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Request for Proposals 

Online National Resource Center 

Enterprise Software Platform 

  Design and Implementation 
 

 

 

 

  

DEADLINE FOR SUBMISSION:    

• By email: Received no later than 5:00 pm EDT, Jul 27, 2018.  

• By mail: Postmarked no later than Jul 27, 2018 

SUBMIT PROPOSALS TO: 

• By email: creativeforces@artsusa.org. 

• By mail: Attn: Creative Forces Project Administrator, 1000 Vermont Avenue, NW, 6th Floor, 

Washington DC  20005 

Proposals received electronically after 5:00 pm EDT, Jul 27, 2018, will not be considered. Mailed 

applications postmarked after Jul 27 will be returned to the applicant unopened. 

SUBMITTING QUESTIONS:  

All questions pertaining to this solicitation may be directed to creativeforces@artsusa.org. All questions 

must be submitted before 4pm EDT on Jun 29, 2018.  All responses to applicant questions will be posted 

to the RFP public site at www.AmericansfortheArts.org/creativeforces no later than 4pm EDT on Jul 6, 

2018.  

  

mailto:creativeforces@artsusa.org
mailto:creativeforces@artsusa.org
http://www.americansforthearts.org/creativeforces
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Introduction 
The Scope of Work covered under this Request for Proposal (RFP) is supported through the Creative 

Forces: NEA Military Healing Arts Network (the Network, or “Creative Forces”) project. Americans for 

the Arts serves as the cooperator for the Creative Forces project, which includes the administration, 

planning and implementation of the nationwide expansion of programmatic activities and community 

engagement work to additional military treatment facilities, Veterans Health Administration medical 

facilities, and community settings, as well as the implementation of standardized creative arts therapies 

programs for service members, veterans and families in 11 clinical settings across the country, and 

telehealth. Funding for Creative Forces is provided by the National Endowment for the Arts (NEA) to 

Americans for the Arts as a cooperative agreement. 

Creative Forces: NEA Military Healing Arts Network serves the unique needs of military patients and 

veterans who have been diagnosed with traumatic brain injury (TBI) and psychological health conditions 

(PTSD), as well as their families and caregivers and promotes the utilization of the arts to promote wellness 

and quality of life for these and other military and veteran populations. 

The program has three components: creative arts therapies at the core of patient-centered care in military 

and veteran clinical facilities, as well as a telehealth program for patients in rural and remote areas; 

support for increased community-based arts engagement opportunities to promote wellness and 

enhanced quality of life for military and veteran family populations around clinical site locations; and 

capacity-building efforts to support both clinical and community engagement activities, including the 

development of manuals, online training, asset mapping, advancing research on the impacts and benefits 

of the clinical treatment methods, and evaluation on strategies of support in community settings. All web 

and content for the Creative Forces Network currently resides on the NEA website online at 

https://www.arts.gov/partnerships/creative-forces  

Purpose of the Project 
Capacity-building support for ongoing Creative Forces clinical and community program expansion requires 

the implementation of a custom-built web-based National Resource Center/Enterprise Software Platform 

(NRC/ESP) that will establish a business intelligence database system to support stakeholders providing 

support for target military and veteran populations across the Creative Forces Network.  The online 

NRC/ESP will manage knowledge distribution, support consistent delivery of clinical treatment, facilitate 

data collection, manage local community arts asset mapping, provide collaboration support, coordinate 

research efforts and support other capacity-building efforts for both clinical and community settings.   

In 2017 Creative Forces engaged a team of designers and developers to carry out a discovery phase effort 

to design and deliver a new logo, visual graphics and thematic approaches, fonts and other design assets 

(defined in section VI).  The discovery effort also identified key stakeholders and overall needs and 

potential solutions for implementation of the online NRC/ESP.  

Through this RFP, proposals are being solicited from qualified contractors to follow through on the 

implementation of all features and services of the online NRC/ESP, which will serve as the platform where 

https://www.arts.gov/partnerships/creative-forces
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content related to Creative Forces, e.g. playbooks, reports, multimedia etc will be housed, as well as 

where networking and collaboration of Creative Forces learning communities will be managed.  The 

contract for these services will be administered by Americans for the Arts on behalf of the National 

Endowment for the Arts and the Creative Forces project. 

The National Endowment for the Arts strongly supports utilization of design integration and user-centered 

design thinking at all stages of product and service development.  Contractors are encouraged to provide 

specific details on how responsive, integrated and iterative design processes will be pursued in their 

approach in development of key services and features of the online support tools for end-users across the 

clinical-based and community-based networks.  

I. Project Background and Overview 

A. Background 

The mission of the Creative Forces Network is to advance knowledge of the impacts of creative arts 

therapies to help heal military service members who are addressing the signature wounds of our most 

recent wars (TBI and PTSD) and promote advanced utilization of evidence-based best practices in 

integrated, patience-centered clinical care and in community settings.   

The initial project began in 2011 as a partnership between the NEA and the U.S. Department of Defense 

(DoD), when the National Intrepid Center of Excellence (NICoE) Walter Reed National Military Medical 

Center (WRNMMC) in Bethesda invited the NEA to expand NICoE's creative arts therapies programs. By 

2013, the program grew to include additional arts intervention and engagement activities, including music 

therapy and therapeutic writing, as well as evaluation efforts. Recognizing the value of the program, 

Congress awarded additional and dedicated funding to the NEA to expand the program beyond the initial 

sites at NICoE and Ft. Belvoir Intrepid Spirit. In 2016, Americans for the Arts was awarded the cooperative 

agreement from the NEA to serve as the project’s Administrator for the expansion of the program.  

The program expansion was renamed as the Creative Forces: NEA Military Healing Arts Network, and now 

includes a total of 11 clinical locations at Department of Defense and Department of Veterans Affairs 

hospitals and treatment facilities, and one tele-health delivery pilot.  Patients participating in the program 

have received treatments that include art therapy, music therapy, dance/movement therapy and 

therapeutic writing as part of the treatment for traumatic brain injuries (TBI) and associated psychological 

health conditions (PH). 

The expansion efforts have also included working with state and local arts agencies to convene local 

military and arts communities in conversations to explore ways to improve support for military and 

veteran populations through community arts engagement programs around the 10 physical clinical sites.   

From June 2017 through May 2018 a series of local Creative Forces Community Engagement summits took 

place throughout the Network to build bridges across local military and civilian populations and 

investigate strategies to advance collaboration and improve support for target populations.   
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B. Contract type 

The contract shall be a Firm Fixed Price. The contract term includes a base year and three option years as 

shown in the table below. The option years are contingent upon the availability of subsequent 

congressionally appropriated funds. Americans for the Arts will serve as the administrator for the contract. 

C.     Scope  

The scope of this RFP is to support the implementation efforts for the Creative Forces Online National 

Resource Center and Enterprise Software Platform (NRC/ESP).  

Respondents to this RFP will execute all activities needed to develop and deploy the Online NRC/ESP.  The 

creation of original content that will be uploaded onto the NRC/ESP is not within the scope of this contract 

nor the direct responsibility of the contractor to generate. Content that has already been generated 

through the project will be provided to the contractor as the platform is being developed for beta testing. 

The contractor will work closely and collaboratively with the Americans for the Arts’ Creative Forces 

Project Administrator, Creative Forces NEA Project Director, and as appropriate, members of the national 

Creative Forces leadership team and Network on delivering an overall technology strategy, architecture 

development plan and implementation of all aspects of the Online NRC/ESP.  Tasks will include: designing, 

coding and implementing the Center’s primary digital features and services outlined in Section E; 

Year One                  Date of Award through 6/30/19      

Primary buildout of all features and services from proto-typing through alpha, beta and live versions.  
Information on administration for third party hosting must be provided along with associated 
estimated costs. 

Year Two                 07/01/2019 through 06/30/2019     

Administering server, updating and maintenance on a third-party hosting solution (price estimates to 
be submitted with application—not included allocated budget for year one of this RFP). Detailed 
pricing breakout is required. 

Year Three              07/01/2020 through 06/30/2020 

Administering server, updating and maintenance on a third-party hosting solution (price estimates to 
be submitted with application—not included allocated budget for year one of this RFP). Detailed 
pricing breakout is required. 

Year Four                07/01/2020 through 06/30/2021 

Administering server, updating and maintenance on a third-party hosting solution (price estimates to 
be submitted with application—not included allocated budget for year one of this RFP). Detailed 
pricing breakout is required. 
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continuing to provide ongoing visual and graphic design elements as needed, and; identifying and 

managing a web-hosting solution that will be managed and maintained independent from the NEA and 

AFTA websites.   

Americans for the Arts will require a one-year technical initial service contract to cover proto-typing, 

alpha, beta and live implementation phases of these features (including user engagement in testing), with 

options to renew the contract for up to three additional years pending continued Congressional 

appropriations to continue to manage and maintain on a third-party hosting solution.  Respondents 

should include budget estimate to support hosting solutions after year one.   

Summaries of the initial concepts design (see section IV), including logos, images, graphic design 

templates, initial website frameworks, and flow documents provide the starting point for this contract.  

Applicants have the option of providing all required services under one contractor, or by identifying a 

prime contractor and one or more subcontractors to carry out specific parts of the project.  If 

subcontractors are involved, applicants must be able to demonstrate proven track record of past 

collaboration and qualifications of all proposed sub-contractors.   

D.     Summary of Primary Stakeholders  

1) Creative Arts Therapists (CATs) and their clinical care provider colleagues conducting coordinated, 

consistent level of care, and aggregated data and collaboration on research efforts across the 

Network of DoD and VA clinics. 

2) Community arts providers seeking to improve their capacity to provide wellness-based arts 

engagement programs for target populations in community and clinical settings that cater to the 

specific needs of the target populations. 

3) Creative Forces administrators working to improve capacity of arts interventions in clinical and 

community settings, coordinate program evaluation and research efforts, and develop 

standardized data-collection and reporting capabilities across the Network.   

4) Various government organizations and businesses interested in creative arts therapies and 

therapeutic community arts engagement interventions.   

5) Service Members and Veterans with TBI, PTSD, and other psychosocial health conditions 

incorporating creative arts therapies and therapeutic community arts engagement in their efforts 

to heal from combat-related traumatic brain injuries and associated psychological health issues. 

6) Extended family members and caregivers of service members and veterans who could benefit 

from Creative Arts Therapies or community arts engagement efforts to improve family-resilience.  

Note: Additional information about stakeholder population may be found in Section VI. 
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E.      Primary Digital Services and Features  

The functionality and environment of the Enterprise Software Platform supports Creative Forces 

stakeholders with user-friendly and well-organized capacity-building content and tools to support 

Creative Forces clinical and community engagement programs.  The platform should: 

• Incorporate responsive design 

• Be 508 compliant 

• Provide password protection where appropriate 

The conceptual framework showing functionality, interfaces, and responsible parties across the 

envisioned Digital Resource Center is available below:   

 

The basic description of the primary digital services is listed below: 

1. Knowledge Management 

This feature provides a central location for knowledge management associated with clinical therapies and 

therapeutic community arts engagements practice, research, and innovations.  The community 

programming knowledge sharing function provides easy access to benchmark programming, cultural 

competency awareness, and other training and professional development opportunities as well as point 

of care support in clinical settings.  Knowledge management features will include: 

• Distance learning modules 

• Asset map that enables end users to search for organizations registered in the Digital Resource 

Center and provides registered organizations with the capability to upload and update their 

organizational information    

• Clinical playbooks providing guidance for consistent, coordinated approach for delivering creative 

arts therapies-based patient care across the clinical network 

• Case studies 

• Evaluation toolkits to provide ongoing learning and assessment capabilities on the effectiveness 

of these approaches in both clinical and community settings 
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2. Data Management 

Aggregate data collection across clinical and community-based programs. Systems integration with DoD 

and VA where possible to advance program evaluation and support best practice efforts across the clinical 

network.  Data management features will include: 

• Clinical Surveys 

• Community Engagement Surveys 

• Stakeholder Surveys 

• Evaluation Data 

• ESP Tool Usage Stats 
 

3. Document Library 

Design a user friendly and interactive inventory of (items such as but not limited to); 

• Evidence Maps for Research 

• Inventory of Publications 

• CF Program Reports 

• CF Clinical Research Plan 

• CF Community Engagement Plan  
 

4. Collaboration Services 

Provide platforms for collaboration for Network stakeholders, including; 

• Discussion Boards  

• Project Management Support 

• Dashboards and Calendars 

• Collaborative Document Editing 

• Video Conferencing/Shared Screen   

F.      Deliverables 

1. Project management meetings and reporting 

2. Kickoff meeting and work plan review  

a. Final work plan submitted NLT 2 weeks following the kickoff meeting. 

b. Creative Forces POC must approve final work plan  

3. Meeting minutes from each meeting 

4. Monthly team call to accomplish items including but not limited to reviewing progress, discussing 

changes, adding clarification, and answering questions 

5. Monthly reporting and invoicing due by 5th of each month  

a. Report and pricing should be organized in a fashion that identifies status of each key 

elements of the work as well as the cost associated with the line item and amount charged 

against that line item. 

b. Any concerns or issues must be documented in the monthly report 

6. Content Strategy 
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a. Prior to starting to create the services and features of the resource tools, the Contractor 

will provide a written content strategy demonstrating the intentions of the design and 

functionality of the tool and providing an opportunity for stakeholder feedback.   

7. Information architecture design guidance 

8. Implementation of Visual design into a Web interface 

9. Search engine optimization 

10. Front-end coding (HTML/CSS, animations and any other languages being utilized) 

11. Back-end coding (CMS, 3rd party APIs, custom software/features) 

12. Custom software, app development, or 3rd party API integration 

13. Mobile device optimization and responsive design 

14. 508 Compliance 

15. Testing & quality assurance including support with focus group work 

16. Training and How-To documentation for website front-end and back-end maintenance 

17. User manual for all defined Stakeholders 

18. Documentation of systems built including security compliance implementations 

 

NOTE:  All phases of deliverables require appropriate working documents, files, scripts, content, etc.  

At the Alpha, Beta, and Live version launch, all programmed files, documents, and other critical 

documents to the operation of the tool must be submitted. 

 

G.      Budget 

The budget for the Base year of this project is up to $500,000 for the first year of design and 

implementation. The final Base year contract will be a fixed price contract not to exceed that set amount. 

Applicants should provide detailed estimates of costs related to hosting and maintenance for the Online 

National Resource Center/Enterprise Software Platform for subsequent years, which will be negotiated 

separately (contingent upon continued Congressional appropriation) after the initial contract is awarded.   

Proposed budget should itemize expenses for the deliverables listed above, providing a cost allocation 

for each.  

Additional Personnel 

All personnel including but not limited to project managers, user interface experts, content experts or any 

other individuals contributing services to the project should be included within the budget as well and 

noted as separate line items. All costs should be outlined with as much detail as possible in the budget. 

Value Added Items 

If you feel that there are additional services beyond the allocated budget you can provide that may add 

value to the project, you may include them in your proposed budget. These services must be listed as a 

line item that identifies them as a value-added item and not required for completion of the project as 

outlined in this RFP.  
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II. Overarching Timeline 

• Estimated Award Notification:  Aug 13, 2018 

• Kickoff Meeting/Work Plan: Aug 22, 2018 

• Initial Design Layout Review/IT Structure Plan:  Sep 21, 2018 

• Final Design Review/IT Structure Demo:  Sep 28, 2018 

• NRC/ESP Progress Review with Demo (monthly throughout contract) beginning Sep 28, 2018  

• Alpha Test:  Dec 1, 2018 to Feb 1, 2018 

• Alpha Test Adjustments:  Dec 2, 2018 to Mar 1, 2019 

• Beta Test:  Mar 1, 2019 

• Draft User Guide:  Mar 1, 2019 

• Beta Test Adjustments:  Mar 2 to Jun 1, 2019 

• Final User Guide:  Mar 1, 2019 

• Launch Live Version (making necessary adjustments): June 1 to Jul 26, 2019 

• Contract Complete:  Jul 30, 2019 

 

III. Proposal Guidelines and Requirements 

A.    Deadline 

Proposals must be received by 5:00 pm EDT, Jul 27, 2018. Proposals received electronically after 5:00 pm 

EDT, Jul 27, 2018, will not be considered. Mailed applications postmarked after Jul 27 will be returned to 

the applicant unopened. 

All questions pertaining to this solicitation may be directed to creativeforces@artsusa.org. All questions 

must be submitted before 4pm EDT on Jun 29, 2018.  All responses to applicant questions will be posted 

to the RFP public site at www.AmericansfortheArts.org/creativeforces no later than 4pm EDT on Jul 6, 

2018.  

B.    Proposal Timeline 

The schedule for the release and review of the RFP below outlines the timeline for selection and may be 

used as the framework for creating a detailed proposal timeline.   

5. TIMELINE 
Dates Item 

Jun 15, 2018 Solicitation Advertisement 

Jun 29, 2018  Questions on RFP due to creativeforces@artsusa.org 

mailto:creativeforces@artsusa.org
http://www.americansforthearts.org/creativeforces
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C.     Proposal Details and Requirements 

The following information is required and must be included in your written submission. Plase limit the size 

of your overall proposal to a maximum 25 pages, including title page, cover letter, proposal and 

attachments. Failure to address any requirements detailed below will result in an automatic rejection. 

1. Overview of the Contractor’s Understanding of Project and Proposed Technical Approach. 
 

2. Identify all personnel or contractors who will be assigned to this project.  
List the three past projects that best reflect the ability to deliver the necessary scope of work for 
this project.  Please describe the approach, design and development philosophy and relevancy 
to this project. Briefly list the role the developers, designers and any other team members 
played in each project who are referenced in your scope of work and deliverables. URLs must be 
included.  

 
3. Identify the developer(s), project manager, and any other team members who will be assigned 

for this project.  

For both developers and managers, list the three websites these team members have produced 

for the firm that best reflect their work, the firm’s philosophy toward web design and 

development, and relevancy to this project.  

 

Briefly list the role the developer(s) and any other team members from your firm played in each 

project. Describe the developer's prior experience and expertise working with recommended 

CMS. URLs must be included. Only sites that are live will qualify during evaluation. 

4. Please include a brief background summary for each key staff member assigned to this project 

outlining their qualifications to meet the requirements of their role in the project. 

Jul 6, 2018 Responses to RFP questions released publicly and posted to 

www.AmericansfortheArts.org/creativeforces 

Jul 27, 2018 Proposal deadline (Electronic submission by 5 pm EDT; 

Postmark by 7/27/18) 

Wk of Jul 30 Panel Review 

Wk of Aug 6 Finalist interviews 

Aug 13, 2018 Notification of Contract Award 

Wk of Aug 13 Negotiations for contract award begin 

http://www.americansforthearts.org/creativeforces
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5. Describe your firm's experience in producing sites for government and/or community focused 

projects. Section 508 Acceptance Criteria  

a. Supplies or services delivered as a result of this solicitation will be accepted based in 

part on satisfaction of identified Section 508 requirements for accessibility. 

b. If the deliverable includes features and functions in addition to those identified as 

requirements, these features and functions also need to conform to relevant Section 

508 technical provisions, functional performance criteria, and information, 

documentation and support. 

c. Give examples of government or other entities for which you have built 508 compliant 

websites. 

6. Demonstration of your firm’s experience with human-centered, responsive, user experience 

design.   

a. The users of this website will serve military patients and veterans with TBI and PTSD, 

their families and caregivers, creative arts therapists, clinicians, artists and community 

arts organizations. Explain how your firm has addressed the needs of similarly diverse 

users and how they will be engaged in testing and reviewing work products throughout 

the design process. 

7. Describe your firm’s experience in data collection, integrating with military networks/security 

firewalls, constructing complex web tools involving multiple plug-ins on a cloud-based system 

or a fully customized enterprise platform build-out. 

8. Provide current reference information for three former or current clients, ideally the clients of 

some of the websites you provide as examples of relevant projects. 

9. Briefly describe the number of hours and people required to complete the scope of work and 

breakdown of personnel and assignments. 

10. Briefly describe your firm’s organizational capacity to execute the work. 

11. How many full-time staff does your firm employ? Please include a copy of your firm’s 

organizational chart. 

12. Provide a company profile, length of time in business and core competencies. 

13. Briefly describe your firm's philosophy for product and service design and development. 

14. Briefly describe your firm’s project management process. 

15. Briefly describe your experience in building responsive digital platform designs that are fully 

functional on both desktop and hand-held platforms. Give examples of organizations for which 

you have built responsive designs and methods you have used to achieve responsive design. 

16. Please discuss your testing and support plan throughout the design and development process. 
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17. Time frame for completion. Please provide a brief suggested timeline associated with key tasks 

to complete the requirements in this RFP. 

18. Outline options available for continued maintenance and support post launch. Discuss the 

plans available to provide your customer with continued maintenance support post launch for 

routine monitoring to ensure sites’ health, applying security patches and service pack, and 

module upgrades.  

19. Hosting. Please recommend hosting services from third party. Provide the following 

information: 

a. Describe management needs of the hosting servers. 

b. Include pricing structure 

c. Process for applying regular patching and server maintenance, including how the health 

of the server will be maintained 

D.     Evaluation Criteria 

Proposals that meet the mandatory requirements will be evaluated by the following criteria:  
 

1. Overview of the Contractor’s Understanding of Project, Proposed Technical Approach and 

Qualifications of Personnel (50%) 

a. Degree to which the proposal demonstrates an understanding of the aims of the project 

and the Creative Forces Network’s target population needs.  

b. Degree to which the proposal demonstrates the applicant’s knowledge, experience, and 

ability to provide the desired technological solution and services required for this project. 

c. Qualifications of personnel, particularly the qualifications and experience of the lead 

project manager(s).   The qualifications of other project staff, such as outside consultants 

or advisors and/or sub-contractors, and the availability of other supporting services and 

staff will also be considered. 

2. Past Performance (30%) 
a. Degree to which past performance demonstrates the quality of services and support as 

well as the satisfaction of previous clients and similarity of work to tasks as stated herein. 

3. Price (20%) 
a. The proposal budget is appropriate to the administration of the project.  The review panel 

will evaluate the contractors proposed prices to make a determination that the costs are 

fair and reasonable, and within Government rate standards required under the 

cooperative agreement funding the project.   
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E.      Format for Proposals 

Please use the following as a guideline to format your proposal: 

Length and Font Size 

Please use fonts no smaller than 10 point. Maximum proposal length is 25 pages, including title page, 

cover letter, proposal, attachments, and budget. 

Title Page 

Please include the following on your title page: Creative Forces: NEA Military Healing Arts Network, 

Online National Resource Center/Enterprise Software Platform Project Proposal, your company name, 

address, website address, telephone number, fax number, e-mail address, and primary contact person.  

Proposal 

Address the mandatory requirements as completely as possible. Provide URLs and refer to attachments 

when appropriate. 

Qualifications 

Provide the information regarding the proposed project team, team member qualifications, and show 

who was involved in the past work examples. 

Budget 

The allocated budget for year one of this project is $500,000. The price quoted should be a fixed price not 

to exceed the budgeted amount as outlined in Section I-D and should not include any hidden or additional 

fees beyond what is required to complete the scope of work listed under Year One.  Provide a detailed 

line item breakout of costs in the proposal.   

Subcontractors 

If the execution of work to be performed by your firm or company requires the hiring of subcontractors, 

you must clearly state this in your proposal. Subcontractors must be identified and the work they will 

perform must be defined. In your proposal, please provide the name and address of the subcontractor 

along with a summary of their qualifications.  

Americans for the Arts acting on behalf of the National Endowment for the Arts will not refuse a proposal 

based upon the use of subcontractors; however, we retain the right to refuse the subcontractors that are 

being proposed. Provisions of this RFP and the contents of the successful responses are considered 

available for inclusion in final contractual obligations.  

F.      Contract Terms 

Americans for the Arts as the Administrator for the NEA Creative Forces Cooperative Agreement will 

negotiate contract terms upon selection. All contracts are subject to review by National Endowment for 

the Arts legal counsel, and a project will be awarded upon signing of an agreement or contract, which 

outlines terms, scope, budget and other necessary items. 
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G.     Submission Processes 

An electronic submission of the proposal is acceptable and should be emailed to 

creativeforces@artsusa.org. 

If you prefer you can mail the proposal to Americans for the Arts, Attn: Creative Forces Project 

Administrator, 1000 Vermont Avenue, NW, 6th Floor, Washington DC  20005 

If you choose to submit hard copies, please submit six (6) copies of your proposal. Electronic or hard 

copies must be postmarked by Jul 27, 2018. Submissions postmarked after the due date will be returned 

to the applicant unopened. 
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IV.  Section—Communication Guidelines 
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 V.  Section—Visual Design Feel 
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VI.  Section—Detailed Descriptions of Stakeholders 

1). Creative Arts Therapists (CATs) and their clinical care provider colleagues who are working to provide 

coordinated, consistent level of care, aggregate data and collaborate on research efforts across the 

Creative Forces Network of 11 DoD and VA clinics. Characteristics and needs of these stakeholders include: 

• Advanced degree medical providers 

• Professionals working in geographically separated clinics 

• Primary communication prior to development of the National Resource Center has been on the 

BaseCamp platform 

• Regularly scheduled team meetings and chat sessions 

• Need easy access to local therapeutic community arts program availability information (asset 

map); shared research efforts; training; manuals; metrics, and; collaboration tools 

2). Community arts providers who want to improve their capacity to program and deliver therapeutic 

community arts engagement programs in community and clinical settings that cater to the specific needs 

of the patient populations and their families. 

• Craftsmen and women who participate, lead, or teach community arts engagement activities 

• Professional artists and arts administrators, including Veteran artists 

• Community volunteers supporting organizations providing community engagement services to 

the Creative Forces population 

• Organizations providing community services (non-profit, for-profit, or other types of 

organizations/individuals) 

 

3). Creative Forces national, state and local implementation teams working to improve capacity of 

therapeutic arts interventions in clinical and community settings, coordinate program evaluation and 

research efforts, and develop standardized data-collection and reporting capabilities across the Network.   

• National Creative Forces project team including NEA/AFTA staff, contractors and consultants 

• State and local community arts coordinators and liaisons to the local Creative Forces community 

networks 

 

4). Various government agencies (federal, state, local), non-profit arts, health and/or veteran service 

organizations, funders and businesses interested in supporting or providing creative arts therapies and 

therapeutic community arts engagement for military and veteran populations.   

5). Service Members and Veterans with TBI, PTSD, and other psychological health conditions who are or 

could be incorporating creative arts therapies or therapeutic community arts engagement activities in 

their efforts to heal from combat-related traumatic brain injuries and associated psychological health 

issues.   

 

6). Extended family members of service members and veterans who could benefit from creative arts 

therapies or therapeutic community arts engagement efforts to improve family-resilience.  
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VII.  Section—NRC/ESP SAMPLE SITE MAP 

The site map below provides a preliminary example of the anticipated breadth and scope of the final 

platform. It is not intended to represent the final product. As such, respondents to the RFP are encouraged 

to build upon this sample or introduce their own design concepts or proposed models as appropriate. 

 


