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Letter from the President and CEO
Two thousand and nine was a game changer for almost 
everyone—the transfer to a new administration, an 
unprecedented modern-day economic crisis, and the 
challenges and opportunities that followed all contributed 
to a memorable 365 days. The optimism we had at the 
inauguration in January did not waver as we moved 
forward through the year. 

  
WE mEt thE ChaLLEngEs that WE COLLECtivELy faCEd with clear and focused action designed to  
make certain that the arts and arts education remained in the minds of influential decision-makers. 
americans for the arts stood at the forefront of this movement as we sought to manage the impact of  
the crisis at the national level while simultaneously helping local arts organizations throughout the country  
to successfully do the same. We worked tirelessly with our partners across sectors to help secure  
$50 million for the arts in the american Recovery and Reinvestment act. We used solid economic impact  
data from our Arts & Economic Prosperity III study to aid our supporters nationwide as they made the  
case to their local leaders and confronted naysayers. the data show that the arts are a proven economic 

engine in communities across the nation, creating and sustaining jobs for thousands of families.  
We proved time and again that the arts are key to economic recovery in communities nationwide. 

With stimulus funding secured, we turned our energy toward creating and distributing tools for 
communities to make the best case for continued investment in the arts. We adapted many of the 
resources americans for the arts uses on the national level and distributed those to our membership, 
via a new microsite called the arts funding Response and Readiness Kit. this microsite offered arts 
organizations free access to a rich variety of technical assistance and resources designed to help them 

prepare for and, wherever possible, find ways to mitigate budget reductions. the microsite included 
issue-specific talking points and briefing materials that arts leaders could use to help frame 

discussions with their local governments and private-sector leaders. Continually updated, 
it gave our members and stakeholders the tools they needed to mobilize and take action 
quickly. in addition to helping local organizations grapple with budget reductions, we 
also took steps to ensure that they understood the many new opportunities for support 
that emerged in 2009. materials like the free resource guide Accessing Stimulus Funds 
for Arts Education helped chart the new landscape of state and federal support for our 
members and the field. throughout 2009, we had one goal: help the field not only 
survive but find ways to thrive in the new environment.

froM tHe president

http://www.artsusa.org/information_services/toolkit/default.asp
http://www.americansforthearts.org/get_involved/advocacy/artsaction/2009/artsaction_01.15.09.htm
http://www.americansforthearts.org/information_services/research/services/economic_impact/default.asp
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a new administration in the White house and changes in Congress made 2009 a year of transition.  
the Obama administration brought a fresh perspective about the role of the arts in our national life as its 
leaders embraced a revitalized interest in education reform and saw the arts as an integral driver of civic 
engagement. While pleased, we knew that we still had our work cut out for us if we were to ensure that 
the arts remained part of the dialogue about how to move our nation forward. We made connecting with 
the new leadership a top priority. in may, we met with first Lady michelle Obama at a volunteerism summit 
and subsequently partnered with the Corporation for national and Community service on the United We 
serve campaign. americans for the arts senior staff also met with newly appointed secretary of Education 
arne duncan and his team to take the first key steps forward in advancing the case for the arts as key to a 
well-rounded education. influenced by americans for the arts and other stakeholders, the department of 
Education ultimately decided to undertake an initiative to assess the condition of arts education in grades 
K-12 to better inform policymakers on the needs of students and educators. this was the first step in what 
has become ongoing dialogue about the arts and education reform. 

Our public-sector progress goes hand-in-hand with our private-sector work. Our merger with the Business 
Committee for the arts (BCa), completed in 2009, demonstrated our steadfast commitment to developing 
deeper private-sector support for and awareness of the value of the arts and arts education. the spring BCa 
forum, focused on improving the economy and employee productivity through the arts, proved to be one of the 
most successful to date, and the fall BCa tEn awards gala in new york City recognized 10 companies across 
the country for their support of culture. We concentrate on this area because we see our business colleagues 
as vital partners in delivering the message that the arts and arts education build better communities, nurture 
a more creative workforce, and support healthy local economies. Our efforts to encourage deeper partnership 
between the arts and business mean more than ever in such tough economic times.  

While every nonprofit organization in our nation grappled with economic challenges in 2009, i am  
proud that americans for the arts was able to lead in helping our members and stakeholders not only  
cope but find new ways to succeed. these times were anything but easy, but we made progress by 
choosing to work together with our field. i thank the Board and staff, the members and stakeholders  
of americans for the arts, the americans for the arts action fund, the americans for the arts foundation, 
and the arts & Business Council of new york for their commitment to the cause, their dedication to 
service, and their belief in the vision of a brighter future. it’s a privilege to partner with you.  

Reobert L. Lynch
President and CEO

froM tHe president events & speakers

http://artsusa.org/information_services/arts_and_business_partnerships/001.asp#bca
http://www.artsusa.org/
http://www.artsactionfund.org/
http://www.artsandbusiness-ny.org/
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americans for the arts is committed to ensuring a future 
in which the arts and arts education can thrive. By forging 
connections among leaders and organizations in a variety of 
sectors so they can share their knowledge and resources, 
we’re helping to positively impact america today, as well as 

secure the vibrant and creative 
communities of tomorrow. 

SuStaining artS ProfeSSionalS
Americans for the Arts held its 2009 annual Convention, 
Renewable Resources: Arts in Sustainable Communities, 
in Seattle on June 17–20, 2009. Despite unprecedented 
challenges, more than 1,100 attendees participated in topic-
specific Advance Workshops and more than 40 sessions 
on Advocacy, Arts Education, Civic Engagement, Diverse 
Cultures, Economic Development, Leadership, Public Arts,  
and Private Sector issues. Career 360 and Organization 
360 gave emerging, midcareer, and advanced arts leaders 
a forum in which to discuss and seek advice on career 
sustainability and strategic organizational development.

rethinking our PhilanthroPic future
in partnership with the Aspen institute in Colorado, 
Americans for the Arts presented the annual harman 
eisner seminar on leadership in the arts in August 

2009. the seminar, titled “the Arts in a time of Change: Building the 21st Century Case for Philanthropy 
and investment in Arts and Culture,” focused on new models of philanthropy and the lessons that arts 
organizations can learn from innovative investment strategies in other nonprofit sectors. the event 
reinforced networks of distinguished philanthropists, artists, entrepreneurs, and thought leaders invested 
in the future of the arts. Discussion of intergenerational giving trends and new technologies yielded 
important insights for Americans for the Arts leadership. 

strenGtheninG
an informed leadership

Building Our 

social network
Americans for the Arts dramatically increased 

its outreach to stakeholders and the general 
public throughout 2009 in part by integrating 

new media and social networking strategies into 
existing programs like the Annual Convention in 
Seattle and the National Arts Marketing Project 

(NAMP) Conference in Providence, RI. We created 
new ways for conference attendees to share 

experiences and insights with one another via 
ARTSblog, our Twitter feed, and Flickr photo 

sharing site. Americans for the Arts also provided 
professional development opportunities via these 
tools to help our stakeholders stay informed and 

connected despite tightened travel budgets. 

http://blog.artsusa.org
http://twitter.com/#!/Americans4Arts
http://www.flickr.com/photos/28471164@N06/
http://americansforthearts.org/events/2009/convention/default.asp
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enhancing international engagement
Using the arts as a catalyst for strengthening international engagement was the subject of discussion 
during the 2009 national arts policy roundtable—an annual gathering of nearly 40 leaders in 
the philanthropic and policy communities held in partnership with Robert Redford and the Redford 
Center at Sundance Preserve in Utah. As part of the topic “the Role of the Arts in Strengthening and 
inspiring the 21st Century global Community,” participants discussed how the arts can build bridges 
to better understanding, and be the creative, common ground from which new relationships are sown. 
Participants saw a need for more effective use of new technologies to enable more international 
connections, raise resources, enhance messaging, and encourage grassroots advocacy.

cultivating future leaderS
the Americans for the Arts emerging leaders network marked a milestone 10th anniversary and 
increased its breadth to a total of 27 local networks in 2009, helping to ensure a strong future for the 
arts by identifying and cultivating the next wave of arts leaders in America. in September Americans 

for the Arts announced the 2009–2010 fellows for its 
Professional Development fund for Emerging Arts Leaders 
of Color, supported by the Joyce foundation. Selected by 
a panel of emerging and veteran art leaders, the Joyce 
fellows are just one of the ways that Americans for the 
Arts is committing to diversity and cultivating the future 
arts leaders of America—in this instance by offering free 
access to key professional development opportunities 
throughout the year.  

in conjunction with the seminar in 
Aspen, Americans for the Arts held its 

first local arts agency 
executive leadership 

seminar. Executive directors 
from thirteen of the nation’s leading 

local arts agencies participated in this 
professional development experience, 

talking with game-changers in business 
and philanthropy about innovations, 

trends, and strategies they can use to 
advance their work. 

events & speakersHigHLigHts

http://www.americansforthearts.org/networks/emerging_leaders/default.asp
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inCreasinG
resources for the arts 

americans for the arts is dedicated to developing 
programs and tools that individuals in every community 
can use to generate meaningful public- and private-
sector policies that support the arts and arts education. 
through these efforts together we made substantial 

accomplishments in our work  
to increase resources for the 
arts sector. 

Securing StimuluS funding for the artS
it took high-profile arts leadership, massive grassroots 
mobilization, and indisputable research data on the 
economic impact of the arts to accomplish one of the 
greatest successes for the arts in America in 2009—the 
inclusion of $50 million in support of the arts within the 
$789 billion American Recovery and Reinvestment Act 
that President Obama signed into law on february 17. 
the messaging campaign began in early January when 
Americans for the Arts President and CEO Robert L. 
Lynch met with the Obama transition team, congressional 
leaders, and the press to discuss our recommendations 
on “Economic Recovery and the Arts.” Americans for 
the Arts and the Arts Action fund then launched “the 
Arts=Jobs” advocacy campaign to help turn these policy 

recommendations into law and worked closely with congressional leaders to assist them in educating 
their colleagues in Congress about the economic impact of the arts. through the Americans for the Arts 
E-Advocacy Center, 85,000 grassroots arts advocates contacted their congressional leaders to make the 
case that an investment in the arts is an investment in jobs.

Meeting the 

need locally
All the hard work of advocates around the stimulus 

funding paid off. In the end, the National Endowment 
for the Arts made 635 grant awards totaling 

$29,875,000 to nonprofit arts organizations across 
the United States to preserve jobs threatened by 

declines in philanthropic and other support during the 
economic downturn. Additionally, 63 one-time grants 

totaling $19,800,000 for the preservation of jobs in 
the arts were made to the designated 50 state and six 
jurisdictional arts agencies (SAAs), their six authorized 

regional arts organizations (RAOs), and the national 
service organization for SAAs and RAOs.

events & speakersHigHLigHts
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demonStrating the artS’ caPacity for Social imPact
Public- and private-sector decision-makers and funders are increasingly recognizing that the arts are an 
innovative strategy for fostering civic engagement and effecting positive social change. in an effort to 
generate more support for this, Americans for the Arts’ Animating Democracy program launched the  
arts & Civic engagement impact initiative in 2009. this initiative is designed to measure and describe 
the arts’ social change impact. Animating Democracy’s new website captures the initiative’s results and 
represents the diversity of work and the range of outcomes—social justice, community building, and 
community development—that can result from these investments. 

delivering the meSSage: the artS=JobS
On march 30 and 31 more than 500 arts, education, entertainment, and policy leaders came to Washington, 
DC, for the 22nd annual nancy hanks lecture and arts advocacy day. World-renowned trumpeter, 
composer, and Artistic Director of Jazz at Lincoln Center Wynton marsalis inspired and energized a near-
capacity crowd of 1,400 at the John f. Kennedy Center for the Performing Arts with his hanks Lecture, 
infused with jazz performance. the next day, a distinguished panel of witnesses—including artists 
Linda Rondstadt and Josh groban as well as Reinvestment fund CEO Jeremy nowak—drove home the 
importance of supporting arts-friendly policies at the third consecutive congressional hearing on the arts 
convened by Rep. norm Dicks (D-WA), Chairman of the house Appropriations Subcommittee on the 
interior. grassroots arts advocates also made more than 275 congressional office visits to spread the word 
to lawmakers that investment in the arts is an investment in American society and its economy. 

teaching new artS marketing & SPonSorShiP StrategieS
more than 500 arts marketing and management professionals from around the world came together 
in Providence, Ri, to learn about tools and strategies for increasing revenue during the national arts 
marketing project Conference, CollaborAction: Arts Marketing, Sponsorship, and Fundraising Strategies 
That Work!, October 30–november 2. in 25 sessions, more than 20 Roundtable Discussions, and three 
day-long preconferences, presenters and attendees shared resources and best practices for thriving in the 
face of new economic realities.

increaSing buSineSS SuPPort for the artS
the may 2009 Business Committee for the Arts’ forum for new ideas brought together business 
leaders and innovative thinkers to discuss the value of investing in the arts. forum attendees explored 
nontraditional ways and strategies for business and the arts to work together as well as the many benefits 
the arts can bring to business, such as helping them recruit and retain key talent and position themselves  
in the community.   

“that Constitution, the Bill of rights,  
well, they taught us how to negotiate our differences, the same way a good
dance band adjusts to find the right tempo for each different room of dancers.”
wynton marsalis, 22nd annual nancy Hanks lecture

events & speakersHigHLigHts

http://artsusa.org/animatingdemocracy/programs/programs_002.asp#civic
http://artsusa.org/events/2009/aad/aad_round_up_2009.asp
http://www.artsmarketing.org
http://artsusa.org/information_services/arts_and_business_partnerships/bca/programs/bca_forums/default.asp
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advanCinG
the value proposition for the arts 

americans for the arts’ visibility programs put the arts  
in the public eye and shape the perception of the role  
the arts play in american communities. By continuing  
to embrace traditional approaches and by seizing upon 
new media technologies, we are building individual 
awareness and appreciation of the value of the arts  
and arts education.

calling the artS to national Service
As a partner in President Obama’s national service initiative, united we serve, Americans for the Arts 
took the lead role in ensuring that the nation’s arts and artists were well represented in this high-profile 
campaign. We created a state-of-the-art website dedicated to highlighting community service in the arts 
and called on artists and arts organizations to share their stories of community service and the arts. Artist 
and arts organizations posted photos, videos, and stories about how the arts make a difference in their 
communities. the site received more than 11,800 unique visitors and more than 2,340 visitors signed a 
petition urging President Obama to deliver on his campaign pledge to create a national Artists Corps that 
would place young, talented artists in low-income communities to work with children. 

leveraging Social media
the Keep arts in public school facebook cause exploded with activity in 2009. By the end of the 
year, the group had garnered $27,716.00 in small donations from cause members as well as the support  
of more than 1,000,000 individuals who believe that the arts are an essential part of education and 
society. Coordinated postings encouraged cause members to take action on arts education issues at the 
local level. the facebook cause site became a key driver for our other visibility strategies during the year. 

events & speakersHigHLigHts

http://serve.artusa.org/
http://www.causes.com/causes/3257
http://serve.artsusa.org/
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celebrating buSineSS/artS PartnerShiPS
Americans for the Arts celebrated exemplary partnerships between business and the 
arts at the BCa ten on november 19 at the American museum of natural history 
in new York City. in a year of marked decreases in business support for the arts, 
this event took on even greater importance as a showcase for those companies that 
understand the value of the arts and arts education, their economic impact, workforce 
development, and community engagement.

educating the Public
Released simultaneously to more than 2,000 media outlets, Americans for 
the Arts’ new suite of The Arts. Ask for More. public awareness campaign 
advertisements ultimately garnered $32.36 million in donated media in 2009. the 
ads reimagined popular food packaging and reminded viewers that just like kids 
benefit from good nutrition on a daily basis, kids also benefit from a daily serving of 
the arts. Created for Americans for the Arts by Chicago-based advertising agency 
Leo Burnett, The Arts. Ask for More. ad campaign was a partnership with the Ad 
Council and the nAmm foundation.

enriching the blogoSPhere
Since 2007, the Americans for the Arts blog, artsblog, has been a robust online community where our 
members and stakeholders share their views. Over time, ARtSblog has evolved into an integral piece 
of our communications strategy. in 2009 we introduced a new feature—Blog Salons. Each Blog Salon 
is a week-long, interest-specific conversation curated by 20 select leaders from a variety of experience 
levels that focus on issue areas like leadership or arts education. through Blog Salons, we provide 

targeted groups with more substantial and valuable dialogue 
experiences and create living primers for the larger field 
on these topics. in 2009, ARtSblog attracted 231 page 
views per day, and over the course of the year, garnered 
more than 84,000 views—more than double the views in 
2008. During Blog Salons, average page views per month 
increased by 88 percent. Blog Salon archives allow readers 
to revisit and continue to consult. it is precisely this type of 
special content that makes ARtSblog unique in the field.  

tallying the 

numbers
2009 was a year of unprecedented media attention 

for Americans for the Arts. We received a total 
of 1,584 press hits in 2009—a nearly 40 percent 

increase in press coverage from 2008—with an 
estimated publicity value of $1.044 million. 

media coverage is tracked by a clipping service and primarily includes 
print and online news outlets, as well as radio and tv stations.

events & speakersHigHLigHts

http://artsusa.org/information_services/arts_and_business_partnerships/bca/programs/bca_ten/winners/2009.asp
http://artsusa.org/public_awareness/default.asp
http://blog.artsusa.org
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2009 notable Events  
and Speakers 
22     annual hankS lecture on artS and Public Policy
march 30, 2009 at the John f. Kennedy Center for the performing arts , washington, dC

Honoring the legacy of former President of Americans for the Arts (1968-1969) and Chair of the National 
Endowment for the Arts Nancy Hanks, this annual lecture series provides an opportunity for public 
discourse at the highest levels on the importance of the arts and culture to our nation’s well-being.

  Lecture by wynton marsalis, world-renowned trumpeter, composer,  
and Artistic Director of Jazz at Lincoln Center 

 introduction by sen. tom harkin (D-iA)

artS advocacy day
march 31, 2009 on Capitol hill

Organized by Americans for the Arts, Arts Advocacy Day is the largest event of its kind. More than 
80 organizations, representing thousands of arts, culture, business, civic, and education organizations 
nationwide, served as Arts Advocacy Day CoSponsors.

Rallying advocates during the Congressional Arts Breakfast were: 

 rep. norm dicks (D-WA) 

 Josh Groban, gRAmmY®-nominated singer-songwriter 

  rep. John lewis (D-gA)

 sen. Chuck schumer (D-nY)

 rep. louise slaughter (D-nY)

 sen. tom udall (D-nm)

testifying before the house Appropriations Subcommittee on the interior in support of strong public policies for 
the arts, increased public funding for the arts and arts education, and support for the cultural workforce were:

 Josh Groban, gRAmmY®-nominated singer-songwriter 

  wynton marsalis, world-renowned trumpeter, composer,  
and Artistic Director of Jazz at Lincoln Center 

 linda ronstadt, gRAmmY®-Award winning vocalist and entertainer

 Jeremy nowak, President and CEO, the Reinvestment fund

events & speakersHigHLigHts
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http://artsusa.org/events/2009/aad/nhl09.asp
http://artsusa.org/events/2009/aad/aad_round_up_2009.asp
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americanS for the artS 2009 annual convention
June 18–20, 2009 at the washington state Convention & trade Center in seattle, wa

The 2009 Annual Convention, Renewable Resources: Arts in Sustainable Communities, focused not  
only on field-wide professional development but also on rethinking creative and cultural sustainability  
in communities nationwide.  

Key convention speakers included:

 Bill ivey, former Chair of the national Endowment for the Arts

 terre Jones, President and CEO, Wolf trap foundation for the Performing Arts

  dr. peter senge, Senior Lecturer, massachusetts institute of technology  
and founding Chair, Society for Organizational Learning

At convention, Americans for the Arts presented the following awards in recognition of outstanding 
achievements in the field:

  alene valkanas state arts advocacy award 
For dramatically affecting the political landscape through arts advocacy efforts at the state level 
Sheila Smith, Executive Director, minnesota Citizens for the Arts

  arts education award  
For excellence in arts education program design and execution, as well as leadership 
Big thought, Dallas, tX

  emerging leader award 
For demonstrating exemplary leadership in the arts administration field by a new and/or young leader 
Randy Engstrom, founding Director, Youngstown Cultural Arts Center (WA)

  michael newton award 
For innovation in united arts fundraising by a community arts professional, volunteer, or organization 
Bruce W. Davis, Executive Director, Arts Council Silicon valley (CA)

  public art network award 
For innovative and creative contributions and commitment in the field of public art 
Buster Simpson, artist, Seattle, WA

  selina roberts ottum award 
For outstanding local leadership in the arts by a community arts professional or volunteer 
victoria L. hamilton, Executive Director, City of San Diego Commission for Arts and Culture (CA)

national artS marketing ProJect conference
october 30–november 2, 2009 at the rhode island Convention Center in providence, ri

The 2009 NAMP Conference CollaborAction: Arts marketing, Sponsorship, and fundraising Strategies that 
Work! focused on ways to develop innovative partnerships with audiences and funders. Key speakers included:

 arthur Cohen, Co-founder and CEO, LaPlaca Cohen

 david Court, global marketing Knowledge Leader, mcKinsey & Company

 John maeda, President, Rhode island School of Design

 david mcintosh, founder and President, Creative Business Breakthroughs

 rich mintz, vice President of Strategy, Blue State Digital

events & speakersHigHLigHts

http://americansforthearts.org/events/2009/convention/default.asp
http://www.artsmarketing.org/
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14     annual national artS awardS
october 5, 2009 at Cipriani 42nd street in new York City

The National Arts Awards honors distinguished cultural, corporate, and artistic leaders for their contributions  
to the arts in America. The 2009 National Arts Awards also served as the official kick off to Americans for the 
Arts 50th anniversary, as Robert Redford announced his leadership role as Honorary Chairman of the 50th 
anniversary. The 2009 slate of awardees included: 

  Corporate Citizenship in the arts award 
Anne finucane, Bank of America 

  frederick r. weisman award for philanthropy in the arts 
Sidney harman

  lifetime achievement award 
Robert Redford

  artistic excellence award 
Ed Ruscha

  Kitty Carlisle hart award for outstanding Contributions to the arts 
Salman Rushdie

  featured artist 
Kelly Richardson

the bca ten awardS
november 19, 2009 at the american museum of natural history in new York City

The BCA TEN Awards recognize businesses of all sizes for their support of and investment in the arts in their 
communities. The 2009 honorees were:

   adobe systems incorporated

  applied materials

  arketype inc.

  Brainforest inc.

  dollar Bank

  duke energy

  hanesbrands inc.

  reliance standard life insurance Company

  umB financial Corporation

  williams & fudge inc.

  the BCa hall of fame 
Efraim grinberg, Chairman, President & CEO of movado group, inc. 

  the BCa leadership award 
thomas A. James, Chairman and CEO of Raymond James financial, inc. 

events & speakersHigHLigHts
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http://artsusa.org/events/2009/naa/default.asp
http://artsusa.org/information_services/arts_and_business_partnerships/bca/programs/bca_ten/winners/2009.asp
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Public leaderShiP in the artS awardS
Presented at a variety of venues throughout the year, Public Leadership in the Arts Awards recognize 
elected officials who play a pivotal part in advancing the arts and arts education within their communities 
and whose vision and leadership provide heightened visibility to the value of the arts.

Presented in cooperation with the United States Conference of Mayors

  local arts leadership award  
Seattle mayor greg nickels (D)

  national award for state arts leadership  
gov. Arnold Schwarzenegger (R-CA) 

  national award for artist-Citizen  
Kerry Washington, actress and arts advocate 
hill harper, actor and arts advocate

Presented in cooperation with the National Lieutenant Governors Association

  lieutenant Governor arts leadership award 
Lt. gov. David Dewhurst (R-tX) 

Presented in cooperation with the National Conference of State Legislatures

  state legislator arts leadership  
Sen. Richard Cohen (DfL-mn) 

Presented in cooperation with the National Association of Counties

  County arts leadership award 
County Supervisor Linda Langston, Linn County, iA 

events & speakers

http://www.americansforthearts.org/news/annual_awards/public_leadership/default.asp
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2009 Americans for the Arts  
Board of Directors
chair
Steven D. Spiess 
Executive Director 
Cravath, Swaine & Moore LLP 
New York, NY

immediate  
PaSt chair
William Lehr, Jr. 
Chairman, President and CEO 
Capital Blue Cross 
Hershey, PA

vice chairS
Maria Bell 
Arts Patron and Writer 
Los Angeles, CA

John Haworth 
Director 
George Gustav Heye Center  
National Museum of  
the American Indian 
New York, NY

Abel Lopez 
Associate Producing Director 
GALA Hispanic Theatre 
Washington, DC

Julie Muraco 
Managing Partner 
Praeditis Group LLC 
New York, NY

Michael Verruto 
Managing Director 
HPI Capital LLC 
Charlotte, NC

Secretary
Michael Spring 
Director 
Miami-Dade County 
Department of Cultural Affairs 
Miami, FL

treaSurer
C. Kendric Fergeson 
Chairman 
NBC Oklahoma 
Altus, OK

at large
Ramona Baker 
Arts Consultant, Ramona 
Baker Consulting and 
Director, Master of Arts in 
Arts Administration Program, 
Goucher College 
Indianapolis, IN

Madeleine Berman 
Arts Patron 
Franklin, MI

Susan S. Goode 
Arts Patron 
Norfolk, VA

Glen S. Howard 
General Counsel 
The Pew Charitable Trusts 
Washington, DC

directorS
Alejandro J. Aguirre 
Deputy Editor and Publisher  
Diario Las Américas 
Miami, FL

Charles Block 
President 
Bedrock Group, LLC  
Washington, DC

Elizabeth Cohen 
Formerly with  
American Express 
New York, NY

Susan Coliton 
Vice President 
Paul G. Allen Family 
Foundation 
Seattle, WA

James Early 
Director 
Center for Folklife Programs  
and Cultural Studies,  
Smithsonian Institution 
Washington, DC

Nancy Glaze 
Formerly with David and  
Lucile Packard Foundation 
Los Altos, CA
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J. Barry Griswell 
Retired President and CEO,  
The Principal Financial Group  
and President,  
Greater Des Moines 
Community Foundation 
Des Moines, IA

Sheila C. Johnson 
CEO, Salamander  
Hospitality LLC and 
President and Managing 
Partner, Washington Mystics 
Middleburg, VA

Fred Lazarus IV 
President 
Maryland Institute  
College of Art 
Baltimore, MD

Liz Lerman 
Founding Artistic Director 
Liz Lerman Dance Exchange 
Washington, DC

Timothy McClimon 
President 
American Express Foundation 
New York, NY

Mary McCullough-Hudson 
President and CEO 
Fine Arts Fund  
Cincinnati, OH

Dorothy Pierce McSweeny 
Chair Emeritus 
DC Commission on the  
Arts and Humanities 
Washington, DC

Kathleen Pavlick 
Arts Consultant 
Bronx, NY

Margie Johnson Reese 
Principal Consultant,  
MJR Partners, LLC 
Dallas, TX

Barbara S. Robinson 
Chairman Emeritus,  
Ohio Arts Council 
Chair, Arts Midwest 
Cleveland, OH

Barbara Rubin 
Arts Patron 
Stamford, CT

Harriet Sanford 
President and CEO 
The NEA Foundation 
Washington, DC

Ann E. Sheffer 
Secretary/Treasurer 
Betty R. and Ralph Sheffer 
Foundation 
Westport, CT

Charmaine Warmenhoven 
Arts Patron 
Saratoga, CA

Shirley P. Wilhite 
Arts Patron 
Shreveport, LA

ex officio
Robert L. Lynch 
President and CEO 
Americans for the Arts 
Washington, DC

in memoriam
Peter Donnelly 
Arts Consultant 
Seattle, WA

Peggy Amsterdam 
President 
Greater Philadelphia  
Cultural Alliance 
Philadelphia, PA

Board of directorsevents & speakersHigHLigHts
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Americans for the Arts 
Corporate, foundation, and 
government Contributors
giftS of  
$100,000 and above
American Express 

The Kresge Foundation

National Endowment  
for the Arts

The William and Flora 
Hewlett Foundation

giftS of  
$50,000-$99,999
Bank of America 

JPMorgan Chase 

The Joyce Foundation 

Nathan Cummings 
Foundation 

Target 

The Wallace Foundation 

giftS of  
$25,000-$49,999
Anonymous

BBDO New York 

Gagosian Gallery 

Hill Holliday 

National Endowment  
for the Humanities

Principal Financial Group, Inc 

Rosenthal Family 
Foundation 

giftS of  
$10,000-$24,999
Altria Group, Inc.

The Annenberg Foundation

Bullivant, Houser, Bailey PC 

C.J. Segerstrom & Sons 

CrossCurrents Foundation 

Delta Dental of Colorado 

Equity Dynamics 

First American Corporation 

4Culture 

Foundation to Promote  
Open Society 

HPI Capital, Inc. 

Ingram Industries Inc.

The Martha and Bronson  
Ingram Foundation 

Irving Arts Center

Lambent Foundation 

Morgan Stanley 

Nove Capital 

Phillips de Pury & Co. LLC

RF Binder 

Raymond James Financial 

City of Seattle, Office of 
Arts & Culture

Tides Foundation

Vinson & Elkins, LLP 

giftS of  
$5,000-$9,999
Arts & Business Council  
of Rhode Island

Bloomberg

Corning, Inc. 

Deere & Company

Denver Art Museum 

Duke Energy 

The Emily Hall Tremaine 
Foundation 

Fluor Foundation 

events & speakersHigHLigHts
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General Mills Foundation

Glenstone Foundation

Hanesbrands, Inc. 

The Humana Foundation 

Northwestern Mutual 
Foundation 

Ovation 

Pfizer, Inc.

Providence Warwick  
Convention & Visitors 
Bureau

USA Today

Washington State Arts 
Commission

Western & Southern 
Financial Group

Westlake Chemical

Xerox Corporation

giftS of  
$2,500-$4,999
Distractions

Estée Lauder 

John S. and James L. Knight 
Foundation

Reliance Standard Life 
Insurance Company 

Taramor Fund 

giftS of  
$1,000-$2,499
Adobe Systems 
Incorporated 

Belz Enterprises

Caterpillar Foundation

Fisher Landau Center for Art

The Grable Foundation 

The Gallery at Radium

Marian Goodman Gallery

Mesirow Financial 

Metropolitan Nashville Arts 
Commission

Miami Art Museum

Movado Group, Inc. 

NAMM, International Music 
Products Association

Parthenon LLC

Savannah College of  
Art & Design 

Shugoll Research

Williams & Fudge, Inc. 

giftS of  
$500-$999
Arketype 

Dollar Bank 

Goucher College 

contriButors
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Americans for the Arts  
individual and family  
foundation Contributors
giftS of  
$50,000 and above
Maria and Bill Bell

Julie and Edward J. 
Minskoff

giftS of  
$25,000-$49,999
Sheila C. Johnson

Charmaine Warmenhoven

giftS of  
$10,000-$24,999
Arison Arts Foundation

Mandell L. and Madeleine H. 
Berman Foundation 

The Broad Art Foundation

Charles X Block

Colleen and Bradley Bell

Suzanne Deal Booth 

Isabella and Theodor 
Dalenson

Ken Fergeson

Susan and David Goode 

Agnes Gund

Irving Harris Foundation

Irving Arts Board, Irving  
Arts Center

William Lehr, Jr.

Barbara S. Robinson

Liora and Steven Spiess

Nancy Stephens and  
Rick Rosenthal

Michael Verruto

giftS of  
$5,000-$9,999
The Steven A. and 
Alexandra M. Cohen 
Foundation

Joe & Susie Dilg

Stefan Edlis and Gael 
Neeson

J. Barry and Michele I. 
Griswell

Frederic C. Hamilton Family 
Foundation

Thomas A. & Mary S. 
James Foundation

Toby Devan Lewis

Nora and James 
Orphanides

Emily Wei Rales and  
Mitch Rales 

Mrs. Lily Safra

Pamela and Arthur Sanders

Ann Sheffer

The Betty R. & Ralph Sheffer 
Foundation

Catherine and Jeffrey Soros

giftS of  
$2,500-$4,999
Robert P. and Arlene R. 
Kogod Foundation

Aaron and Barbara Levine

Ellen Liman 

Josh Tanzer

David Teiger

Georgia E. Welles

giftS of  
$1,000-$2,499
Attias Family Foundation

Linda Blumberg

David Bohnett and  
Tom Gregory

contriButors
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Melva Bucksbaum and  
Raymond Learsy

Fay M. Chandler

Arthur Cohen

Ida Cole

Susan M. Coliton

Crown Family Philanthropies

Arie & Ida Crown Memorial

Jeffrey Deitch

Simon De Pury

David C. Farrar

Barbara G. Fleischman

Sarah Givner

Elisa Buono Glazer

Andrea and Jim Gordon

Dawne Marie Grannum

John Haworth

Ruth Holmberg

Jenny Holzer

Glen Howard

Mariner Kemper

Fred Lazarus IV

Mark Levine and John 
Keyppeler

Leon Levy Foundation

Stanley and Martha 
Livingston Fund

Lynn J. Loacker

Abel Lopez

Martha S. MacDonell

Laura and Timothy Markison

Leslie and Michael 
Marsicano

Mary McCullough-Hudson

Dorothy & Bill McSweeny

Mr. and Mrs. Lester S. 
Morse, Jr.

Julie Muraco

Julie C. Negrelli

Amy and John Phelan

Mr. and Mrs. Gant Redmon

Lynda and Stewart Resnick

Toni and Arthur Rock

Dan Sallick and Elizabeth 
Miller

Tawny and Jerry Sanders

Mark Shugoll

Sarah Dodd-Spickelmier  
and Keith Spickelmier

Dana and Andrew Stone

Patricia Syak

Nicola Vassell

Marian M. Warden

Shirley P. Wilhite

Rosina Yue

giftS of  
$500-$999
The Aspen Grove 
Foundation

Birch Libralato

John Brademas

Iris & B. Gerald Cantor 
Foundation

Carol D. Cassell

Elizabeth Cohen 

Nancy Folger

Mark Gerth

Sandy Heller

Ronda Kornfeld

Debby Landesman

James F. Negrelli

Kathleen Pavlick

Carl and Eloise Pohlad 
Family Foundation

Julie Taymor

Terry Riley

events & speakers contriButors
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Americans for the Arts  
top-Level members
Preferred PluS 
($2,500–$7,500)
Arts & Science Council of 
Charlotte/Mecklenburg, Inc.  
Charlotte, NC

Broward County  
Cultural Affairs Division  
Fort Lauderdale, FL

City of Albuquerque Cultural 
Services Department  
Albuquerque, NM

City of Atlanta  
Office of Cultural Affairs  
Atlanta, GA

City of Los Angeles  
Cultural Affairs Department  
Los Angeles, CA

City of Seattle, Office of  
Arts & Cultural Affairs  
Seattle, WA

Fine Arts Fund  
Cincinnati, OH

Fulton County Arts Council  
Atlanta, GA

Greater Columbus Arts 
Council  
Columbus, OH

Los Angeles County  
Arts Commission  
Los Angeles, CA

Miami-Dade County  
Department of Cultural 
Affairs  
Miami, FL

New Jersey State  
Council on the Arts  
Trenton, NJ

Regional Arts and  
Culture Council   
Portland, OR

United Arts of  
Central Florida 
Maitland, FL 

Preferred 
($1,000)
Alabama State Council  
on the Arts & Humanities 
Montgomery, AL

Alaska State Council  
on the Arts 
Anchorage, AK

Arlington County  
Cultural Affairs Division  
Arlington, VA

Arts Council  
Wichita, KS

Arts Council of Indianapolis  
Indianapolis, IN

The Arts Council of  
Metropolitan Kansas City  
Kansas City, MO

Arts Council of New Orleans  
New Orleans, LA

Arts in Stark  
Canton, OH

ArtsFund  
Seattle, WA

ArtsWestchester   
White Plains, NY

Baltimore Office of  
Promotion and the Arts  
Baltimore, MD

Beet Street  
Fort Collins, CO

California Arts Council  
Sacramento, CA

City of Austin Cultural  
Arts Division  
Austin, TX

City of Dallas Office  
of Cultural Affairs  
Dallas, TX

City of El Paso Museums 
and Cultural Affairs 
Department  
El Paso, TX

City of Oakland, Cultural Arts 
& Marketing Department  
Oakland, CA

City of San Antonio,  
Office of Cultural Affairs  
San Antonio, TX

City of San Jose  
Office of Cultural Affairs  
San Jose, CA

City of Savannah Cultural 
Affairs  
Savannah, GA
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Colorado State Thespians  
Denver, CO

Community Partnership  
for Arts and Culture  
Cleveland, OH

Connecticut Commission  
on Culture and Tourism  
Hartford, CT

Cultural Alliance of  
Greater Milwaukee  
Milwaukee, WI

Cultural Council of  
Greater Jacksonville  
Jacksonville, FL

Cuyahoga Arts and Culture  
Cleveland, OH

DC Commission on the  
Arts and Humanities  
Washington, DC

Denver Office of Cultural 
Affairs  
Denver, CO

Georgia Council for the Arts  
Atlanta, GA

Greater Hartford Arts 
Council  
Hartford, CT

Greater Philadelphia  
Cultural Alliance  
Philadelphia, PA

Greater Pittsburgh Arts 
Council  
Pittsburgh, PA

Hawaii State Foundation  
on Culture and the Arts  
Honolulu, HI

Houston Arts Alliance  
Houston, TX

Idaho Commission  
on the Arts  
Boise, ID

Illinois Arts Council  
Chicago, IL

Indiana Arts Commission  
Indianapolis, IN

Irving Arts Center  
Irving, TX

The John F. Kennedy Center  
for the Performing Arts  
Washington, DC

Kansas Arts Commission  
Topeka, KS

Kentucky Arts Council  
Frankfort, KY

The Kresge Foundation  
Troy, MI

LexArts  
Lexington, KY

Linde Family Foundation  
Boston, MA

Louisiana Division  
of the Arts  
Baton Rouge, LA

Louisville Fund  
for the Arts  
Louisville, KY

Maryland State Arts Council  
Baltimore, MD

Metropolitan Arts 
Partnership  
Sacramento, CA

Metropolitan Nashville  
Arts Commission  
Nashville, TN

Mississippi Arts 
Commission  
Jackson, MS

Missouri Arts Council  
Saint Louis, MO

MTA Arts for Transit  
New York, NY

Music Center-Performing 
Arts Center of Los Angeles 
County  
Los Angeles, CA

National Guild for  
Community Arts Education  
New York, NY

Nebraska Arts Council  
Omaha, NE

Nevada Arts Council  
Carson City, NV

The Newark Museum  
Newark, NJ

New Mexico Arts  
Santa Fe, NM

Ohio Arts Council  
Columbus, OH

Oklahoma Arts Council  
Oklahoma City, OK

expenditurestop-LeveL MeMBers
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Oregon Arts Commission  
Salem, OR

Palm Beach County  
Cultural Council 
West Palm Beach, FL

Pennsylvania Council  
on the Arts  
Harrisburg, PA

Pinellas County Cultural  
Affairs Department  
Largo, FL

Robert W. Woodruff Arts 
Center  
Atlanta, GA

San Francisco Arts 
Commission  
San Francisco, CA

St. Louis Regional Arts 
Commission  
Saint Louis, MO

Texas Commission  
on the Arts  
Austin, TX

Tucson Pima Arts Council  
Tucson, AZ

United Arts Council  
of Greater Greensboro  
Greensboro, NC

United Arts Council of  
Raleigh and Wake County  
Raleigh, NC

United Performing  
Arts Fund  
Milwaukee, WI

University of the Arts  
Continuing Studies  
Philadelphia, PA

Vermont Arts Council  
Montpelier, VT

West Virginia Commission  
on the Arts/West Virginia 
Division of Culture & History  
Charleston, WV

Wisconsin Arts Board  
Madison, WI

expenditurestop-LeveL MeMBers
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Comparative Operational Expenditures
this document, produced by management for the purposes of this report, is based on the audited consolidated financial 
statements and accompanying notes prepared by the public accounting firm of tate & tryon based in Washington, DC for 
the respective years listed. Please also note that due to shifts in department and programmatic composition over a number 
of years, the totals listed here for past years may differ slightly from previous annual reports.

Program area 2003 2004 2005 2006 2007 2008 2009

Pr & strategic alliances $59,336 $130,673 $114,032 $70,490 $173,594 $313,864 $200,593

Government affairs and  
Public sector Partnerships $725,715 $1,205,071 $885,809 $880,280 $886,808 $1,284,313 $721,969

arts in education $511,905 $507,432 $258,351 $314,681 $352,444 $908,981 $617,438

local arts advance  
(frmr r&i/field serv) $1,609,072 $1,976,737 $2,351,083 $2,163,340 $3,362,090 $2,722,787 $2,529,784

leadership alliances $1,035,525 $1,106,749 $922,532

Communications/ 
visibility/marketing $1,487,449 $2,194,574 $2,505,888 $2,541,767 $1,379,341 $1,148,258 $938,646

Private sector $1,595,298 $1,540,417 $1,556,639 $1,417,777 $1,193,886

special Projects $1,836,397 $548,146 $1,312,586 $1,438,179 $591,510 $464,359 $419,030

arts & Business Council  
of new york $703,795 $767,808 $749,857 $694,273 $475,926

arts action fund $1,601,173 $1,701,513 $1,823,855 $1,606,153 $680,539

americans for the arts 
foundation $4,109 $3,750 $6,250

management & General $1,214,172 $1,756,119 $2,154,277 $2,659,591 $2,589,607 $2,735,047 $2,924,092

membership Development  
and fundraising $815,585 $1,031,960 $1,213,827 $757,201 $762,003 $701,300 $590,975

total expenses $8,259,631 $9,350,712 $14,696,119 $14,835,268 $15,267,383 $15,107,611 $12,221,660

expenditures



2009Photo caPtionS
A selection of some of the 
nation’s best public art created in 
2009 is featured throughout this 
Annual Report. These projects 
were selected for the 2010 Year 
in Review, which is available for 
purchase in the Americans 
for the Arts Store. Other images 
were submitted by visitors 
to our United We Serve Arts 
USA website or selected from 
Americans for the Arts events. 

 page 2

Wood Pile by Mark A. Reigelman 
II. Photo by Mark A. Reigelman II, 
Erin Guide, and Robert Miller.

Her Secret Is Patience by Janet 
Echelman. Photo by Craig Smith.

Bloom by Beliz Brother. Photo by 
Beliz Brother. 

 page 3

Chicken in Frankfurt by Erin 
Goodwin-Guerrero. Photo 
courtesy of Erin Goodwin-
Guerrero.

Scene from Into the Woods, a 
production by Ovation! Musical 
Theatre Bainbridge. Photo by 
Keith Brofsky.

 page 4

BQdanza, performers at the 2009 
Annual Convention opening 
reception. Photo by Ron Wurzer.

 page 5

2009 Annual Convention 
attendees. Photo by Sylvain 
Gaboury.

An Equal and Opposite Reaction 
by Sarah Sze. Photo by Sylvain 
Gaboury.

 page 6

Festival Ballet Providence. Photo 
by Karen Phillipe. 

 page 7

Wynton Marsalis performing at 
the Nancy Hanks Lecture. Photo 
by Jim Saah.

Attendees of the 2009 National 
Arts Marketing Project Conference. 
Photo by Frank Mullin.

Josh Groban testifying before 
Congress during Arts Advocacy 
Day. Photo by Jim Saah.

 page 8

The Traveling Man by Brad 
Oldham and Brandon Oldenburg. 
Photo by Brad Oldham 
International, Inc. and Joe Swift.

 page 9

Symphonicity, the Symphony 
Orchestra of Virginia Beach. 
Photo courtesy of Symphonicity.

Youth performance in Miami at 
the Serving the Arts Luncheon 
2008. Photo by Rui.

The People Singing Tree by 
young people at an orphanage in 
Gujurat, India. Photo courtesy of 
Laurie Marshall.
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U.S. House of Representatives 
Majority Leader Rep. Steny 
Hoyer (D-MD) on Arts Advocacy 
Day. Photo by Jim Saah.

Sen. Chuck Schumer (D-NY) at 
the Congressional Arts Breakfast 
during Arts Advocacy Day. Photo 
by Jim Saah.

Musician Wynton Marsalis, singer 
Linda Ronstadt, Americans for the 
Arts President and CEO Robert 
L. Lynch, and singer/songwriter 
Josh Groban on Arts Advocacy 
Day. Photo by Jim Saah.
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Attendees of the 2009 National 
Arts Marketing Project 
Conference in Providence, RI. 
Photo by Frank Mullin.

Performance of the 2009 
National Arts Marketing Project 
Conference opening reception. 
Photo by Frank Mullin.

Attendees of the 2009 National 
Arts Marketing Project 
Conference at the opening 
reception hosted at the RISD 
Museum of Art. Photo by Frank 
Mullin.
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Circus Contraption performing 
at McCaw Hall during the 2009 
Annual Convention. Photo by 
Sylvain Gaboury.

Author Salman Rushdie with 
actress Kerry Washington at 
the 2009 National Arts Awards. 
Photo by Sylvain Gaboury.

Department of Forensic 
Morphology Annex by Cris 
Bruch. Photo courtesy of 
University of Washington.
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Participants of the Local Arts 
Agency Executive Leadership 
Seminar in Aspen. Photo courtesy 
of Americans for the Arts.

Robert Redford at the National 
Arts Awards in New York City. 
Photo by Sylvain Gaboury. 

Emerald Aura by Dan Corson. 
Photo by Dan Corson. 
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illume by Beliz Brother. Photo 
courtesy of Beliz Brother.

The Willow Singing Tree by  
65 people of Morgantown, WV. 
Photo courtesy of Laurie Marshall.

Love Letter by Steve Powers. 
Photo by Adam Wallacavage.

 page 15

Giant Mushroom Forest by  
Bill Davenport. Photo by  
Meghan Turner.

Actress Kerry Washington 
speaking at the Post- Inauguration 
Arts Brunch in Washington, DC. 
Photo by Matt Goldenberg.

Artwork created by a group of 
12 young Guatemalan women. 
Photo courtesy of ArtCorps.
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Rain Scale by Gary Bates. Photo 
by Jens J. Selvig III.

Oscillating Field by Dan Corson. 
Photo by Corey Scherrer and 
Dan Corson.

Elemental Landscape by Laura 
Haddad and Tom Drugan. Photo 
by Laura Haddad.
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Providence Sound Session. 
Photo by Frank Mullin.

Americans for the Arts President 
and CEO Robert L. Lynch with 
actress Claire Danes and film 
director Richard Linklater. Photo 
by Tony Powell.

Camera Rosetum by Sean 
Capone. Photo by Sean Capone 
and Joe Cernius.
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Artists Committee Member and  
musician Peter Yarrow performing  
at the Post- Inauguration Arts 
Brunch in Washington, DC.  
Photo by Matt Goldenberg.

6th grade class flying their 
paper airplanes they created 
while studying paper art. Photo 
courtesy of Janis McCubbins.

Collocation (Nature) by Mickey 
Smith. Photo by Kristen Bartlett 
Grace.
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Fair Park Station by Brad 
Goldberg and Diana Goldberg. 
Photo by Brad Goldberg.

National Arts Marketing Project 
Conference attendees. Photo by 
Frank Mullin.

The Opposite of a Duck by Janet 
Zweig. Photo by Michael Young 
and Benjamin Cohen.
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Habitat by Christy Ten Eyck and 
Judeen Terrey. Photo by Craig 
Smith.

Spirit of Inquiry by Norie Sato 
and Bill Will. Photo by Norie 
Sato, Lebrie Rich, and Bill Will.
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Beads by Jim Hirshfield and 
Sonya Ishii. Photo by Paul 
Hester. 

Vereinigung by Connie Watts. 
Photo by Spike Mafford.

 page 22

Young girl enjoying Spring Arts 
Festival by Cultural Crossroads 
of Minden, Inc. in Louisiana. 
Photo courtesy of Christine 
Broussard.

Children creating art at the 
annual Spring Arts Festival in 
Minden, LA. Photo courtesy of 
Christine Broussard.

Relax and Take Time by 
Christina. Photo courtesy of 
Faces of Life Project.

to learn more about Americans for the Arts and the programs and services described  
in this report, visit www.AmericansfortheArts.org.

washinGton, dC offiCe 
1000 vermont Avenue nW, 6th fl 
Washington, DC 20005 
t 202.371.2830   f 202.371.0424

new YorK CitY offiCe  
One East 53rd Street, 2nd fl 
new York, nY 10022 
t 212.223.2787   f 212.980.4857

http://ww2.americansforthearts.org/vango/core/orders/product.aspx?catid=1&prodid=1076
http://www.AmericansForTheArts.org/store



