPLANATION OF TABLE 19:
EsTiMATED ToOTAL REVENUES AND EXPENDITURES IN Fiscar 1990

This table summarizes the estimated total revenues, expenditures, and surplus or deficit in fiscal
1990 for all nonprofit arts organizations in each community. These figures are derived by multiply-
ing the average per-organization data in Table 20, by the total number of nonprofit arts organiza-
tions in that community (column one of this table). Also included in this table are the estimated
total local expenditures for each community. An average has been calculated for each population

group.

Column One:
The total number of nonprofit arts organizations in the community.

Column Two:
The estimated total revenues of these nonprofit arts organizations in fiscal 1990.

Column Three:
The estimated total expenditures of these nonprofit arts organizations in fiscal 1990.

Column Four:
The estimated surplus or (deficit) of these nonprofit arts organizations in fiscal 1990.

Column Five:

The estimated total local expenditures by local nonprofit arts organizations in fiscal 1990. This
number is calculated by subtracting payments to non-local artists, state and federal taxes, and other
non-local purchases from the estimated total expenditures (column three of this table). Dollars that
are spent outside of the community are considered to be “leaked” from the local economy and have

no local impact.

In several communities, the local expenditures appear to exceed the total expenditures. This is
because asset acquisition is added only to the local impact.
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TABLE 19: ESTIMATED TOTAL REVENUES AND EXPENDITURES IN FIiscar 1990

Number of Estimated Total Estimated Total Surplus Estimated Total
Community Organizations Revenues Expenditures or (Deficit) Local Expenditures
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 18 $387,630 $346,842 $40,788 $285,552
Cache Cry (Logan), UT 21 $1,749.741 $1,477,245 $272,496 $1.475,775
Miles City, MT 14 $132,704 $111,130 $21,574 $75,432
Missoula, MT 22 $3,125,056 $2.817.826 $307,230 $2,264,548
Rutland, VT 25 $1,347,575 $1,322,400 $25,175 $921,725
Southern SE Alaska (Ketchikan) 17 $1,048,237 $994,126 $54,111 $781,184
Average 20 $1,298,49| $1,178,262 $120,229 $967.369
Group ll: Population 100,000 to 499,999 (n=10)
Ann Arbor, M| 47 $17,924,155 $18,852,546 ($928,391) $13,288,733
Burlington, VT 33 $15,539,436 $15,738,459 ($199.023) $11,719,026
Fling, MI* 36 $7,637,940 $7,715,736 ($77,796) $11,481,732
Humboldt Cty (Eureka), CA 48 $8.741,472 $8,677,872 $63,600 $7.,360,368
QOakland, CA 88 $28,393,640 $28,404,024 ($10,384) $25,266,912
Pitesburgh, PA 129 $244,800,468 $272,844,254 ($28,043,786) $261,510,310
Reno, NV 86 $32,875,478 $32,002,664 $872,814 $26,898,220
Salt Lake City, UT 45 $36,359,730 $36,393,480 ($33.750) $34,552,890
St. Paul, MN 52 $110,099,210 $111,677,008 ($1,577,798) $94.518,225
Tacoma, WA 53 $9,159,089 $8,727,881 $431,208 $6,093,887
Average 62 $51,153,062 $54,103,392 ($2,950,331) $49,265,030
Group lll: Popuiation 500,000 to 999,999 (n=8)
Boston, MA 284 $203,608,619 $196,234,947 $7.373,672 $181,139,830
Honoluly, HI 106 $80,766,064 $80,377.892 $388,172 $66,541,712
Monroe Cty (Rochester), NY 19 $106,731,219 $111,226,682 ($4,495,463) $99,433,782
New Orleans, LA 77 $25,242,987 $23,822,568 $1,420,419 $20,857,837
Phoenix, AZ 122 $85,663,154 $80,384,580 $5,278,574 $73.276,616
Portland, OR 65 $54,142,725 $54,521,155 ($378.430) $45,755,450
San Francisco, CA 192 $315,435,302 $321,597,647 ($6,162,345) $273,883,229
San Jose, CA 66 $43,795,158 $43,231,716 $563,442 $34,527,768
Average 129 $114,423,154 $113,924,648 $498,505 $99.427,028
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdale), FL 137 $91,990,294 $88,839,842 $3,150,452 $72,108,854
Columbus, OH 5t $40,045,812 $48,847,290 ($8,801,478) $45,581,454
Dade Cry (Miami), FL 263 $129,119.850 $141,662,583 ($12,542,733) $126,199.235
Fulton Cty (Atlanta), GA 148 $99.723,584 $103,746,816 ($4,023,232) $80,710,320
Houston, TX 179 $244,086,101 $256,501,384 ($12,415,283) $218,078,190
Philadelphia, PA 123 $121,647,492 $121,143,930 $503,562 $107,891,787
San Diego, CA 68 $92,072,218 $91,833,619 $238,599 $82,652,354
Santa Clara Cty, CA 230 $78,238,640 $76,932,240 $1,306,400 $58,700,600
St. Louis, MO* 93 $50,816,781 $49,267,308 $1,549,473 $62,796,948
Average 144 $105,304,530 $108,752,779 ($3,448,249) $94,968,860
Average of All Communities | 93 | $72,195381 | $73887.142 | ($1,691,762)] $65,110015 |

*The local expenditure is greater than the total expenditure due to a large amount of asset acquisition, which is not included in the expenditure budget.

Asset is dered an I

q

in capital, not an expense for operation,
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EXPLANATION OF TABLE 20:
AVERAGE REVENUES AND EXPENDITURES OF REPORTING ORGANIZATIONS IN
Fiscar 1990

This table summarizes the average revenues, expenditures, and surplus or deficits of the nonprofit
arts organizations in each community that returned their fiscal 1990 survey. Each community has
columns illustrating the number of local nonprofit arts organizations reporting surpluses or break-
even budgets and the number reporting deficits. A total and average have been calculated for each

population category.

Column One:
The average revenues per reporting local nonprofit arts organization.

Column Two:
The average expenditures per reporting local nonprofit arts organization.

Column Three:
The average surplus or (deficit) per reporting local nonprofit arts organization.

Column Four:
The number of local nonprofit arts organizations that finished fiscal year 1990 with a surplus or

break-even budget.

Column Five:
The number of local nonprofit arts organizations that finished fiscal year 1990 with a deficit.
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TABLE 20: AVERAGE REVENUES AND EXPENDITURES OF REPORTING
ORGANIZATIONS IN Fiscar 1990

Average Per Reporting Organization Reporting Org's
Community Revenues Expenditures I Surplus/(Deficit) Surplus l (Deficit)
Group |I: Population Less Than 100,000 (n=6)
Aberdeen, SD $21,535 $19,269 $2,266 9 I
Cache Cty (Logan), UT $83,321 $70,345 $12,976 4 1
Miles City, MT $9.479 $7,939 $1,540 6 |
Missoula, MT $142,048 $128,083 $13,965 11 3
Rutiand, VT $53,903 $52,896 $1,007 4 |
Southern SE Alaska (Ketchikan) $61,66! $58,478 $3,183 6 3
Average $61,991 $56,168 $5.823 7 2
Group II: Population 100,000 to 499,999 (n=10)
Ann Arbor, Ml $381,365 $401,118 ($19,753) 13 3
Burlington, VT $470,892 $476,923 ($6,031) 5 6
Flint, Ml $212,165 $214,326 ($2,161) 12 [
Humboldt Cty (Eureka), CA $182,1 14 $180,789 $1,325 6 7
Qakland, CA $322,655 $322,773 ($118) 15 9
Pittsburgh, PA $1,897,678 $2,115,072 ($217,394) il 9
Reno, NV $382,273 $372,124 $10,149 12 5
Salt Lake City, UT $807,994 $808,744 ($750) 20 7
St. Paul, MN $2,117,292 $2,147,635 ($30,343) 17 10
Tacoma, WA $172,813 $164,677 $8,136 15 7
Average $694,724 $7204(8 ($25.694) 13
Group lll: Population 500,000 to 999,999 (n=8)
Boston, MA $716,932 $690,968 $25.964 9
Honoluly, HI $761,944 $758,282 $3,662 13 7
Monroe Cty (Rochester), NY - $896,901 $934,678 ($37.777) 18 17
New Orleans, LA $327,831 $309,384 $18,447 16 5
Phoenix, AZ $702,157 $658,890 $43,267 13 [
Portland, OR $832,965 $838,787 ($5.822) 14 7
San Francisco, CA $1,642,892 $1,674,988 ($32,096) 15 14
San Jose, CA $663,563 $655,026 $8,537 i 8
Average $818,148 $815,125 $3,023 14 9
Group IV: Population 1,000,000 or More (n=9)
Broward Cty (Ft. Lauderdaie), FL $671,462 $648.466 $22,996 13 5
Columbus, OH $785.212 $957.790 ($172,578) 16 1
Dade Cry (Miami), FL $490,950 $538,641 ($47,691) 12
Fulton Cty (Atanta), GA $673,808 $700,992 ($27,184) 19 8
Houston, TX $1,363,610 $1,432,969 ($69.359) 1 1
Philadelphia, PA $989,004 $984,910 $4,094 8 8
San Diego, CA $1,354,003 $1,350,494 $3,509 10 8
Santa Clara Cry, CA $340,168 $334,488 $5,680 9 5
St. Louis, MO $546,417 $529,756 $16,661 16 7
Average $801,626 $830,945 ($29.319) 13 8
[Average of All Reporting Org's [ $638,758 | $652.748 | g3l 2 [ 7 ]
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EXPLANATION OF TABLE 21:
ESTIMATED ARTS VOLUNTARISM BY COMMUNITY IN FIscar 1990

This table summarizes the estimated number of volunteers, volunteer hours donated, an dollar value
of volunteer time by community in fiscal 1990. These figures are derived by multiplying the average
per-organization volunteer data by the total number of nonprofit arts organizations in that commu-
nity. An average has been calculated for each population group.

Column One:
The estimated number of people who volunteered for local nonprofit arts organizations in fiscal
1990.

Column Two:
The estimated number of volunteer hours donated to local nonprofit arts organizations in fiscal
1990.

Column Three:
The estimated dollar value of volunteer hours donated to local nonprofit arts organizations in fiscal
1990.

The 1990 dollar value is based on Giving and Volunteering in the United States 1992, by the Indepen-
dent Sector, which places the dollar value of the average 1991 volunteer hour at $11.58 and the 1989
volunteer hour at $10.82. An average of these two years ($11.20) is used for 1990, as there are no
data specific to that year. Volunteers for the arts include members of the board of directors, docents,
ticket takers, and others.

Column Four:

The estimated average number of volunteer hours donated, per volunteer, to local nonprofit arts
organizations in fiscal 1990.
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TABLE 21: ESTIMATED ARTS VOLUNTARISM BY COMMUNITY IN Fiscar 1990

Number of Number of Dollar Value of Average Hours
Community Volunteers Hours Volunteer Hours Per Volunteer
Group I: Population Less Than 100,000 (n=6)
Aberdeen, SD 1,841 33,088 $370,586 18
Cache Cty (Logan), UT 1,184 43,861 $491,243 37
Miles City, MT 396 10,732 $120,198 27
Missoula, MT 27,786 639,240 $7,159,488 23
Rutland, VT 1,595 30,535 $341,992 19
Southern SE Alaska (Ketchikan) 997 40,222, $450,486 40
Average 5,633 132,946 $1,488,999 27
Group iI: Population 100,000 to 499,999 (n=10)
Ann Arbor, M| 4,303 115,065 $1,288,728 27
Burlington, VT 3,378 280,731 $3,144,187 a3
Flint, Mi 5,120 132,258 $1,481,290 26
Humboldt Cty (Eureka), CA 9,985 231,467 $2,592,430 23
Oakland, CA 14,843 199,595 $2.235,464 13
Pittsburgh, PA 5,514 334,427 $3,745,582 61
Reno, NV 5,711 207,847 $2,327,886 36
Salt Lake City, UT 5,577 146,580 $1,641,696 26
St. Paul, MN 3,774 195,673 $2,191,538 52
Tacoma, WA 4,016 155,736 $1,744,243 39
Average 6222 199,938 $2,239,304 39
Group lll: Population 500,000 to 999,999 (n=8)
Boston, MA 18,641 591,185 $6,621,272 32
Honolulu, Hi 11,734 560,926 $6,282,371 48
Monroe Cry (Rochester), NY 12,492 692,934 $7,760,861 55
New Orleans, LA 5,940 265,195 $2,970,184 45
Phoenix, AZ 33,974 1,103,760 $12,362,112 32
Portiand, OR 6,670 194,418 $2,177,482 29
San Francisco, CA 21,850 741,164 $8,301,037 34
San Jose, CA 5,322 233,435 $2,614,472 44
Average 14,578 547,877 $6,136,224 40
Group IV: Population 1,000,000 or More (n=9)
Broward Cry (Ft. Lauderdale), FL 50,576 1,050,135 $11,761,512 21
Columbus, OH 10,942 409,196 $4,582,995 37
Dade Cty (Miami), FL 16,058 246,752 $2,763,622 15
Fuiton Cty (Adanta), GA 25,434 1,347,529 $15.092,325 53
Houston, TX 29,015 1,300,670 $14,567,504 45
Philadelphia, PA 5612 344,66! $3,860,203 61
San Diego, CA 14,187 480,245 $5,378,744 34
Santa Clara Cry, CA 12,453 544,049 $6,093,349 44
St. Louis, MO 9,458 254,715 $2,852,808 27
Average 19,304 664,217 $7.439,229 37
Average of All Communities | 11,708 398,728 $4,465,754 | 37
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EXPrANATION OF TABLE 22:
COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION IN THE FOUR
Popuration GrRoUPS FOR Fiscal 1990

This table summarizes — by population category — the average revenues, expenditures, and other
finance-related information for the 610 nonprofit arts organizations that returned their fiscal 1990
survey. An average of the 610 responding organizations is calculated for each line item (column
five).

Column One:
The fiscal 1990 average for nonprofit arts organizations that reported from population group I
(communities having a population of less than 100,000).

Column Two:
The fiscal 1990 average for nonprofit arts organizations that reported from population group II
(communities having a population of 100,000 to 499,999).

Column Three:
The fiscal 1990 average for nonprofit arts organizations that reported from population group III
(communities having a population of 500,000 to 999,999).

Column Four:
The fiscal 1990 average for nonprofit arts organizations that reported from population group IV

(communities having a population of 1,000,000 or more).

Column Five:
The fiscal 1990 average for all 610 nonprofit local arts organizations.
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TABLE 22: COMPARATIVE AVERAGES PER REPORTING ARTS ORGANIZATION
IN THE FOUR PoPULATION GROUPS FOR Fiscar 1990

Average Per Reporting Organization
Group | Group II Group it Group IV All Organizations
Fiscal 1990 Fiscal 1990 Fiscal 1990 Fiscal 1990 Fiscal 1990
[Number of Organizations 50 195 182 183 ] 610 —I
Operating Revenues
Earned Revenue $52,224 61.2% | $345,088 44.1% |  $499,753 57.7% | $485,9%0 60.2% | $408914 54.1%
Private Support $15,915 18.7% | $201,115 25.7% | $255,733 29.6% | $214,363 26.5% | $205,894 27.2%
Government Support $16,851 19.7% |  $226,134 28.9% $88,332 10.2% $76,617 9.5% $122,836 16.2%
Local Arts Agency Support $345 0.4% $9,451 1.2% $21,590 2.5% $30,913 3.8% $18,735 2.5%
Total Revenues $85,335 100%  $781,788 100%  $865,409 100%  $807,882 100%  $756,379 100%
Operating Expenditures
Staff/Employee Expenses $37,391 47.4% | $303,221 37.5% | $388,647 44.8% | $332,276 39.3% | $315.181 40.6%
Facilities Expenses $5,368 6.8% $131,572 16.3% $76,255 B.8% $56,639 6.7% $82,117 10.6%
Other Operating Expenses $24,178 30.6% | $276,698 342% | $263,002 30.3% | $302,338 35.8% § $259.220 33.4%
Payment to Local Artists $4,232 5.4% $60,235 7.4% $100,082 11.5% $88,666 10.5% $75,945 9.8%
Payment to Non-Local Artists $7,765 9.8% $36,947 4.6% $39,967 4.6% $64,972 7.7% $43,805 5.6%
Total Payment to Artists $11,997 15.2% $97,182 120% |  $140,049 16.1% | $153,638 18.2% | $119,750 15.4%
Total Expenditures $78,934 100%  $808,674 100%  $867,953 100%  $844,891 100%  $776,268 100%
Surplus/(Deficit) $6,401 ’ ($26,886) ($2,544) ($37.00%) ($19,889)
Net Financial Results
Broke Even or Net Gain 39 78.0% 126 64.6% 109 59.9% 114 62.3% 388 63.6%
Net Loss I 22.0% 69 35.4% 73 40.1% 69 37.7% 222 36.4%
Other Highlights
Asset Acquisition $3,424 $105,107 $27,579 $65.856 $61,770
In-Kind Contributions $3,919 $52,082 $23,466 $29,936 $32,905
In-Kind/Total Expenses 5.0% 6.4% 2.7% 3.5% 4.2%
Number of Volunteers 403 107 115 160 150
Volunteer Hours 9,217 3,401 4,579 5712 4,929
Hours Per Volunteer 23 32 40 36 33
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SURVEY INSTRUMENTS

The following surveys were used to
collect data from the arts organizations
and local arts agencies. The surveys were
distributed to the same 1,093 organiza-
tions each of the three years studied
(1990, 1991, and 1992).
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Asts in the Local Economy (FY 1992)

: Local Arts Agency

First. 2 tew FOOA your
O Name:
Address:
Number:  { ) Fax: ( )
Coatact Person:
{n case we have about your fom)

1. Is your ageacy PRIVATE o PUBLIC?

Private { )}

00 you have tax-exemgt SO1(c)I) status?
Yes () No ()

Do you have an official weitien charter or resokstion 1o provide services or recommend inding 3mounts

on behali of the local govemmernt?
Yes, city government Q)
Yes, county govermment )
Yes, Chamber of Commernce )
No, 0o official designation O

Pudlic ()

As 2 Public agency, ace you pact of
Cay govermnmer )
County govemment )
Chamber of commerce (8]
Orher (specity):

Type of enabling legistation:

Page 1

next page. please..

Adts in tho Local Economy (FY 1992) Locat Ans Agency

Private Suppoat

Comoreate suppont (NOT indluding indund contributions)
Foundation suppont
indivicaat donations (in excess of dues}

Contributions by

ans (e.¢.. Friends 3t the Ans}

rate Qroups Cedicatod to support ol the

S. Total Private Support

Governmernd Suppont

il

National Endowment for the Ans
Other tederal ox
Regional government support
State ans agency support

Other state sUPPOL:

SuUpOKT:

Local city appeopaatons
Local county 2ppropaZtions
Special govemment frfing sources

i

O O . B R R R )

6. Totat Govemment Support

7. Yotal Operating Revenues (sum of lines 46}

Page3
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next page. piease.

Ans in the Local Economy (FY 1992)

: Local Ants Agency

Now we'll i io your linancia! sauation: please provide hnancal inlormanon loe fiscal year 1992,

2 WNhat was the end dato of your fiscal year 19527

Moneh, Oay Yoar

3. Your FY 1992 OPERATING BUDGET.

Revenues/Sources of Funds

Eamed Reverve

g sales and
Monershy dues
Tuiti

taxes}

Contracsed sennce revenue {lees lrom sales of senices)

Interest

Fundraising events
Other nck desk as
Other eamed reveaue (specity):

YES () NO

IF YES: Revenwes trom reatal of this tacity/space 10:

Sales and rentals {plaase do NOT inckude rental of facilities here)

L R I A R .

LT

Does your oganization own 3 performing arts Lacility, property, or 8n exhibition space?
{ ) (GO TO NEXT SECTION)

Not-poit ants izations toc . or s
tund-aising evert e
Prof¢-making ants zations (1 hog poputar s
concens, promoters) —_—
ComportionsAndmviduals for pvate events or naions s
(paries, weddings} ———
4. Total Eamed Revenue i‘
next page, piease..
Page2
Ants in the Locat Economy (FY 1992) Local Ans Ageacy

ExpendituresiUses of Funds

StatvEmployee Exponses

Total payrofl ¢kl ang Pat-bene}
Tota! payroll Lazes and lringe benets (Ncksding FICA)
Contraciors

Cthor ©osts (specity):

8. Total StatVEmployee Exponses

ay 10 Antists (for

To local actists chrectly
To non-local antists (visiling Artists o companies}

Cxher (specify):

‘Fundswbaxansogcmiwions(mnmaﬂne 16 on Page 7}

9. Totaf Payments {0 Afists

Opetatons

Supplies and mateaats
Production costs
Telephone
tnsurance
Travel
Postage
Oftice rachinexy (comerster, 12x)
Pudiications production cost
Advertising and promotional costs
Contract seevices (acoounting, legal. eic )

Otner (specity)”

oo o i

»

10, Total Operaions Expenses

fPage &

you'te haltway cont



Ants i the Locat Economy (FY 1892, Local Ants Agency

Faciltios

Rontat Acase Costs
ANOOR

Mongage cost
Property taxes
Contribution in keu of Laxes
Unitties
Othor tacilty costs (specity):

11. Total Facieies Expeases.

12. Tota! Operating Expenses (sum of tines 8-11)

13. Total Operating Revenues (copy tine 7 from page 3)

£
&

added 1o reserves
asded 1o capital unds
cetumed 1o government
other (specify):

R ngher than what 10 the supkss?

taken from reserves
taken trom capaal funds
required adddional suppon
oher (specity):

-

3

(1
)
)
[}

)
(@]
(@]
()

Page S

Ans in the Locat Ecoromy {(FY 1952} Locat Ats Agency

In the chan delow, please ndicate how much of those knds went 10 10Cal 20s Crganizalons in each of the
> y

disciphnes. in the column 1o the right, indicate how many dilterant OrHANZILONS receved that

ARTS IN EDUCATION

ARTS SERVICE ORGANIZATION

CRAFTS (clay. fiber. glass, ieather, metal, paper, plastic,
DANCE (baliet, ethnic. jazz, modem -- a0t mime}
DESIGN ARTS_ {architecture, ashion, .graph-c industrial,

FOLK ARTS (indigenous art forms)

HUMANITIES

UTERATURE (fiction, non-fiction, playwriting, poetry)
MEDIA ARTS (film, video. audio)
MULTS-DISCIPLINARY

MUSEUM

MUSIC (band, orchestral, choral, new, ethnic, jazz,
OPERAMUSICAL THEATER

THEATER (classical. experimental, mime, puppet)

VISUAL ARTS ics, painting. scut ~

Other {specity):

Amount

& Grantg

Ans m tha Locat Economy (FY 1952). Locat Ans Agancy

Assct Acquisition (past rscat year ONLY)

Equpment
Cutnght putchase
Downpayment
Financed amours

Reat estate

Financed amourt

14. Total Asset Aquisition

ln-Kind C i ioes, tacikies,

From comporations
From govemmernt
From state ads agency
From individuats

15. Total tn-Kind Contrixstions

only (wo more pages.
Page &
Ants in the Local Economy (FY 1992) Local Ants Agency
Volmntear hours include tame donaied by board Membors, GOCEnts, ushers, el
& Voluteers & Houes

Protessional

Artistic

Ciericat services

Service (tcket takers, Qift shop, docents)
Other

17. Totat Volnteer Hours

16. Total [S

*{shouis aqual Funas 10 locat ans sanizations oa page tour)

Page 7

the naxt page rs 3 Ginchi..

Aftendance at cuttural events that your nization
Perormance atiendees
{Exhibition atendees
18. Texal Atlendance :
Page §
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Ans in the Local Economy (FY 1992): Ants Organization

(o Name:
Address:

Number:  { ) Fax: ( )]
Contact Person:

(in case wo have qQuestions about your complated form)

Hexact are not

Ploase answer ail

1. What is the primary ants discipline of your organization?

ARTS IN EDUCATION
ARTS SERVICE ORGANIZATIONS

CRAFTS (clay, fiber, glass. leather, metal, paper, plastic, wood)

DANCE (ballet, ethnic, jazz, modem - not mime)
DESIGN ARTS_ {architecture, fashion, graphic. incustrial,

FOLK ARTS (indigenous art forms)

HUMANITIES

UTERATURE (fiction, non-fiction, playwriting, poetry)
MEDIA ARTS (fiim, video, audic}

MULTI-DISCIPLINARY

MUSEUM

MUSIC (and, orchestral, choral, new, ethnic, jazz,
OPERAMUSICAL THEATER

THEATER (ctassical, experimental, mime. puppet)
VISUAL ARTS (graphics, painting, sculpture, ph y)

Page 1

you may use best estimates.

)

Ans in the Locat Economy (FY 1992)° Ans Organization

Private Support (NOT through a local arts agency. see iine 7)

Comorate suppon {(NOT including in-kind contributions)
Foundation suppor
Individual donations. (in excess of dues)

Contributions by separate groups dedicated 10 Suppoxt of the arts
(e.0.. Frends of the Ants)

!

“w ©n @ on

|

5. Total Private Support

Govemment Support (NOT through a kel ans agency. see kne 7)

|

National Endowment for the Arts
Other foderal govermmert support:
Regional govemment suppo
Siate ans agency suppodt
Other state suppon:

Local city appropdations

Local county appropaations
Special government funding sources

l

LY

LR ST T S S

LI

6. Total Govemment Support

7. Totat Local Ants Agency Suppont

8. Total Operating Revenues (sum of lines 4-7)

Page3

i

you're hatfway done...

Ans in the Locai Economy (FY 1992): Ans Organization
Now we'll luen 10 your tinanciat siuation; please provide information for iscal year 1992,

2. What was the end date of your liscal year 19927

Month- Day ... Year:

3. Your £Y 1992 OPERATING BUDGET:

Revenuves/Sources of Funds
Eamed Revere

sales o issions (axes)

Membership dues

C I Y

Tuition
Contracted service reveaue (lees from sales of senvices)
Saies and rentals (do NOT inckude rental of facilities here)
tnterest

R sing events

Other ot desiy as ising

Cxher (specity):

L R I N Y

Does your organization own 2 perioming ats taciity. property, or an exhibition space?
YES () NO  { } (GO TO NEXT SECTION)

IF YES: Reverves lrom rental of this Lacildyrspace to:

Nor-profit ans Kzations for 2ion, or $
tund-raising evect

Profe-making ans Rzt kng wes, poputas S
“‘concens, promoters)

ComocationsAndividuals 1oc private events or functions. E
(parties, wescings)

LI

4. Toal Eamed Revenve

next page, piease.
Page 2
Ans i the Locat Economy (FY 1992): Ants Organization
Expenditures/tises of Funds
Sak/Employee Exponses
Totat payrok (ki and partime) $
—
Totat payroll taxes and tringe benelds (including FICA) s
—_—
Contractors 3
Other ost $

-

9. Total StatvEmployee Expenses

L

Payments to Artists
Payments 1o local anists S
Payments to non-iocal anists $

-

10, Totat Payments to Anists

Operations

Suppkes ang materials
Production

Telephone

Insurance

Travet

Postage

Otlice machinery (computer, tax)
Publications production cost
Agvenising and promational costs
Contract services (accounting, legal. e1c.)
Otner (specity):

I T R R S S N T S )

WY |

11. Total Operations Expenses. [s

Page 4
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Arts in the Loca! Economy (FY 1992} Arts Organization Ans i the Locat {FY 1992): Ants O

Faciltics
Remal ficase costs s Asset Acquisition (past tiscal year ONLY)
AND/OR Equipmont
Morigage cost s Qutright purchase s
Peopeny laxes $ Downgayment $
Conteibution in heu of taxes s Financed amount s
nitties S Real estaté
Other tacility costs (specify). S, Outright purchase s
Downpayment $
12. Texal Facities Expenses [S ] Financed amouni s
Art
Qutright purchase S
13. Totat Operating Expenses (sum of lines 9-12) ls | Downpayment s
14. Total Operating Revenues (copy the total tom line 8 on pege 3) Is i Financed amount S ——

|

15. Total Asset Aoquisition

Ot Detween oal operati and total
Nigher than what 16 the suphus? .3 | king & sors (sorvices, taciics.
sadadito meenes a From comporations s
added 10 capital tunds )
fetumed to government 1 From govemment s
other (specity): () From local ants agency s
From state ars agency s
Expenses highes than revenues; how was the defick covered? -3 From indvidaats O
taken tom reserves @]
taken from capialfonds 0 16. Total In-Kind Contributions ‘; l
required addtional support [
other(specity) (}
only two more pages... the next page is a cinch...
Page s Page 6
Ants in the Locat y (FY 1952): Ants O
Vokmieor hours include time donaled by board members, docents, ushers, ol
¥ Volunteers & Hours
Protessional
ntistic
Clerical services

Senvice (licket takers, Gift shop, docents)

Other

11
1

17. Total Volunteer Hours

Attendance at cullural events that your ization e
Performance attendees
Exhidbtion afiendees

|

18. Total Attendance

Thank You!

Page 7
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The National Assembly of Local Arts Agencies represents the nation's 3,800 local arts agencies in
developing an essential place for the arts in America's communities. NALAA carries out its role
through seven program areas: research, information, and publications; leadership and professional
development; resource development for local arts agencies; national arts policy development;
visibility; advocacy; and special projects.

NALAABOARD OF NALAA Starr NALAA PaTRONS
DirecTors
President and CEQO AT&T Foundation
Executive Committee Robert L. Lynch BRAVO Network
Chairman Chevron U.S.A. Inc.
Michael Marsicano, Ph.D. Vice President, Finance and The Coca-Cola Company
Administration D.C. Commission on the Arts
First Vice Chairman William Bletzinger and Humanities
Janet L. Brown Hershey Foods Corporation

Vice President, Government John S. and James L. Knight

Second Vice Chairman Affairs and Development Foundation
Harriet Sanford Nina Oziu Mary Duke Biddle Foundation
Mason Foundation
Third Vice Chairman Director of Communications Charles Stewart Mott
Patricia Holihan Steinhardt Deborah Wolfer Bissen Foundation
National Endowment for the
Secretary/Treasurer Director of Research Arts
Bill Bulick and Information Pfizer Inc.
Randy 1. Cohen Philip Morris Companies Inc.
AtLarge
Jerry Allen Arts in Education Coordinator
Raymond J. Hanley Nancy Langan
Cynthia L. Schaal
Meetings Coordinator
Ramona Baker Kate Kershner
Tina D. Burdett
Michael Garcia Membership Coordinator
Henry Gardner Perea Campbell
Laurie Giddins
David Diaz Guerrero Assistant to the President and
John Haworth Spedial Projects Coordinator
Pamela G. Holt Delia Reid
William Lehr, Jr.
Dian Magie Statewide Assemblies Coordinator
Adolfo Nodal Ellen Morgan
Janet Sarbaugh
Connie Ware Bookkeeper
Beverly Morgan Welch Austin Lawson
Administrative Assistant
To reach NALAA, write or Jennifer Neiman
call:
NALAA Special thanks to Claudia
927 15th Street N.W. Goldman, Kelly Kinneen and Mara
12th Floor Walker.

Washington, DC 20005
tel 202.371.2830
fax 202.371.0424
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